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Lively War-Time Show at Chicago 


Automotive and Accessories Exposition Stages Giant Patriotic and Industrial 
Display on City’s Great Municipal Pier 


‘FIELD, saife > 


nal 
Partial view of tractor section, National 


HE big truck, tractor and accessories show, 
T held in Chicago Sept. 14 to 21 inclusive, 

under the auspices of the Automotive and 
Accessories Exposition, has passed into industrial 
history, leaving behind it a trail of patriotic and 
practical success. For one solid week Chicago’s 
great municipal playground was transformed into 
an educational center for that part of the indus- 
trial world whose interests center around the 
truck, the farm tractor and the accessories which 
keep them on the nation’s war job. 

The Automotive and Accessories Exposition was 
distinctly a war exposition. Everywhere was evi- 
denced a sincere desire on the part of the manu- 
facturers and distributers of the automotive world 
to co-operate with the Government in every pro- 
ject having for its object the winning of the war. 
The purpose of those responsible for the show, as 
announced by the directors, was the bringing, to- 
gether of those elements of the automotive indus- 
try which are commercial necessities, conservers 
of man power, units of transportation which bridge 
the gap in railroad facilities, and stimulants of 
broader agriculture; to bring before the public in 
a forceful manner the aid given to the Govern- 
ment by the automotive industries by increasing 
the food products supply, broadening the pres- 
ent transportation system, creating better public 
roads and conserving labor; to show the manufac- 
turers of automotive accessories the broad market 
afforded by the essential truck and tractor indus- 
try. Such in brief was the purpose of the big ex- 
position, and every objective was attained. 
Headed by some of the greatest men in the auto- 
motive world, the results could not have been 
otherwise. 


Flags Dominat2 Decorative Scheme 


VIEW of the mammoth display room on the 
opening night was alone worth a journey to 
the pier. Covering an area of approximately 
150,000 sq. ft., and nearly a half mile in length, 
was the greatest collection of trucks, tractors and 
automotive accessories ever covered by a single 





SY hg IM By 
vate. Pi 





oo MW. 
Truck, Tractor and Accessories Exposition 


roof. Myriads of flags representing America and 
her Allies were strung from one end of the big 
hall to the other. Overtopping them were fes- 
toons of evergreen and roses lighted by thousands 
of vari-colored lights. From front to rear was one 
vista of white and gold lattice work, while the side 
walls were draped with giant canvases on which 
were painted scenes of American industrial life 
from the days of the ox-drawn plow to those of 
tractor supremacy. 

In addition to the general scheme of decoration, 
each booth carried out an individual program cal- 
culated to bring its own particular exhibit into 
prominence. Even the rank outsider was in- 
pressed with the air of industry hovering over 
the display room, while the merchant, the farmer, 
the jobber and the manufacturer found it a verit- 
ible school of instruction along automotive and 
patriotic lines. Approximately 200 manufactur- 
ers were represented in the exhibits. 


The Truck Section 


HE importance of the motor truck was offi- 
cially recognized by the placing of approxi- 
mately 42,000 sq. ft. of display space at the dis- 
posal of the manufacturers in this line. The 
truck section was situated in the center of the long 
exhibition, between the space devoted to farm 
tractors and that which housed the automotive 
accessories, and in its booths were to be found 
models of practically all the leading trucks manu- 
factured in this country. To allow ample exhibit- 
ing space, no floor units of less than 400 sq. ft. 
were sold to exhibitors in this section. The ex- 
hibit embraced every thing in the truck line, from 
the little local delivery car to the mammoth over- 
land freight car that turns our public highways 
into transcontinental railways. 
There was always an interested group of vis 
itors in the broad aisles of the truck section. 


Where the Tractor was Supreme 


THIN the past three years the farm tractor 
has taken its place in the ‘sun as one of the 
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Men and Scenes Observed on the Chicago Pier 
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biggest factors in the field of industry, and this 
fact was recognized at the exposition by alloting 
an exhibit space 780 x 68 ft. for its display. 
To say that it was an interesting display is to put 
it mildly. Every visitor was anxious to see the 
famous father of the War Tank, and hundreds of 
farmers from neighboring states wanted an oppor- 
tunity to inspect the machine that is destined to 
make the farm a bigger producer at a less outlay 
of labor. There were big tractors and baby trac- 
tors, tractors to burn gasoline or common kero- 
sene, and even Ford cars fitted with big tractor 
wheels and tractor ambitions. In every booth were 
men familiar with tractor possibilities, more than 
willing to explain its various uses. Big demon- 
strations were staged near the pier daily, in which 
tractors of every type were to be seen, hauling 
plows, harrows and other forms of farm machin- 
ery. In the big lecture room at the rear of the 
exhibit there were daily addresses on tractor prob- 
lems, and reel after reel of moving pictures of 
the tractor at work. If the interest displayed by 
farmers and dealers is any criterion, the tractor 
display at the Automotive and Accessories Expo- 
sition will be directly responsible for big increase 
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Representatives and exhibit of the Gray-Heath Co. 
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in tractor sales in the Middle West during the 
coming year. 


Accessories Hold Important Part on the Program 


UTOMOTIVE accessories held at all times a 

very important position on the Exposition pro- 
gram. It was realized that September is an ideal 
time for accessories displays, as it comes at a 
period of the year when the jobber is most desir- 
ous of locating the new items for his catalogue. 
The space devoted to accessories displays was 
even larger than that given to either tractors or 
trucks, and every foot of space was occupied. 


. Among the hundreds of exhibits on view were tire 


fillers, chains, speedometers, carburetors, carbon 
removers, piston rings, ball thrust bearings for 
Ford cars, electric transformers, engine governors, 
spark plugs, oils, motors, automobile couplings, 
fan belts, chemical accessories, automobile paints 
and valve grinding compounds. There were also 
many new devices for the conserving of gasoline 
and tires. One of the feature displays of this 
section was that of a 60-in. carborundum disk. at 
the Carborundum booth, the largest grinding disk 
of this type ever turned out. 
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Advance Accessories and Bailey Co. exhibits 
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It is doubtful if a single item that might be 
termed an automotive accessory was missing from 
the big “accessories section. Special stress was 
given to the fact that accessories are necessary 
cogs in the war-time industrial machine, without 
which the lives of the truck or tractor are com- 
paratively short. The attendance of jobbers and 
dealers to this section of the exposition was an 
outstanding feature of the show. From early 
morning until closing time every both had its full 
quota of interested visitors, and the majority of 
the exhibitors were able to boast sizeable con- 
tracts. As a matter of fact there appeared to be 
more real activity in the way of actual purchasing 
than is usual at similar shows. There were less 
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ers to discuss the problems confronting the auto- 
motive trade at this time in regard to the essen- 
tial nature of their products. Another timely ad- 
dress was that of Phil. A. Grau of Chicago on 
“Co-operation of Manufacturers in Winning the 
War.” 

In the center of the exhibit hall was an excep- 
tionally fine display of agricultural products un- 
der the auspices of the State of Wisconsin, while 
on the opposite side of the room the Red Cross 
maintained an educational booth. The pier it- 
self proved a perpetual source of wonder and en- 
tertainment to the out-of-town visitors, who evi- 
dently thoroughly enjoyed the novelty of a show 
staged out over the waters of Lake Michigan. 
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Rayfield carburetor exhibit 


of those who came to see, but more of those who 
came to purchase. 


Amusement and Educational Features 


W is something unusual for an exposition of this 
kind to combine business with entertainment, 
but in this case there was amusement galore for 
those in attendance. Every evening a large space 
in the main exhibit hall was cleared for dancing, 
and the sight of hundreds of couples waltzing in 
the shadows of the exhibits imparted almost a 
carnival aspect to the show. Throughout the day 
a high-class orchestra rendered a series of de- 
lightful musical programs, and on Friday after- 
noon the “Jackie Band” from the United States 
Naval Auxiliary Training School favored the 
crowd with a few choice military selections. In 
the big auditorium at the rear of the hall there 
were daily meetings of the Four Minute Men of 
Chicago, as well as daily lectures covering the 
work of the Cook County schools. 

In addition to this there were many excellent 
addresses on trade subjects, and an almost con- 
tinuous movie show. One of the principal ad- 
dresses was that of Julian B. Arnold, London, 
England, on “Essentials and Non-Essentials.” 
At the close of this address there was an im- 
promptu meeting of the Accessories Manufactur- 


On Thursday there was a convention of the 
Threshermen of the Northwest which was well 
attended. A few hours were given to actual con- 
vention work, after which the visiting thresher- 
men were given ample opportunity to visit the 
various parts of the exposition. The principal 
speakers at the meeting were E. E. Parkinson of 
Madison, Wis., and J. H. Newson of Indianapolis, 
Ind. 

As a whole, the exposition can be designated as 
a real success, and both visitors and exhibitors 
will look forward with pleasure to the next an 
nual Truck, Tractor and Automotive Accessories 
Show. 

List of Exhibitors 


HE list of exhibitors as reported by the man- 


agement at the opening of the exposition is 
given below: 


A. B & B. Specialty Co., Milwaukee; A. & H. Mfg. Co., 
New York: Advance Accessories Corp., Chicago; Agrimotor, 
Chicago; Alemite Metals Co., Chicago; American Fruit Grow- 
er, Chicago; American Manganese Steel Co., Chicago; Amer 
ican Pulley Co.. Philadelphia; Anderson Electric Svecialty 
Co., Chicago; Arrow Grip Mfg. Co., Glens Falls, N. Y Ash- 
land Products Co., Ashland, Ohio: Atlas Auto Supply Co., 
Chicago; Atlas Specialty Mfg. Co., Chicago; Automotive 
Accessories Co., Baltimore, Md. 

Geo. D. Bailey Co., Chicago; Bailey Drake Co., Chicago; 
Bailey Non-Stall Differential Corp., Chicago; Balso Oil Co., 
Council Bluffs, Iowa: Balso Oil Co., Toledo, Ohio: Barcalo 
Mfg. Co., Buffalo, N. .: John G. Baylis, Chicago; Bell 
Mfg. Co.. Detroit. Mich.; Berling Magnetos, Buffalo, N. Y.; 
Birrell Silent Motor Co., Chicago; Blake Mfg. Co., South 
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Bend, Ind.; Brown & Caine, Inc., Chicago; Buell Mfg. Co., 
Chicago; Buller Coupler Sales Co., Madison, Wis.; Burgess 
Mfg. Co., St. Joseph, Mich. 

Carborundum Co., Niagara Falls, N. Y.; Challoner Co., 
Oshkosh, Wis.; Champ Spring Co., St. Louis, Mo.; Clark 
Publishing Co., Madison, Wis.; Cleveland Auto Parts, Cleve- 
land, Ohio; Cole Gasoline Gauge Co., Chicago; Commercial 
Truckmobile Co., Chicago; Continental Piston Ring Co., 
Memphis, Tenn.; Cooper Auto Specialty Co., Thomasville, 
Ga.; Craig Tractor Co., Cleveland, Ohio; Cummings-Foster 
Corp., Chicago; Cuno Engineering Corp., Meriden, Conn. 

D. & B. Carburetor Co., Chicago; Dayton Wire Wheel Co., 
Dayton, Ohio; Defender Auto Lock, Detroit, Mich.; Dole 
Valve Co., Chicago; Duffey-Downey Co., Chicago; The Duplex 
Engine Governor Co., Brooklyn, N. Y.; E. & W. Mfg. Co., 
Milwaukee; Eclipse Valve Grinder Co., Kansas City, Mo.; 
Edelman & Co., Chicago; Electric Steel Truss Wheel Co., 
Kankakes, Ill.; Empire Auto Specialty Co., Chicago; Erric- 
sson Mfg. Co., Buffalo, N. Y.; Essenkay Products Co., Chicago. 

Falls Motor Corp., Sheboygan Falls, Wis.; Farm Imple- 
ment News, Chicago; M. C. Ferro, Chicago; Fire Gun Co., 
New York; Flexo Seat Co., Milwaukee; Foote Bros. Gear & 
Machine Co., Chicago; Henry Ford & Son, Dearborn, Mich. ; 
Fordowner, Milwaukee; Forschler Motor Truck & Mfg. Co.,; 
New Orleans, La.; Friden Mfg. Co., San Diego, Cal.; Gen- 
eral Appliances Co., Boston, Mass.; Gibraltar Jack Co., New 
York; Gill Mfg. Co., Chicago; Glover Mfg. Co., Norwalk, 
Conn.; J. R. Grant & Sons Co., Milwaukee; Gray-Heath 
Co., Chicago; Guaranteed Tractors, Inc., Chicago. 

L. P. Halladay Co., Streator, Ill.; Hanson Mfg. Co., Cleve- 
land, Ohio; Harding & Co., Chicago; O. C. Harrington Co., 
Chicago; Harris & Reed Co., Chicago; Heinzelman Bros. Co.. 
Belleville, Ill.; Hercules Motor Mfg. Co., Canton, Ohio; Hig- 
gins Spring & Axle Co., Racine, Wis.; Hoosier Auto Parts 
Co., Muncie, Ind.; Hooven Radiator Co., Chicago; W. H. 
Howell Co., Geneva, Ill.; Hudson Motor Specialty Co., Phila- 
delphia; Interstate Truck Co., Waterloo, Iowa; Jefferson 
Electric Mfg. Co., Chicago; K. & D. Lamp Co., Cincinnati, 
Ohio; K. & W. Rubber Co., Ashland, Ohio; E. Kern Bros. 
Mfg. Co., Flandreau, S. D.; Keystone Lubricant Co., Chicago ; 
Kol-Ben Wheel Co., Detroit, Mich.; Koupet Auto Top Co., 
Belleville, Ill. 

La Crosse Tractor Co., La Crosse, Wis.; The Lalley Light 
Co.. New York; A. A. Lawder Sons Co., Chicago; L. Law- 
rence & Co., Chicago; Link-Belt Co., Chicago; Lockfast Tire 
Carrier Co., Cleveland, Ohio; The Lumen Co., Buffalo, N. Y. 

McIntyre Mfg. Co., Chicago; Martin Cushion Wheel, Chi- 
eago; Mechanical Belt Co., St. Joseph, Mo.; Metal Specialties 
Mfg. Co., Chicago; Metalware Corp., Chicago; Midwest Mfg. 


Hardware Age 


Co., St. Paul, Minn.; E. J. Miles & Co., Newton, Iowa; Mil- 
waukee Auto Engine & Supply Co., Milwaukee; Milwaukee 
Forge Machinery Co., Milwaukee; Moore Auto Signal Co, 
Chicago; Moran Bros., Chicago; Mormiles Co., Chicago: 
Motor Car Equipment Co., New York; Motor Vehicle Pub: 
lishing Co., New York; Motor Vehicle Pulley Co., New York: 
Muskegon Engine Co., Muskegon, Mich. : 

National Wire Wheel Co., Geneva, N. Y.; Jas. P. Neerup 
Co., Chicago; Paul G. Neihoff, Chicago; Neverbreak Products 
Co., Bangor, Pa.; New Era Specialty Co., Grand Rapids 
Mich.; New Lite Lens Co., Chicago; Harry Newman, Chi- 
cago; Newtone Horn Co., Brooklyn, N. Y.; New York Coil 
Co., New York; The R. D. Nuttall Co., Pittsburgh, Pa.; F, 
W. Oettinger Co., New_York; One Wheel Truck Co., §t. 
Louis, Mo.; Orange Judd Co., Chicago; Otis-Flagg Co., New 
York; Packard Electric Co., Warren, Ohio; H. G. Paro Co., 
Chicago; Perfex Radiator Co., Racine, Wis.; Perry Auto 
Lock, Chicago; N. A. Petry Co., Philadelphia; Presto Cloth 
Mfg. Co., Toledo, Ohio. 

The Powermaker Co., New York; R. & R. Mfg. Co., Elgin, 
Ill.; Rayfield Carburetor, Chicago; Reflex Ignition Co., 
Cleveland, Ohio; The Reliance Co., Chicago; Reliance Motor 
Truck Co., Appleton, Wis.; Romort Mfg. Co., Oakfield, Wis. : 
Rue Motor Co., Chicago. 

A. C. Savidge Co., Indianapolis, Ind.; Security Auto Lock 
Co., Chicago; A. W. Shaw Co., Chicago; Shurnuff Mfg. Co., 
St. Louis, Mo.; Simplex Mfg. Co., Anderson, Ind.; Simplicity 
Wheel Co., Grand Rapids, Mich.; SKF Ball Bearing Co, 
Hartford, Conn.; Smith Motor Truck Corp., Chicago; South 
Bend Chilled Plow Co., South Bend, Ind.; Staff & Eckhouse, 
Chicago; Standard Motor Parts Co., Chicago; Standard 
Speedometer Co., Boston, Mass.; Standard Underground 
Cable Co., Pittsburgh, Pa.; F. W. Stewart, Chicago; Stokes 
Carburetor Co., New York; Stolp Electric Specialties Co, 
Chicago; W. D. Sullivan, Chicago; Sumter Division of Split- 
dorf Electrical Co., Chicago; System on the Farm, Chicago 

Taplex Corp., New York; Traffic Motor Truck Corp., St 
Louis, Mo.; Twin City Varnish Co., St. Paul, Minn.; Twin 
Dise Clutch, Racine, Wis.; U. S. Auto Supply Co., Chicago; 
Van Briggle Motor Device Co., Indianapolis, Ind.; Van Cleef 
Bros., Chicago; Van Spring Oiler Co., Chicago. 

H. P. Webber Co., Hoopeston, Ill.; A. E. White Machine 
Works, Eau Claire, Wis.; White Star Refining Co., Detroit, 
Mich.; K. R. Wilson, Buffalo, N. Y.; Winther Motor Truck 
Co., Winthrop Harbor, Ill.: Wood Hydraulic Hoist Body Co.., 
Chicago: Woodtite Laboratories, Modesta, Cal.: Wright 
Roller Bearing Co., Philadelphia; The Wyman. Sales Co., 
Chicago; “X” Laboratories, Boston, Mass.; The Zinke Co, 
Chicago. 





Putting It Up to Mr. 


Anonymous German 











A Real Man From Milwaukee Who Signs His Name 


Milwaukee, Wis., Sept. 21, 1918. 

Bully Boy, Roy: Your editorial, pages 70-71, Sept. 
19th, impels me to say to you, good work! Keep it 
up. 
My father was born only fifty miles west of Berlin, 
and his parents came to America in the winter of 
1848-49. 

The one deep regret of my life is that I sympathized 
with the Germans at the beginning of this war. The 
sinking of the Lusitania brought me to my senses. 
Since then I’ve done everything possible to make 
amends for my almost unpardonable error. 

I have three nephews in France, one each with the 
6th Cavalry, 128th Infantry and 107th Engineers. All 
have given good accounts of themselves. 

I know that the simple-minded, affable and delight- 
fully sociable people whom Americans have met and 
lived with in Germany are the same people who rav- 
ished Belgium and France. 

How can anybody doubt it? Sincerely yours, 
FRANK S&S. ROST, 


Wm. FRANKFURTH HARDWARE Co. 


Red Blooded American 
Pittsburgh, Pa., Sept. 21, 1918. 
Mr. Roy F. Soule, HARDWARE AGE, New York City. 


Dear Sir: Oh! boy, your editorial comment in HARD- 
WARE AGE to that Mr. German fellow, “IT’S UP TO 
ME,” sure was a pippin, but the roasting you gave this 
bird was not near enough! I am so sorry that I am 
so busy that I cannot give him a little bit of my time 
to hand him a hell of a lot more, It is evident that you 
sure got his GOAT from the trend of his letter, and I, 
like all other good Americans who are catering to your 
magazine am tickled to death. It would seem to me 
that a fellow of this caliber should deem it a very great 
favor that you folks enable him to read your magazine 
culture, NOT KULTUR. 

It is evident that the truth and the absolute truth 
of your campaign against German-made goods certainly 
went home to this German merchant. 

The name of our house is German, but, oh! boy, it is 


all red blooded American, through and through. And 
we are proud to say that we have nine out of this es- 
tablishment battling for Democracy, and you can lay 
down a little wager that there will be no more German- 
made goods in this establishment, for you know and 
we all know that the good old U. S. A. is good enough 
for us all. You can inform this Mr. German for me 
that we come in contact with quite a number of Italians, 
whom he calls dagoes with a small D, and were I to 
choose between these latter gentlemen and him, from 
the trend of his letter, I will take the Italian every 
time. 

You can take it from me, if you lose a subscriber or 
so over this Iron Cross Mongrel Squealer, why, then 
inform me and I am sure that I can get you some 
honest-to-God subscribers and not the kind of his cal- 
iber. 

To think that America has so many of her noble sons 
battling over there among these heathens, and this poor 
boob has the face to come out with a letter like this to 
you. When you said snake, you put it too mild; he is 
lower than a snake. Instead of writing letters, as he is 
doing, he should be thanking the good God that he is 
able to live in FREEDOM UNDER THE STARS AND 
STRIPES. And if he wants to take up the burden of 
Germany, why doesn’t he shoulder a gun and go over 
there? And, again, why is he sojourning here? I! 
surely would hate to have any dealings with this said 
German, for I feel sure that a man of his type would 
put the hooks to you whenever he got a chance. 

I hope and pray that you keep up your work in re- 
gard to this campaign, and I sincerely trust that the 
balance of the hardware dealers who are catering to 
your magazine feel toward it the same as we do. I 
think that you, in your campaign, are certainly on the 
road to bring out sympathizers of Germany. At this 
late date, I am sure there are some. We are all at 
liberty to think as we may deem it fit, but when it 
comes down to expressing ourselves to the enemies of 
our country to-day, I think that you and every other 
true American should call their bluff. 

As far as your campaign needing any endorsement, 
I don’t see where there is any reason for this, as I 
think the work you are doing is in good faith and with 
a loyal feeling, a feeling that all true born Americans 
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are harboring these days, as we have had some of our 
help pay the supreme sacrifice on these foreign fields. 
And, again, I can’t see that your campaign is doing 
any harm to anyone. 

In conclusion, I wish to state that I have distributed 
your magazine and your writings among true born 
Americans and true American citizens of foreign ante- 
cedents, and I have failed as yet to find one of them 
who has not put his O.K. on every one of your edi- 
torials. 

We have thirty or forty employees in this building 
and everyone of them has subscribed to the Liberty 
Loan and are ready to come back again to the next 
issue with both feet. 

I will not be like the man who did not have the nerve 
to sign his name, so will bid you good-by and wish you 
all the luck in the world for your campaign for all that 
is might and right and that we all harbor one and the 
same feeling, we will all abide in this peace loving 
country. America first, last and forever. Yours sin- 
cerely, P 

HOWARD MAYBERRY, 
Manager of GRAFF BRos., INC. 


“Mere Stenographer” Is Much American 
Washington, D. C., Sept. 20, 1918. 
Mr. Roy F. Soule, Editor HARDWARE AGE, N. Y. City. 


Dear Sir: Did anyone ever tell you you were wonder- 
ful? Well, you are. I have written the New York 
Tribune, calling attention to your answer, in your edi- 
torial of September 19th, to the Hun hardware dealer 
in Milwaukee, as I was afraid they might miss ‘it. 

I had begun to think they were the only editors, with 
the exception, of course, of Theodore Roosevelt, who 
had nerve enough to admit they were 100 per cent 
Americans. I don’t mean the kind that stick a Red 
Cross button ($1.00) and an American flag in their 
buttonhole, but the real honest-to-God Lionel-Barry- 
more-in-“The-Copperhead” type. 

I do take exception to paragraph 6 in your answer 
to the Hun—“Just enough so there are nine good 
Americans and a lamp post for every one of you the 
second you break loose.” I have heard that hanging is 
something on the order of drowning—sort of a pleasant 
death. . 

I gave up an executive position in Detroit, came to 
Washington to help, am jammed in street cars like 
cattle, or worse, morning and night, and haven’t had a 
decent meal in so long that I won’t know how to eat 
it when I do get the opportunity. Have a brother at 
the front in France, fiancé an aviator in France, and 
one of my dearest friends and fiancé of my sister killed 
July 19th, going over the top. All of the girls working 
under me are married to soldier boys and one of the 
men has a son lying wounded in a hospital in France 
now. Does that help you to realize what we thought 
of you as we read your editorial this morning? If 
only I had the power of expression! Bet I would make 
the hate poems look like a church hymn. 

Am not going to sign my name, not for the same 
reason the German didn’t, but because I am just a 

“MERE STENOGRAPHER” (female at that). 

I’ll bet you are a Roosevelt man, too. 


Editor’s Note: You win the bet. 


With Apologies to the American Skunk 


Newcastle, Wyo., Sept. 23, 1918. 

My dear Mr. Soule: Thanks for publishing the Ger- 
man skunk’s letter from Milwaukee, who had not the 
nerve to sign his name to his own article. Very 
thoughtful of the skunk to say, “but I have to be very 
careful.” 

Want to say if you lose a subscriber out of Milwau- 
kee, kindly advise me, and will take the subscription 
off your hand for a clerk. Should you find another from 
Milwaukee, let me know and I will make use of the 
second and a third. As a reader of HARDWARE AGE, 
prefer not to have such publications as HARDWARE AGE 
fall in the hands of such Hun skunks. HARDWARE AGE 
does not have to depend on such readers and subscrib- 
ers for its support. 








65 


Do not infer, in comparing the skunk from Mil- 
waukee, that it is an American skunk that is held in 
comparison. No, sir; I would not be guilty of taking 
advantage of an American dumb brute in such a man- 
ner as to place the poor, helpless creature in such 
class of inferiority or species of mankind as that 
which this German skunk from Milwaukee is a speci- 
men of. 

No doubt this skunk landed in America with less 
than a change of clothes to his name. One thing sure, 
he arrived heavily laden with the vileness of his father- 
land, for in spite of all the pleasures, freedom, liberties 
and opportunities that have been his to enjoy since the 
day he landed, he has failed to be man enough to ex- 
press his appreciation for the liberty and freedom that 
have been his, at the same time accepting the protec- 
tion of the Stars and Stripes. What species of skunk 
can he be to believe that “the German people in general 
are industrious, honest, law-abiding people,” and still 
profess to be 100 per cent American? 

A skunk that is an American in the open or to save 
his own rotten hide when in public, and a German brute 
when in his own domain where he can give vent to his 
feelings and not be found out; a member of a tribe from 
a country in which he could not rise higher than a 
skunk—in the name of God, how could such a man rise 
higher than the vision that he has of right, or as ex- 
pressed in his letter? For does not his letter bear out 
his nature, and that nature in perfect harmony and 
sympathy with his Hun brothers in the fatherland, 
who believe that might is right? So deep is his heart 
and soul steped in German kultur that none but God 
alone, it seems, can drive it from his determined views. 
May God open our eyes to the extent that we may be 
able to see a righteous, honorable and inexpensive way 
of ridding our country of such disciples whose belief 
is in accord with that of the Kaiser. Thank God, the 
day is not far distant when the German-Americans 
alone will rise up and ask the Government to deport 
such class of Kultur from their and our midst. 

A 100 per cent American, yet his letter tells that 
deep down in his heart he gloats and prides himself 
into believing that the German has done no wrong. 
A coward, he cannot come out and tell his name; a 
coward of the lowest type, typical of his race, whose 
soldiers are made brave by the brute force of their own 
officers, or when opportunity presents itself in giving 
them the upper hand. Remove their officers now or any 
other time—see how many of them die with their face 
toward the Allies. Venture to say that 90 per cent of 
them would be found shot in the back. 

It is useless for to write farther. Surely God would 
hesitate in undertaking the task in trying to describe 
in words just what manner of man this Milwaukee 
skunk is, for he is more inferior than many of those 
in the fatherland. They have not* yet had the privi- 
lege of living in a land of Liberty and Freedom like 
this Milwaukee skunk has, and all of them perhaps 
cannot be judged as he, for they have had the point 
of the bayonet and the muzzle of the rifle at their 
backs, and know no more than to obey the command 
of the fatherland. Human instinct should be able to 
tell them that such is wrong, but fear has such hold 
on them that they dare not cultivate a courage that 
would lead hem aright. 

No German goods will to our knowledge be bought 
and sold by this firm so long as it is in existence and 
under our management. We desire to state further 
that as buyer, manager and president of the firm, I will 
not to my knowledge buy any goods from any manu- 
facturer or jobber whose officers, directors or stock- 
holders were in sympathy with Germany up to the time 
this country declared war on Germany; and, further, 
I will not patronize any manufacturer or jobber with an 
officer, director or stockholder who persists in wearing 
his mustache in an upward trend. This we may never 
be able to know, but in event we ever do, we refuse to 
sell such house or firm goods, regardless of what profit 
we may reap; for surely such a person who so clings to 
his native country and style must deep in his heart 
have a warm spot for the country that has disgraced 
the earth for ages to come. Very truly yours, 

W. H. COLES, 
President and Manager, W. H. CoLESs COMMERCIAL Co. 
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From the “All Highest” Down 
Great Bend, Kan., Sept. 23, 1918. 
Mr. Roy F. Soule, Editor HARDWARE AGE, New York. 

Dear Sir: I want to applaud the vigorous reply in 
last HARDWARE AGE to the sneaking, warehouse-burn- 
ing pro-German who wrote the letter you print. 

When our soldiers begin to come back they are go- 
ing to pull such fellows from their holes and literally 
drape them to our lamp posts. 

Time was when many Americans thought the Kaiser 
and his war lords were the instigators of all the sav- 
agery—that the common people were forced with bay- 
onets at their backs to do the bidding of the “all high- 
est.” Certainly a German who has lived in this great 
and free country for years, and now has the privilege 
of thinking according to his own conscience, but who 
still upholds the German government and wishes to sup- 
port Germany as against this country, can have no 
excuse that the war lords force him to so act. We 
have got to conclude that it is in their very nature, 
and that the “all highest” is no more responsible for 
“kultur” than the lowest peasant. Very truly, 

PRICE BONDURANT. 


“Go to ’Em,” Says Rogers 
Lamont, Iowa, Sept. 21, 1918. 

Dear Mr. Soule: My issue of the 19th did not get 
opened up till to-day, but when it did and I started to 
read the letter of “Mr. German, It’s Up to Me” and 
your answer to this, I did not get over to the trade re- 
ports till I had read it twice and taken it in to a busi- 
ness friend of mine for him to read. I regret that I 
do not know you personally, but I want to say to you, 
“Atta Boy.” It is just such damnable “snakes in the 
flag” that are making it harder for the 100 per cent 
Americans at home to offset the Kultur propaganda 
that is being spread by those higher up. We have 
them, but they are mighty quiet nowadays, and, believe 
me, they want to stay this way, too. 

If you get out some prints of this, I wish you would 
send me about fifty of them and I will drop them where 
I distributed the others. 

Go to ’em, and don’t be afraid but what the real 
Americans will keep up your subscription list. Yours 
very truly, 

T. W. ROGERS. 


British Bureau Likes Our Gait 
British Bureau of Information, 
511 Fifth Avenue, 
New York, Sept. 23, 1918. 
Roy F. Soule, Esq., Editor HARDWARE AGE, New York. 
Dear Mr. Soule: I feel that the Allies owe you a debt 
of gratitude for your magnificent contributions to the 
cause of humanity. I do not wonder that you have re- 
ceived so many requests for reprints of your fine article. 
I look forward to meeting you in the near future, 
and should particularly like to have a chat with you 
on trade after the war. Yours fraternally, 
VAL FISHER. 


Hit the Spot 
Greeleyville, S. C., Sept. 21, 1918. 
Mr. Roy F. Soule, New York. 

Dear Sir: I have read with interest the articles ap- 
pearing in HARDWARE AGE for the past few weeks, and 
must confess that they are the “real stuff.” 

Please accept my heartiest congratulations on the 
reply you gave “Mr. German, It’s Up to Me.” It’s 
great, and am sure it hit the spot. “Over the top and 
give ’em hell.” 

I hope to see in the future more inspiring articles by 
you along this line; they are the best I have ever read. 
Yours very respectfully, 

J. B. ALSBROOK, 
General Manager BoyLE HARDWARE Co. 





Hardware Age 


Friedrich Knew His Germans 


Boston, Sept. 23, 1918, 

My dear Mr. Soule: It is certainly a pleasure to read 
the doctrine for every red-blooded American which you 
are preaching, week by week, in HARDWARE AGE. [ 
have just read the editorial on pages 70 and 71 of the 
September 19th issue, headed, “Mr. German, It’s Up to 
You.” More power to you! 

I am wondering, in this connection, if you ever noted 
the quotation from “Maxims” of Friedrich Wilhelm 
Nietzsche, same being quoted on page 997 of the tenth 
edition of Bartlett’s “Familiar Quotations.” Nietzsche 
says: “Merchant and pirate were for a long period one 
and the same person. Even to-day mercantile morality 
is really nothing but a refinement of piratical morality.” 

If Nietzsche really expressed the thought of the Ger- 
man people, is it any wonder that the whole system is 
being discredited by white men everywhere? Yours 
very truly, 

L. F. HAMILTON, 
Sales Promotion Department Manager. 
WALWORTH MANUFACTURING COMPANY, 


Hun Suggestions Sidetracked 


New York, Sept. 24, 1918. 
Dear Roy: It was a source of regret that I could not 
get down to the Carteret Club in my home town to hear 
you talk, but the things I have been hearing since 
make me feel so good about it that the disappointment 
of not hearing you in person is somewhat eased. 
Commissioner A. Harry Moore told me at his home 
the other night that you carried some fine stuff and 
everybody was behind you in your body blows at Ger- 
man trade. Several other citizens told me the same 
thing. You captured the town, Roy; there is no doubt 
about it. You are on the right track, and don’t let 
any damn pro-Hun suggest you are not. Sincerely 
yours, 
BURT J. PARIS. 


They Like It in Cohoes 


Cohoes, N. Y., Sept. 23, 1918. 
Dear Sir: Just a word to say that after reading your 
reply to “Mr. German, It’s Up to Me,” I more than 
ever admire your spunk in the way you are getting 
afier just such “Americans” as this fellow claims to be. 
Yours truly, 
SCOTLAND & MUNRO. 


Wholeheartedly With Us 


Haddon Heights, N. J., Sept. 20, 1918. 
My dear Roy: Your wonderful articles of propa- 
ganda against German-made goods, also your expres- 
sions against the disloyal German-American citizens, 
are great, and you deserve the highest commendation 
from the biggest man in our country for your fearless- 
ness. God grant that you may be given greater 
strength and wisdom in your future writings. I realize 
it’s your strong spirit for decency and fair play that is 
first noticed by your millions of admirers. J am one of 
them, as you know. You are a wonderful inspiration to 
any man or woman, and I consider myself fortunate for 
having had the opportunity of meeting you. 
Keep up your campaign against Germany. 
H. MACFERREN. 


Short but Pointed 
CLAYTON, N. M., Sept. 24, 1918. 
Mr. Roy F. Soule, care of Hardware Age, 
New York, N. Y. 

My Dear Roy:—Go to it, old boy; give them h—ll, 
and if they don’t like it, then tell them go to the place 
beyond that, and that is Germany. “Bos.” 

(R. W. Isaacs.) 
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Mr. Consumer, 


O the Editor: Your must excellent editorial 
T in HARDWARE AGE of July 25, on “Mr. Buyer, 

It’s Up to You,” rings true. It was the most 
“up-to-the-minute” article I have read on future 
trade conditions. As it was late in reaching me, my 
comment is correspondingly late. 

The term “Mr. Buyer,” I take it, refers to the 
puyer for the store, either wholesale or retail, and 
not to the individual buyer or consumer. 

Is it not the consumer that needs educating more 
than the store buyer? 

Would not the average wholesale or retail buyer 
handle only “American-made” goods, did not his 
competitor force him to stock low-priced goods to 
meet competition? For instance, before this world 
war the cost of pocket knives was, roughly, 15 per 
cent for material and 85 per cent for labor, which 
would make an American-made pocket knife that re- 
tailed for a dollar compete with a German article 
of the same quality that had a retail price of 65 
cents, the difference being in the cost of labor and 
working conditions. No matter how much a buyer 
might struggle to sell the dollar knife, the fellow 
with an equal quality knife for 65 cents, even if 
made in Germany, would be a thorn in the flesh of 
the LOYAL American merchant. 

The Consumer’s Attitude 
HE editorial is absolutely correct in theory, but, 
I fear, not workable. As to the consumer, when 
you touch his pocketbook you touch his heart. 

Take, for instance, when I was connected with 
the Stevens Arms & Tool Company, we enjoyed (?) 
a strike, and the entire line was in the boycott list 
for the greater part of a year, yet that boycotted 
year showed the largest sales and most profitable 
year the Stevens Company had ever enjoyed up to 
that time. Had the members been loyal to their 
unions, the reverse would have been true of Stevens 
for that year; hence, if the unions cannot hold their 
men together and reduce the sale of a boycotted 
line of goods, what will become of various lines made 
in Austria or Germany when the individual sees 
a lower price? We are all selfish, even if we hate 
to admit it, and it will hurt many of us to pay 
25 per cent more to be loyal, and the one who shouts 
“LOYALTY” the loudest is the very one who will 
buy his personal effects around the corner, in the 
alley, or any old place where he can save a nickel. 

This showed up very prominently some years 
ago, when I knew of a party who was shouting him- 
self hoarse because some persons would patronize 
catalog houses and 5-and-10-cent stores, which he 
classed as “illegitimates.” In those days, some of 
the merchants asked unreasonable profits on the 
majority of their small wares. This shouter for a 
boycott on catalog houses and 5-and-10-cent stores 
wanted a small gimlet one day. He called on a 
friend of his at a large hardware store, and found 
just what he wanted, but the price was 25 cents, 
which he knew was high, so he gracefully said it 
was not just what he wanted, went into the 5-and- 
10-cent store across the street and bought identi- 
cally the same article for 10 cents. Though this 
party believed others should buy all their hardware 
from the “legitimate” hardware men, he, when 
buying for himself bought where he could buy 
cheapest. 





Pressure on Merchant 
HE consuming public will force the merchant 
into buying foreign-made goods unless forced to 
do otherwise. 


It's Up to You 


Not only cheap pocket cutlery and razors, but 
scissors, before the world war, were largely of 
foreign birth, though on shears the American manu- 
facturer could hold his own. In cheap toys, Ger- 
many won out. She also sent over quantities of in- 
ferior quality goods, possibly well finished, but 
lacked durability and quality, and sold on price 
alone. Where small lots, special designs and special 
brands were ordered, Germany was “right at home.” 

Germany had a monopoly on music boxes, both 
large and small—not of the phonographic type—but 
starting from the little “coffee-mill’” up to the com- 
plete band and orchestra. It will take something 
more than the will of the store manager to offset 
this. 

When I was in Germany, some years ago, I was 
impressed with the quantity and type of automatic 
vendors all over the country, largely German-made, 
such as our postage-stamp vendors, match vendors, 
candy and gum vendors, where one drops a penny 
or nickel in the slot and the machine does the rest. 
The Germans have worked long on these vendors 
and have become proficient. The American public 
will take to these automatic vendors because of 
economy, after the war is over, and the Germans, 
from long experience in the manufacture of ven- 
dors of all kinds, will drive the American vendor 
manufacturer off the map unless the American man- 
ufacturer has some protection from the Govern- 
ment. 

Consumer Must Be Educated 
HIS list could be continued almost indefinitely, 
for it includes not only pliers, wire goods and 
kitchen utensils, but general merchandise; it is the 
consumer who must be educated and the manufac- 
turer protected against foreign competition. 

It is not for’ personal gain, private interest, nor 
political advancement, that I add a few comments 
on the tariff. I realize that this is delicate ground 
to tread on. I am not personally interested in any 
manufacturing plant, or in politics, nor do I expect 
to be in the future, but I do know that some of the 
American manufacturers must be protected by a 
fair and reasonable tariff or they will be wiped off 
from the earth by German competition; for even 
with a high tariff the 5-and-10-cent pocket knives, 
and in fact nearly all pocket knives up to 25 cents 
retail, were of German make a few years ago. 

The dye industry in America would not in our 
lifetime have reached its present proportions had 
not the war shut off the German supply. The manu- 
facturer, in times of peace, was not willing to invest 
—not thousands but millions of dollars—in a new 
industry without protection for his investment. The 
“pin-headed” and unscrupulous politician with which 
this country is blessed(?), in order to make himself 
popular with the masses often decries a legitimate 
manufacturer who is only making a_ reasonable 
profit, yet by shrewd business management and 
volume of business is able to accumulate a fortune. 
This peanut politician, who never made an honest 
dollar himself, calls a successful manufacturer a 
“robber-baron,” etc., and tries to have laws enacted 
that will ruin his business. 

Protection for Manufacturers 


That tariff protection has been abused there is 
no denying, but pocket cutlery manufacture and a 
hundred and one other items must have tariff 
protection or go out of business—and then who is 
it up to? 

The “trust-buster” politicians who broke up the 
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Standard Oil into thirty separate companies did 
just the opposite of what was expected. The small 
stockholder, say of $300 in the division, had only 
ten dollars in some of the companies, and in some 
his proportion was as low as one dollar. All know 
the results. The large stockholders benefited and the 
little fellows suffered. 

Take the Du Pont Powder Company, for example. 
Because they have made millions honestly in the 
manufacture of powder and kindred products, and 
treated the United States more fairly than any 
politician would have thought of doing, they have 
been made a football by the unscrupulous politicians. 
For instance, with the enormous increase in the cost 
of raw material, and a 200 times increased de- 
mand, they are selling the Government powder at 
less than one-half the 1914 price per pound, and 
even lower than pre-war prices. Their dealings 


Edgar A. Guest 


OR creating poems that reflect love and loyalty 
F of the folks at home, Edgar A. Guest is in a 
class by himself. 

“Made in Germany,” the feature poem in this issue 
of HARDWARE AGE, is a blow straight from the 
shoulder of this 
big Michigan man 
who _ thinks so 
straight and ex- 
presses himself so 
forcefully. 

The readers of 
the Detroit Free 
Press have read so 
much from the pen 
of this loyal, 
wholesome young 
American that 
they’ are wont to 
think of him as 
their very own, 
and so he is, but 
in a larger sense 
Edgar A. Guest is 
All-American. 





Edgar A. Guest 


His books, “A 
Heap o’ Livin’” and “Just Folks,” have been 
read and enjoyed in thousands of American 
homes where poetry founded on the incidents 


of everyday life is fully appreciated. The rich, droll 
humor of the man, and his distinctly human way 
of saying things in verse, is of the type that re- 
minds us all of incidents in the home. Guest takes 
our thoughts from us and hands them back in verses 
as beautiful in their construction as they are rich 
in fun and replete with happy reminders. 

In his latest volume Mr. Guest writes of war- 
time scenes and themes, the khaki-clad lad leaving 
for camp, the love and loyalty of the home folks, 
the generous, open hearts who are giving the best 
to their country in these times of national need. 

His book “Over Here” reveals the heart of our 
country in war time. Mothers and fathers who 
have sons “over there” will find courage and conso- 
lation in its warmly human pages. Loyal-hearted 
folks all over America will thrill with its patriotic 
messages, with its ringing declaration of faith in 
the high ideals for which our country is fighting. 

If you have not read this book, write Mr. Guest, 
in care of the Detroit Free Press, Detroit, Mich., 
and order your copy. It is too good to miss. 

By courtesy of Mr. Guest we are presenting in 
this issue of HARDWARE AGE the poem, “Made in 
Germany.” It fits into our campaign against Ger- 





Hardware Age 


with the United States Government have always 
been on an equally fair and honorable basis, though 
they practically control the explosives of this coun- 
try; yet our wise (?) politicians decided a few years 
ago that they violated the law, and “anti-Sherman- 
ized” them into three separate companies, and the 
public said “Well done, thou good and faithful 
servant.” 

The points I have tried to make clear are that 
it is not only up to the buyer but up to the con- 
sumer; he must be educated to learn that the 
manufacturer must be reasonably protected and 
the politician muzzled. In doing all this we must 
have the co-operation of the consumer, the buyer 
and the manufacturer, but of them all the consumer 
is the determining factor. 

F. E. Muzzy. 

Springfield, Mass., Aug. 10, 1918. 


man hardware as though it were made to order, 
and shows that not only hardware men but all 
loyal Americans are firmly resolved to keep kultur 
and those things bearing its brand out of the United 
States forever. 

We are glad to give Mr. Guest a stroke oar in our 
boat. 


Treasurer of Simmons Hardware 
Company Retires After 47 


Years’ Service 


A: a dinner tendered by the board of directors of 
the Simmons Hardware Company, St. Louis, Mo., 
to Albert E. Dann, treasurer of that company, the 
president, W. D. Simmons, announced the resignation of 
Mr. Dann, who for many years has held the proud dis- 
tinction of a longer service with the Simmons Hardware 
Company than any other person with the exception of 
its founder, Edward C. Simmons. 

Albert E. Dann was born in England and came to 
this country as a very young man, and in February, 
1872, entered the employ of E. C. Simmons & Company 
in the stock and warehouse department. Later he was 
taken into the office and climbed up through the posi- 
tions of bookkeeper, assistant cashier, cashier, etc., 
until in 1886 he was elected treasurer of the company 
and has held that position continuously for more than 
thirty years. 

Mr. Dann’s resignation came as a surprise to his 
associates because he has always been vigorous in 
health and exceedingly constant in his attendance to 
his duties, never during that time having been away 
from the office any length of time on account of sick- 
ness. 

Mr. Dann has not only earned the love and respect 
of all of his associates, but as the business has grown 
and expanded by the establishment of houses situated 
in many other parts of the country Mr. Dann has pro- 
gressed with the spirit of the times and maintained his 
position among the younger generation which have for 
many years been in charge of the Simmons business. 

The dinner was attended by several of Mr. Dann’s 
former associates who retired from business some years 
previously, including James E. Smith, Charles D. 
Smiley, John E. Pilcher, all of whom served on the 
board of directors with Mr. Dann. Henry M. Meier, 
another former associate, was unable to reach St. 
Louis in time to take part in this testimonial to Mr. 
Dann. Mr. Dann declares that as long as he lives, not- 
withstanding that he has retired from business, he will 
maintain his interest, both financial and otherwise, 10 
the Simmons compnay. 





Michael F. Howard, North Brookfield, Mass., recently 
was commissioned second lieutenant in the army and 
shifted from Camp Devens to a Southern camp. Be- 
fore the war Lieut. Howard held a position in the 
office of the Union Twist Drill Company, Athol, Mass. 
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~ gave in Germa, 1D 


In the days of peace for the world of trade, 


They stamped their mark on the goods they made; 


But never again will they flaunt their name, 
For they have.made it a badge of shame. 
They’ve stripped it bare of its outward pride 
And shown the greed and the lust inside, 
And men will shudder whene’er they see _ 
Hell’s label red: “Made in Germany.” 


Before their eyes dead men will float 

Who were left to die in an open boat. — 

To the end of time will pictures rise 

Of demons high in the summer skies, 
Seeking the haunts where the wounded lie 
To murder them as they hurry by. 

Nor all their skill nor their art will hide 
The captive boy that they crucified. 


A little child with his right hand gone. 

Will live when the years have traveled on 

As the sign of the German heart and.schools, 
With the crimson blood of the babes in pools. 
And the innocent dead, with their faces fair, 
Bombed by the cowards high in air,’ 

Will rise long after the war shall cease 

_ To shame the Hun in the years of peace. 


Made in Germany! Men will start 

As they see that badge of the German heart; 
On whatever that stamp of shame is seen 
There will be the curse of a thing unclean. 


They have fouled, with sin, what was once their pride, 


And they shall live by the world denied; 


For wherever that mark through the years is met, 
There will rise the scenes that men can’t forget. 


(Copyright 1918, by Edgar A. Guest) 
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Baruch Wantsto Talk to Business Men Direct, Not to Lawyers or Agents— 
Bicycles Latest Addition to Ever-Growing Conservation 
List—Revenue Bill Being Redrafted 


By W. L. CROUNSE 


WASHINGTON, 
Sept. 30, 1918. 

GENTS and attorneys in Washington are becoming 

more non-essential daily, though not on Provost 
Marshall General Crowder’s list, for he still holds them 
to be engaged in productive occupations. It is Chairman 
Baruch of the War Industries Board who thinks the war 
can get along very well without them. 

So he has announced again to the industrial and com- 
mercial interests of the country that neither attorneys 
nor agents are necessary for those who have dealing 
with the War Industries Board. “Any business man 
who wants to come down here is on an equal footing 
with everybody else,” declared Chairman Baruch. “He 
does not need any lawyer or any agent. Nor does he 
need ‘influence.’ All we are interested in is the justice 
of his request. I am making it my special business to 
see that every citizen gets the same treatment and that 
there shall be no question of the color of his eyes, or 
of his skin, or of his politics. I wish you would make it 
clear again that there is no need of employing a lawyer 
or a politician or any one else to get into the offices of 
this board. 

“Any cause that needs special pleading is going to 
be looked upon with suspicion anyhow. Personally I 
have got a kind of prejudice against that kind of thing. 
Whenever a lawyer comes in here he wants to quote 
law to me. That isn’t what we want. We want to get 
at the facts in the case and a business man can usually 
give us that better than his lawyer. Any business man 
who wants to come down here to be heard will be wel- 
come. As to the charges that crop out from time to 
time about the value of influence in this board, I want to 
say that I do not think that any intelligent man will be- 
lieve that we can be reached in that way or that we have 
been playing politics down here.” 

Chairman Baruch is still at work on a general pro- 
gram which will give the various State councils of de- 
fense more work to do in connection with the War In- 
dustries Board. The beginning was made by turning 
over to them the power to pass, in a preliminary way, 
upon local building needs. Although the details are not 
complete it is likely that later announcements will give 
them broader authorities so that many of the questions 
which now require trips to Washington can be settled 
nearer at home by the business interests involved. 

This also would relieve much of the pressure at the 
War Industries Board here, for there is a continual tide 
of people with varying requests that could easily have 
been determined by some subsidiary. 


Steel Situation No Better 


HE War Industries Board is still spending much of 
its time trying to cut down the consumption of steel. 
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The meeting held last week with representatives of the 
big steel interests have revealed again how far behind 
the requirements is the output of the steel and iron in- 
dustries. So J. Leonard Replogle, chief of the steel sec- 
tion, and Chairman Baruch are still calling to Washing- 
ton the representatives of the various industries to force 
a greater curtailment in their consumption of steel. 

The latest industry thus to be curtailed is the bicycle 
industry, in which the reductions of material include an 
estimated saving of 2500 tons of steel for the next 
twelve months, which is one-third of last year’s con- 
sumption. The chief item in the reduction is the dis- 
continuance of racing and juvenile models and the lim- 
itation of every manufacturer to two single-bar men’s 
models, one ladies’ model and one heavy service model. 
At the same time the number of types of handle bars, 
rims, sprockets, pedals, saddles, tires, etc., is to be ma- 
terially reduced, while a long series of extras and acces- 
sories are to be eliminated entirely. 

Here is an interesting list of some of the more im- 
portant curtailments which have been made by the Con- 
servation and Priorities Divisions of the War Industries 
Board: 

PASSENGER AUTOMOBILES—For the last six months of 1918 
curtailed to 25 per cent of 1917 production. provided the 
manufacturer will limit his purchase of materials, equipment 
and supplies to such as are absolutely necessary to match up 
stocks on hand. 

CuTLerY—For the last four months of 1918 curtailed to 70 
per cent of the production of the last four months of 1917, 
which 70 per cent shall include government orders. 

Stoves—For the last four months of 1918 curtailed to 50 
per cent of the production of the last four months of 1917, 
which 50 per cent shall include government orders. 

BLACK GALVANIZED ENAMELED Ware—For the last four 
months of 1918 curtailed to 50 per cent of the production for 
the last four months of 1917, which 50 per cent shall include 
government orders. 

BuRIAL Goops—Curtailed to 2200 tons of the iron and steel 
for the twelve months’ schedule. 

CLOTHES WRINGERS—For the 
curtailed to two-thirds of the 
months of 1917. 

Metra Beps—For the last four months of 1918 curtailed 
to 50 per cent of the production of the last four months of 
1917, whieh 50 per cent shall include government and Allies 
orders, and that no brass beds be built except from stock 
now on hand, and no brass or brass scrap be purchased 
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BoILeRS AND RapiaTtors—For the last four months of 1918 
curtailed to 40 per cent of the production, and sale shall be 
under license from the War Industries Board or for governt- 


ment buildings. 
Baby Bucctrts—For the last four months of 1918 
per cent of the production for the last four n 
1917, and that they be given a Class “C” rating for ) 
metal to match up stocks now on hand provided discard stee! 
only shall be used. 
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clothing manufactured after the stocks on hand have been 
used up. 

Gas STOVES AND GAS APPLIANCES—For the last four months 
of 1918 curtailed to 50 per cent of the production for the last 
four months of 1917, all copper eliminated except that on 
hand, which should be conserved for repairs to existing 
installation. 

AUTOMOBILE PNEUMATIC TirRES—War Industries Board will 
deal with rubber industry as a controlled industry. Using as 
a basis the production for the 18 months ended June 39, 
1918, the maximum production of each manufacturer for the 
last four months of 1918 is fixed at 50 per cent of the aver- 
age four months’ period production during the 18 months’ 
period. 

TiN PLATE—For the last three months of 1918 curtailed 
the use of steel 30 per cent from consumption of the last 
three months of 1917, an estimated saving oi approximately 
150,000 tons of steel. 

AGRICULTURAL IMPLEMENTS AND FARM TRACTORS—Effective 
Oct. 1 on a twelve months’ schedule curtailed in use of iron 
and steel 25 per cent from consumption for calendar year 
ended Sept. 30, 1918. 

RouFRIGERATORS—For the last four months of 1918 curtailed 
331, per cent in iron and steel of the consumption for the 
last four months of 1917, with order for substitution of zine 
plate where possible. 


Labor Question Unsolved 


HE war labor situation is still one of the great wor- 

ries of the authorities in Washington. So far, 
however, there has been no apparent attempt to get at 
the most important feature of this whole question. 
Now that the Fourth Liberty Loan campaign is under 
way we shall hear a great deal about the “morale” of 
our army in France. But we hear little about the 
“morale” of that important army in the factories of the 
United States upon whose continued maximum output 
depends so vitally the victory and the very life of our 
soldiers overseas. 

It is of immeasureable importance that the morale 
of this industrial army be keyed up to that same high 
tension which makes our soldiers willing to make every 
sacrifice to win. The creation of such a spirit in the 
manpower and womanpower of our industries would 
wipe out headlines that tell us of strikes or slacking in 
war industries. There would be less question of wages 
and hours and more about increased output and record- 
breaking results. 

In this connection it is interesting that so far at least 
the womanpower in war industries has not been re- 
sponsible for strikes. This may be the motive that 
Chairman Baruch of the War Industries Board has 
emphasized so often in urging a greater employment of 
women. He has maintained that they would make up 
for lack of training by an enthusiasm which would keep 
them easily abreast of their brothers. 

The United States Employment Service, which has 
dallied so long with this important question of woman 
in labor, has finally blossomed into an announcement. 
For weeks it had held back a statement of the method 
by which women could be put to work through this 
service in shorthanded industries. The hitch lay in the 
fact that there was a vital difference in the Department 
of Labor concerning the exact administration of this 
question. 

J. B. Densmore, the Director General of the Service, 
has drawn up a program which would add two women 
members to the community labor boards in each dis- 
trict. One of these was to represent the industrial 
women, and if possible to have been a worker herself. 
The other was to represent the employers. These 
women were to have the right to vote on all questions 
affecting woman labor and the community boards were 
clothed with authority to determine whether a given 
plant or industry should be permited by the service to 
employ woman labor as well as to prescribe rules for 
their employment. Miss Nina Van Kleeck, head of the 
Woman in Industries Service, however, demurred to 
this, insisting that these women members of the boards 
should have equal authority with the male members in 
determining questions of male labor. 

As the result of this deadlock there was almost a 
month’s delay in action on this important subject. 
Even now there might have been no results had it not 
been for the carelessness of a printer who published 
prematurely in the current issue of the United States 
Employment Service Bulletin the text of general orders 
announcing the new regulations. 





Rewriting Revenue Bill 


HE Senate Finance Committee is now at work on its 
great task of rewriting the $8,000,000,000 revenue 
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bill which was passed by the House. The Senate Com- 
mittee is taking its work seriously and it may require 
a large share of the month of October before it can 
whip into presentable shape a substitute for the House 
bill. 

For it seems pretty certain now that the Senate meas- 
ure will not be a mere amendment of the House draft, 
but that chapter after chapter will be rewritten com- 
pletely. 

Even the House members seem to have accepted this. 
For there was an undercurrent in the listlessness in the 
House discussions that indicated a reliance upon the 
experience of the Senate Committee to make a work- 
able law out of the House proposals. The House is run- 
ning true to form in that particular. For six years the 
House has made little pretense of an expert handling 
of these vital revenue questions. Under the Constitu- 
tion all revenue measures must originate in the House. 
Were it not for that provision much valuable time could 
be saved if the Senate Committee could present the 
original draft for the House approval. 

This was made exceedingly apparent by the two 
weeks of House debate upon the bill presented by the 
Ways and Means Committee. Practically no important 
change was made in the House Committee draft. Nor 
did the debate touch very pertinently upon the features 
cf the bill. Except for the speeches of Chairman 
Kitchin and other members of the Ways and Means 
Committee in introducing the bill, most of the oratory 
of those two weeks ago touched upon general political 
topics and was intended purely for home campaign con- 
sumption. The Congressional Record for those two 
weeks of debate is a wonderful compilation of oratory 
that has nothing to do with the vital question of rais- 
ing $8,000,000,000 for war expenses. 

And when the final vote came and a roll call solemi- 
ly recorded a record of 350 to 0 in favor of the bill it 
meant nothing except the climax of a program of side- 
stepping responsibility. Republicans and Democrats 
alike joined in the vote of the bill not because they ap- 
proved its individual details, but because, as Repre- 
sentative Longworth of Ohio, Republican, put it, they 
wanted to answer in this way the Austrian proposal for 
peace. 

That probably is a dramatic way of handling such a 
problem, but it certainly sheds no light on important 
questions of lawmaking. It registered a unanimous 
support of the Administration on the part of the 
House of Representatives, but merely passed up to the 
Senate experts the actual task of drafting a genuine 
revenue law. It gave the Democrats an opportunity 
to gather their members for concerted Administration 
support. For the Republicans it established a record 
which they intended should prevent the Democrats from 
claiming in the coming campaign that the Republicans 
had hampered the Administration’s demands for Con- 
gressional support. 

The Fourth Liberty Loan drive began on Saturday. 
Its success will depend upon the support it- receives 
throughout the country. In that support the hardware 
industry is sure to play an important réle. The Lib- 
erty Loan officials of the Treasury Department have 
written the following appeal to the readers of Hardware 
Age: 

ADVERTISE THE LIBERTY LOAN 

It is not only good patriotism but it is good business to 

advertise the Liberty Loan in your store windows and in your 


newspaper advertisements. It helps win the war, and that 
of itself is good business. When peace comes and the Ameri- 
can people settle down once more to the works of peace there 
is going to be a tremendous increase in trade A hardware 


merchant or any other merchant assisting in bringing about 
that condition is doing a good stroke of business 

It is good business to talk the Liberty Loan, especially to 
people from the country districts who do not hear the loan 
discussed so often as the dwellers in cities and towns, nor 
have the matter brought so often or so vividly to their atten- 
tion as people who doily are subject to all the appeals of the 
posters and the moving pictures 

Liberty Loan posters in your windows or on your walls 
are not going to hurt your business If you live in a com- 
munity where it does, it would be good busines sto move out 
of it. The Liberty Loan is the main artery of the financial 
life of the country; when you add to its current you help the 
financial life of the country, you help all business. 

You do good service to your nation, to our boys on land 
and sea who are fighting our battles, and doing it with all the 
magnificent courage and fighting ability we have boasted of 
and believed in as an American heritage when you boost the 
Liberty Loan. 

You do good service to your business when you ally it 
to the Liberty Loan. 
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“The Leaves Are Turning 
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but—— : 


HIS is a business publication and we shall 
T stick to our text. 

War talk would be out of our line, but 
for the fact that war is now the big business of 
the United States of America. 

War is like credit in a farming community. 
You can’t collect until the crop is harvested. 
From the time the first robin takes a toe hold on 
the first frost tree limb to start his spring 
warble, right up to late in the fall “it’s all goin’ 
out and there’s nothing comin’ in.” 

The only difference between war and the sea- 
sons is that war lasts a lot longer and all the 
crops ripen at once. 

This war isn’t over. We mustn’t get the idea 
that because the Turks have had a crimp put in 
their scimitars that the war is over. We 
mustn’t think that because our doughboys lam- 
basted the tar out of the Prussian guards at 
Chateau Thierry, that we have wiped the world 
free of soldiers whose belts are emblazoned with 
“Gott mit uns”. We don’t want to get too cocky 
just because Pershing and his boys gobbled up 
the St. Mihiel salient and bagged 14,000 ardent 
advocates of Kultur, because that was a salient 
and only a pinch of that part of France now 
held by the Huns 

We feel mighty good over the basting that 
is going on along the posterior of Bulgaria, but 
we mustn’t let ourselves in too strongly on the 
idea that Bulgaria is merely a lady finger to be 
swallowed with a spoonful of ice cream. 

The color of the leaves is turning all right, 
and things look better than they did, but as 
far as getting a crop goes—well, these victories 
are of the truck garden, and we won’t clean up 
until the threshing machine of democracy be-, 
gins to whistle chaff out of the blower. 

It was only a little over a year ago that we 
began planting citizens in cantonments. Our 
officers’ training camps certainly turned out 
some good agriculturists, and they made the 
most of the citizen seed we gave them. The 
1,750,000 snappy-looking soldiers that have 
sailed for Fsance didn’t look a bit seedy, and 
they have come across strong in the try-out, 
but the war isn’t over yet—not by a long shot. 
There is a long bitter fight ahead, a fight that 
will cost men—American men by the hundreds 
of thousands. Those yellow telegrams from the 
War Department are going to multiply until the 
blood of Americans fairly drenches the soil of 
France. 


What to Buy and Sell 


T is a significant fact, not recognized by all 
dealers, that the volume of domestic busi- 
ness is less than a year ago or two years 

ago, when measured in the unit of quantity. 
This means that thought must be taken to keep 
up this volume by the selection of such lines 
and articles as will continue to sell and which, 
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moreover, can be had. For the inevitable and 
natural tendency of war is to increase govern- 
ment business at the expense of the domestic 
output and constantly to trench upon the mate- 
rial which the domestic demand calls for. 

It is very sure, for instance, that the sport- 
ing goods business will be greatly curtailed 
next year in nearly all its branches. Further- 
more, that the call for builders’ hardware and 
building material of all description will be al- 
most entirely for repair work and very little 
for new construction; that the demand for odds 
and ends, for slow-selling items, an for the 
things of whim and fancy rather than neces- 
sity, will be materially reduced, both by govern- 
ment action and by the change in public taste. 
There will be all manner of curtailment in fin- 
ishes, shapes, styles and patterns which cater 
to passing fancy and which do not serve some 
useful purpose. But there are some lines for 
which the demand will continue strong and 
which merit the careful attention of every 
dealer. 

Automobile sundries are naturally growing 
in demand, and use because of the growing 
number of automobiles in service, and this de- 
mand will continue to increase even though 
there be a greatly reduced output of automo- 
biles as now seems likely. 

Bicycles have come back as a vehicle of use, 

not of pleasure; and this seems a permanent 
matter because the wheel is a thing of immedi- 
ate availability and of much economy and time 
saving as a method of going to and fro. So 
bicycle sundries, as well as bicycles, are lines 
for the dealers to handle because of the sense 
of their timeliness and permanency. 
_ Edge tools feel the general effect of the fall- 
ing off in building, and yet in some instances 
there are certain lines of them, such as auger 
bits, ship augers and bits, axes and cross cut 
saws, in which there is great scarcity and of 
which the dealer can readily sell all he can get. 
So far as mechanics’ and machinists’ tools are 
concerned, it is almost impossible to accumu- 
late a stock of any of them, and there is a 
veritable famine in files, twist drills, wrenches 
and a host of similar items. The dealer who 
has liberal orders in for these goods and keeps 
well ordered ahead, cannot possibly make any 
mistake so long as the war lasts. 

There will be a dearth of ice cream freezers 
next season, in all likelihood, as they have been 
classed as non-essentials and the chances are 
that the manufacturers will not be able to get 
material for their manufacture next year. Those 
dealers who handle them had best buy them 
and put them in stock now if they wish to be 
sure of them. 

Many seasonable goods, such as wire cloth 
and poultry netting, which were formerly sold 
on spring terms and datings for future ship- 
ment, are now to be had for immediate ship- 
ment if the dealer does not care to take the 
risk and chance of not getting them later on. 
Anything made of wire may be very scarce next 
spring because of Government demand for steel. 

Both flat and corrugated steel sheets are al- 
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most unobtainable and any dealer who can get 
them will have no difficulty in disposing of 
them. 

Farming implements of all kinds and descrip- 
tion are sure to be in great demand the coming 
spring because there will be a record-breaking 
acreage planted to all agricultural products. 

There will continue to be a great call for all 
household utensils, especially those of the 
kitchen, for many wage-earning families have 
more money to spend than ever before and are 
buying freely. 
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Enamel ware will continue to be scarce, and 
so will every form of household ware, tin ware, 
aluminum ware and all the rest. 

This list might be made as long as a Chinese 
play, but the problem for the dealer is to go 
over his stock with a fine tooth comb, cut out 
or radically reduce his investment in lines which 
are not selling and for which there is no imme- 
dite prospect of their coming back, and to 
bend his energies to accumulating those lines 
which are scarce and hard to get and for which 
the demand is sure to continue. 


Help to Save Paper 


N Sept. 26 Bernard M. Baruch, chairman of the 

War Industries Board, issued the following order, 

which affects every retail store throughout the United 
States. ° 
NOTICE TO RETAIL MERCHANTS 

Paper conservation is essential as a War Measure. 
Every retail store is, therefore, directed to discontinue 
the unnecessary wrapping of merchandise, and to re- 
duce its consumption of wrapping paper, bags, paper 
boxes, office stationery, etc., to that which is absolutely 
necessary. 

The officials of the War Industries Board feel confi- 
dent that the public will co-operate with their stores 
in making this order effective. Economy in the use of 
paper will release chemicals, fuel, cars and men—all 
necessary to win the war—and will also enable the 
Government to secure its requirements of paper, which 
are increasing rapidly. 

The necessity for this order became apparent this 
week when it was realized that the Government would 
soon be obliged to divert to the ammunition manufac- 
turers a large quantity of chemical pulp formerly used 
in making wrapping, tissue, book and other strong 
papers. The increasing production of ammunition and 
the short cotton crop make this necessary. 

The administration of this order has been placed in 
the hands of the Pulp and Paper Section, and Dr. E. O. 
Merchant, in charge of the economy program, has pre- 
pared a set of instructions for retail merchants and 
designed a placard, which will be of assistance to them 
in complying with the Government’s order. 

The co-operation of the public in complying with this 
ruling can be counted upon, if they are properly in- 
formed that it is necessary as a War Measure. To 
secure this co-operation: 

1. Place placards in your store. 

2. Use gummed labels on packages, ete. 

8. Incorporate slogans in your newspaper advertis- 
ing. 
‘the War Industries Board has designed a placard 
which each store should use. The placard carries the 
text of the order and urges co-operation of the public. 
It is an 11 in. by 14 in. poster, printed on four-ply 
cardboard. The wording is as follows: 


PAPER CONSERVATION A WAR MEASURE 


THE WAR INDUSTRIES BOARD 
directs all stores to reduce the consumption of 
wrapping paper, bags, paper boxes, stationery, 
ete., to that which is absolutely necessary. 


DON’T WASTE PAPER 


Every store should order gummed labels from a 
local printer to be placed on bundles, package 
goods, etc. 

A Suggested Label 


DON’T WASTE PAPER 
In compliance with the 
Government’s order, we have 


discontinued the unnecessary 
wrapping of merchandise. 


(Dealer’s imprint) 
Wrapping Paper 
In addition to the discontinuance of unnecessary 


wrapping, your consumption of wrapping paper can be 
reduced by the following methods: 

1. Do not use more paper than necessary to wrap 
merchandise. 

2. Do not use heavier paper than necessary. Con- 
sult your paper dealer as to the most serviceable and 
economical grade. 

3. Use the old paper taken from parcels delivered 
to you. 

4. Use newspapers when possible. 


Tissue Paper 

You can reduce your consumption of tissue paper as 
follows: 

1. Eliminate as far as possible the use of tissue paper 
for packing. 
: Paper Boxes 

Your consumption of paper boxes can be reduced by 
the following methods: 

1. Eliminate the Holiday Box for Christmas Gifts. 

2. Eliminate boxes for candy as far as possible. 

3. Use lighter weight boxes. 

4. Use old boxes for delivery and have your delivery 
man return them for further use. 

Paper Bags 

A considerable saving in paper bags can be made by 
the following methods: 

1. Reduce the number of sizes of bags to as few as 
possible. 

2. Don’t use a larger size than necessary. 

3. Don’t use bags for vegetables and other articles if 
customers bring market baskets. Grocers should urge 
the use of the market basket. 


Office Stationery 

Your consumption of office stationery can be reduced 
by the following methods: 

1. Use lighter weight paper and smaller size envel- 
opes. 

2. Write on both sides of the paper for long letters. 

3. Use % and % sheets of correspondence paper for 
short letters. : 

4. Use the backs of letters for carbons. 

5. Make use of spoiled sheets and backs of envel- 
opes for scratch pads. 

Keep the Pulp and Paper Section of the War Indus- 
tries Board advised regarding the steps you are taking, 
methods used, and any further suggestions as to how 
paper can be saved in retail stores. 


Tanty in New Post 


T a recent meeting of the board of directors of 

Baker, Murray & Imbrie, Inc., Jean C. Tanty was 
appointed to the position of Assistant to the President 
and General Merchandise Manager. His duties will 
include all purchasing, both retail and wholesale, as 
well as the management of all retail activities, both 
ubying and selling. Mr. Tanty is well known through 
his connection for 22 years with the Siegel-Cooper Co. 
(afterward the Greenhut Co.). He is particularly re- 
membered by many for his spectacular purchase from 
the United States Government of all the Civil War 
rifles and carbines that were stored on Governor’s Is- 
land. Thousands of people still have one or more of 
these which are treasured with a great deal of senti- 
ment. 
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Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


OFFICE OF HARDWARE AGE, 
New York, Sept. 30, 1918. 


O far September has been in a considerable measure 

rather cool, which serves to urge on purchases a 
little faster than though it had been warmer. Business 
is described as satisfactory with collections good also, 
and it is the verdict of experienced merchants that it is 
much better now than during pre-war times, with the 
trade accustomed to prevailing prices. One of the 
prime conditions is the matter of having merchandise 
in possession from which to execute orders, and fre- 
quently depleted stocks must be apportioned skillfully 
to serve as many customers as possible in order to keep 
them going. 

For example, which is typical, a well-known manu- 
facturer of fine grade tools says: ‘We can only accept 
orders, subject to our ability to fill, due to government 
contracts and governmental embargoes on fuel and steel 
on all orders that are not strictly for the Government, 
at prices we have ruling at date of shipment,” adding, 
“We dislike to write you in this way, but are compelled 
to do so, due to the abnormal conditions, over which 
we have no control.” 

Merchants having government orders should give the 
Government order number which government authori- 
ties insist on, and which will enable manufacturers 
and others to ship regardless of railroad embargoes. 
It will be well constantly to keep this in mind. 

Utica pliers are up 10 per cent, and hexagon netting 
is f.o.b. Pittsburgh, the same as screen wire cloth. 

A leading merchant with a good memory, observes 
that while prices appear to be very high to-day, yet 
many staple articles, used universally everywhere, are 
not as high as in the 70s, when a good warranted ham- 
mer retailed for a dollar, which is approximately on 
a parity with current figures. Screen cloth in those 
days brought 6c. to 8c. per sq. ft. That there are 
numerous every day commodities no higher now than 
in the early days, although there are exceptions where 
specific articles are higher. 

The practice goes on steadily of diminishing the 
variety in styles, sizes and finishes, covering diverse 
lines of goods, many of which ought never to have been 
made originally, but, like barnacles on a ship’s bottom, 
seem to attach themselves to the schedule. Builders’ 
hardware has fallen into the category of the lesser es- 
sentials, as, regardless of the demand for housing facili- 
ties, it is difficult, ofttimes impossible, to obtain re- 
leases for structural material and other absolute neces- 
sities for building construction. A year ago we were 
told by manufacturers of large establishments that this 
feature of their business was dead, and leaders of 
other manufacturing lines, just as necessary for build- 
ings of any kind, talk in the same vein. 

At the present rate of progress overse%s and in two 
continents, if the strangle hold on the Middle Europe 
vandals continues, one thing is reasonably certain, that 
whenever it may prove to be the end of the war, peace 
is obviously much nearer than it was on July 15 when 
the war lords began to get theirs. What is most needed 
now is unanimity in furthering the ends of the Gov- 
ernment as much as possible to shorten the interval 
leading to an unmistakeable and overwhelming victory. 
The peonvle this side of the Atlantic do not realize 
what privation and calamity really are; hence the vital 
necessity for adiusting our business ways to conditions 
as they are with as little friction as possible. 


LINSEED O1L.—The market is rather dull, with no 
change in price or the attitude of crushers as to the 
market. There has been a little shading of prices but 
on second hand or resale prices which does not prevail 
among crushers. As the weeks go by and the time 
approaches when new seed will be harvested, it will 
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Office of HARDWARE AGE, 
Chicago, Sept. 28, 1918. 


N the Chicago territory everything in the trade line 

has been overshadowed by the work of selling bonds 
for the Fourth Liberty Loan. Practically every busi- 
ness organization in the city has active representation 
on some of the loan teams and the representatives 
are drawn mainly from the selling forces. As the 
management of one of the largest hardware jobbing 


doubtless tend to modify the price of oil. There is but 
little linseed oil left and new crushing must be from 
seed grown this season in the United States and Canada 
or from importations arriving from Argentine. There 
is some seed afloat from Argentine bound in. There 
is no new building, while labor to man the mills is 
very scarce. 

Linseed oil, in 5 or more bbl. is $1.90 per gal. and in lots 
of less than 5 bbl. $1.91 per gal. 

State and Western oil is $1.90 per gal. and in carload lots 
can probably be shaded in secondhand Western or State oil. 

Rore.—Price quotations are firm and business is good 
for the time of year. Usually trade is slack at this 
period, because of the approach of the time when sum- 
mer boat travel falls off, preparatory to laying up in 
winter quarters. Most manufacturers are probably well 
supplied with Manila hemp fiber grown in the Philip- 
pines. The shipping situation has eased up greatly and 
there is much more Pacific tonnage space available 
at the present time. Freight rates have declined from 
$4 to $5 per bale; otherwise a decline of from say 
$18 per bale to $13. At the same time it must be 
remembered that rope makers usually have on hand 
or coming, several months’ supplies of raw stock, and 
that much of the higher priced material must be worked 
into rope before there is likelihood of any pronounced 
diminution in price, subject also to conditions prevail- 
ing when they are in the market again for fiber. Rope 
prices are as follows: 

Manila rope prices are as follows: Manila rope, first grade, 
is 33c.; second grade, 32c., and third grade, 28c. base per lb. 
Manila bolt rope is 38c. per Ib. 

Sisal rope, first grade, is 23c., and second grade, 20c., base 
per lb. Hide, bale and hay rope, medium oiled, first grade, 
is 23%c., and second grade, 20%c. base per Ib. 

Tarred lath yarn is, first grade, 23c., and second grade, 
20c. base per 1 

WINDow GLASs.—Conditions continue very unsatis- 
factory and it is still doubtful whether any new glass 
will be made before the coming of the new year, as the 
Government has put a ban on production as to fuel and 
material, and managers are uncertain about every- 
thing. If the blast is started, say January 1, or there- 
abouts, there arises the difficulty as to natural gas 
if the weather is very cold. Several glass plants have 
their own gasometers or tanks for storing manufac- 
tured gas, but that necessitates coal from which to 
make it, which is increasingly difficult to get. Prac- 
tically all glass makers use natural gas because of its 
adaptability and lower cost. Window glass prices 
are as follows: 

Single strength, A and B, all sizes, 77 per cent; double 
strength A, all sizes, 79 per cent; double strength Bb, all 
sizes, 81 per cent, with AA quality ranging from 70 to 72 
per cent discount from jobbers. 

WIRE AND NAILS.—Distributers have received quite 
some wire nails this month shipped from mills in 
August, which has appreciably strengthened the gen- 
eral stock. There has been some accumulation due to 
orders filled by the mills, but not enough to satisfy 
demands for badly wanted supplies, especially in the 
popular sizes, such as 6, 8, 10 and 20d nails, as the 
demands of the United States keep stocks down. 

Wire nails, in store, are $4.75 base per keg and delivered 
within carting limits, $4.85. 

Cut Naits.—The situation in cut nails is unchanged 
so far as needed replenishment of stocks is concerned. 
Stocks are badly broken, and the oldest house in the 
line says that not.a keg is obtainable from mills, which 
is expected to be taken literally. The Government 
forbade nail makers to deliver cut nails to anyone be- 
fore October 1 at the earliest. 

Cut nails, in store, are $6.00 and delivered by jobbers $6.19, 
base per keg. 


AGO 


houses tersely puts it, “Our main business just now is 


to put over the Liberty Loan. Other business can 
wait for the time being.” f 

Scarcity of materials for the various industries 15 
still a feature of business conditions. Practically 
all lines are hit, either through the shortage of raw 
material, coal or labor. Among the items in which 
a scarcity is now developing is rubber. as the Gov- 
ernment has restricted importations to 100,000 tons per 
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year. Of this amount it is estimated that 35,000 tons 
will be needed for Government requirements, leaving 
only 65,000 tons for trade uses. 

The effect of the finished product shortage is re- 
flected in the order issued to the selling force of a 
large jobbing house: 

“All orders are in every particular subject to the ap- 
proval of our home office, it being understood that 
we may accept them as to the whole or a part of any 
quantity specified.” 

The Associated Press also gives notice under date 
of September 24th that the War Industries Board has 
ordered a curtailment of the manufacture of bicycles 
and accessories. Men’s bicycles are to be made only 
in the twenty and twenty-two inch frames, and women’s 
models only in the twenty-inch frame. The manufac- 
ture of racing and juvenile models is discontinued en- 
tirely for the period of the war, as is also the manu- 
facture of steel guards, tool boxes, metal stands and 
metal tanks of the bicycle accessories line. 

The past week has been marked by several price 
changes in various hardware lines. Screw calks and 
drive calks for horse shoes have gone up $2 per 
thousand. Building paper and roofing have each taken 
a substantial raise, and wire nails have been advanced 
25c. per keg base. Many items in the builders hard- 
ware line likewise show advances, particularly such 
items as drawer pulls and drawer knobs. 

A new freight differential has been established on 
rope between New York and Western points, which 
adds a half cent to rope prices in this section. 

The volume of business is said to be fully up to that 
of last year, with collections and cash sales better 
than normal. 


BaBBITT METAL —Babbitt metal continues to sell in 
good quantity, with an exceptionally good demand 
in the farming and manufacturing districts. Jobbing 
stocks are in fair condition, but shipments are re- 
ported to be slow. Local jobbers are accepting orders 
subject to stock on hand and at prices ruling at 
date of shipment. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
babbitt metal, 13%4c. per lb.; Revenoc, 22c. per Ib. 


Standard 


BUTCHER KNIvES.—The situation is practically the 
same as for several weeks past. Manufacturers are 
behind with their orders, and jobbing stocks are below 
normal. It is reported that much of the output is 
still being diverted to Government uses, while the 
domestic demand is apparently as heavy as is usual 
at this season of the year. Jobbers are already be- 
ginning to feel the fall demand for carving knives 
and carving sets, and also for killing and skinning 


knives. Prices are firm. 
We quote from jobbers’ stocks, f.o.b. Chicago: Butcher 
knives with coco-bolo handles, 6-in. blade, $5.25 per doz. ; 


7-in. blade, $6 per doz.; 8-in. blade, $7 per doz.; with ebony 
handle, 6-in. blade, $5.75 per doz.; 7-in. blade. $7.50 per doz. ; 
8-in. blade, $9.25 per doz.; 10-in. blade, $12.75 per doz. ; 
12-in. blade, $16.75 per doz.; 14-in. blade, $20.75 per doz. ; 
beechwood handle, fastened with 3 saw-screw brass rivets, 
6-in. blade, $4.50 per doz.; 6%-in. blade, $4.75 per doz.; 7-in. 
blade, $5.25 per doz.; 8-in. blade, $6.25 per doz.; 9-in. blade, 
$8.25 per doz.; 10-in. blade, $10 per doz.; 12-in. blade, $13.50 
per doz.; 14-in. blade, $17 per doz. 

BUILDING PAPER.—Building paper has taken a sharp 
advance and is now selling at the highest prices for 
years. The local demand is comparatively light, and 
is not expected to show any material change this 
fall. Jobbers report that after October 1 dealers will 
be required to sign a pledge that all paper purchased 
is to be used for essential work. Under no other 
conditions will shipments be made. Jobbing stocks are 
now confined mainly to staple lines and sizes, special 
grades being sold subject to factory shipment. 

We quote from jobbers’ stocks, f.o.b. Chicago: Red 
sheathing paper, 20-lb. rolls, 72c. per roll; 25-lb. rolls, 
per roll; 30-Ib. rolls, $1.08 per roll. 

ALARM CLocks—The demand shows no signs of 
abatement, and manufacturers are hard pressed to fill 
their orders. The greatest trouble at this time seems to 
be the obtaining of skilled labor, although there are 
other factors such as shortages of raw material and 
fuel to keep down the output. Prices in this line are 
very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: The Amer- 
ican alarm clock. in less than dozen lots, $11.04 per doz.; in 


dozen lots, $10.64 per doz.; in case lots of 4 doz., $1037 per 
$13.87 


rosin 
96e. 


doz.; Lookout alarm clocks, less than dozen lots, per 
doz.:.dozen lots, $13.46 per doz.; case lots of 2 doz., $13.07 
per doz.: Tattoo alarm clocks, dozen lots. $24 per doz.; case 
lots of 50, $23.33 per doz.; Slumber Stopper, radium dial, 


dozen lots, $30 per doz.; Big Ben and Baby Ben, $2 each. 
HAND ‘ToILeT CLIppeRS.—There is said to be a slight 


falling off in the demand for hand toilet clippers in the 
farming districts, but sales are still heavy in the 
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manufacturing towns. There is also a heavy call for 
clippers from Government sources. he output is 
reported to be much below that of last year at this 
time. 

We quote from jobbers’ stocks, f.o.b. Chicago: Yankee 
clippers, $1.45 each; Success clippers, $1.65 each; Triumph 
clippers, $1.95 each; Khedive clippers, $1.45 each. 

EAVES TROUGH AND GUTTER PipeE.—Makers are not 
turning out their product in the 26-gage at this time, 
that size having been classed with the non-essentials. 
Jobbers have taken this gage from their catalogs 
and have none to furnish. Their stocks of the 29-gage 
are only fair and orders are accepted only subject 
to stock on-hand. No future orders are taken at 
current prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, lap 
joint eaves trough, 5-in., $7.60 per 100 ft., 29-gage conduc- 
tor pipe, 3-in., $7.50 per 100 ft. 

FiLeEs.—The demand is apparently as heavy as ever, 
and both jobbers and retailers in this section report 
broken stocks. Retail sales are about normal, but 
shipments are very slow. Manufacturers are the 
heaviest purchasers. 

We quote from jobbers’ stocks, f.o.b. Chicago, the follow- 
ing discounts from standard lists: Nicolson files 50-2%; 
New American, 60; Disston, 50-5; Black Diamond, 50. 


GARDEN TooLts.—The situation is about the same as 
at last report. Orders are still coming in from the 
retailers for spring delivery, although most of the 
dealers in this section have already placed their orders. 
The recent advance in steel goods by the manufacturers 
has not as yet been taken by the local jobbers, but 
is bound to come in the near future. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
Spapes.—In half doz. lots D handle, No. 2. blade 7% x 12, 


$13.75 per doz.; long handle, $10.75 per doz.; Greenleaf’s 
No. 2, D handle, $13.75 per doz.; Greenleaf’s long spade, 
No. 2, $13.75 per doz.; spading forks, D handle, 4 tine, No. 


043, $10.25 per doz. 

SurFACcE Epce CutTtrers.—9 x 5, $7.75 per doz.; edge trim- 
mers, $8.40 per doz. 

GARDEN TROWELS.—One-piece steel, 90c. per doz.; polished 
steel with riveted shank. 6-in., 95c. per doz.; 7-in., $1.05 per 
doz.; 8-in., $1.15 per doz.; solid socket tempered steel, 6-in., 
$6.20 per doz. 

tAKES.—Solid steel rakes with polished 
teeth, 12-in., $8 per doz.; 14-in., $8.75 per doz.; 16-in., $9.50 
per doz. Malleable iron rakes with curved teeth, 10-in., 
$3.90 per doz.; 12-in., $4.40 per doz.; 14-in. $4.60 per doz.: 
16-in., $5.00 per doz.; malleable wrench with straight steel 
teeth. 12%4-in., $5.20 per doz.; 14%4-in., $5.50 per doz.: 16%- 
in., $5.85 per doz.: wire tooth long rakes, 24-tooth. $5.50 per 
doz.; 28-tooth. $7 per doz.; Ole Olson lawn rakes bent 
head or straight head, 26-tooth, $5.60 per doz.;: wooden hay 
rakes, 20-tooth, $4 per doz.: 10-tooth, $3 per doz: Gem 
Dandelion rake for everything but leaves, 16-in., $17.50 per 
doz.; 24-in., $22 per doz. 

GARDEN Hoers.—High grade razor steel welded to a soft 
steel black, all sizes, $8.75 per doz.; solid socket, cast steel 
with polished blades. 6 to 8 in., No. 12. $7.50 per doz.: No. 
1 $7 per doz.: blued finish hoes, 7%-in blades, 414-ft. 
handle, riveted shank. $3.15 per doz.; 7%4-in. blade, 4%4-ft. 
handle, socket shank, $3.85 per doz. 

Scythes and snaths orders are solicited without prices, to 
be billed out at best prices ruling at time of shipment. 

GLASs, PUTTY AND GLAZIERS’ PoInts.—Sales of win- 
dow glass are very light in this section of the country, 
although in some of the rural districts the demand 
is nearly normal. Local jobbers have light stocks of 
glass. and report that future shipments are rather un- 
certain, as it is not known when the manufacturers 
will resume operations. The recent price advance 
has been taken by all the jobbing houses and is firmly 
adhered to. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single- 
strength A, all sizes, 77 per cent off; single-strength B, first 
three brackets. 77 per cent off; all sizes of double-strength A, 
79 per cent off. 


edges and gray 








Putty, in 


We quote from jobbers’ stocks, f.o.b. Chicago: 
and No. 3, 


100-Ib. kits, $4.25; glaziers’ points, No. 1, No. 2 
1 doz. to a package; 60c. per pkg. 


GUNS AND AMMUNITION —Guns and ammunition are 
selling freely at this time, and jobbers report some 
difficulty in getting sufficient stocks of the medium 
priced shot guns. There is some speculation in regard 
to the proposed tax of 25 per cent on revolvers and 
pistols, and 10 per cent on guns, rifles and ammuni- 
tion. If this tax is put into effect it is expected that 
sales will fall quite materially. Present prices are 
very firm. 


We quote from jobbers’ stocks, f.o.b. Chicago: Single bar- 
rel shotguns. 12-gage, 30 or 32-in. barrels with plain extrac- 
tor, $7 each; with automatic ejector, $7.35 each: 12-gage 


double barrel guns, with hammer, $14.50 each; hammerless, 
$17.50 each. 

No. 32 short semi-smokeless. $5 per thousand; No. 32 short, 
rim fire, semi-smokeless, $11.75 per thousand: No. 22 long, 
semi-smokeless, $6 per thousand: No 32 long. semi-smokeless, 
rim fire $13.50 per thousand; 20-6 per cent discount. Prices 


on shells are as follows: Peters’ Target, smokeless 3 drams 


powder, 1% oz. shot, 1 to 10, $48 per thousand; Peters’ Ref- 
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3 drams powder, 7-0z. shot, 1 to 10, $37 


20-41% per cent. 


eree, semi-smokeless, 
per thousand. Discount 

GALVANIZED WARE.—Both jobbers and retailers in 
this section are experiencing difficulty in keeping their 
stocks of galvanized ware in good selling shape. The 
sheet situation shows no signs of betterment, and 
naturally the output of galvanized ware has_ been 
heavily curtailed. Local jobbers express the belief 
that prices will go still higher and that the shortages 
in the galvanized lines will become more acute later 
in the season. 


We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $12.35 per doz.; No. 1, $15.20 per 
doz.; No. 2, $17.10 per doz.; No. 3 $20 per doz.; medium 


160s, $22. 30 per ‘doz. ; No. 


grade, heavy galvanized tubs, No. 
$28 per doz.; common gal- 


200s, $25.20 per doz.; No. 300s, 
vanized pails, 8-qt., $4.70 per doz.; 10-qt., $5.30 per doz. ; 
12-qt., $5.85 per doz.; 14-qt., $9.15 per doz.; 16-qt., $10 per 
doz.; 18-qt., $11.60 per doz.; 20-qt., $15.20 per doz. 


HANDLES.—Axe, pick, hatchet and hammer handles 
continue to be very scarce, and stocks of most jobbing 
houses are far below the usual amounts on hand at 
this season of the year. Prices were recently advanced 
to the following basis: 


We quote from jobbers’ stocks, f.o.b. Chicago: Best qual- 
ity, second growth hickory axe handles, $6 per doz.; extra 
quality hickory, $4.50 per doz.; No. 1 hickory, $3.75 per doz. ; 
No. 2 hickory, $3 per doz.; No. 1 railroad pick handles, $4.50 
per doz.; 14-in. second growth hickory hammer and hatchet 
handles, $1.50 per doz.; 14-in. medium quality, 85c. per doz. 





IcE CREAM F season 
has been cut heavily, and local jobbers predict a short- 
age next summer. hey are accepting orders for im- 
mediate shipment, subject to stock on hand, but are 
not taking any future orders at present prices. It is 
expected that higher prices will be in effect before 
spring. 

We quote from jobbers’ stocks, 
Mountain Freezer, 1-qt., $2.40 each; 2-qt., $3.00 each; 
$3.60 each; 4-qt., $4.25 each: 6-qt., $5.40 each; 8-qt., 
each; 10-qt., 8.85 each; 12-qt., $11.25 each; 15-qt., 
each; 20-qt., 17.30 each; 25-qt., $22.20 each. 

The improved Arctic Ice Cream Freezer, 1-qt., $2.00 each; 
2-qt., $2.40 each; 3-qt., $2.75 each; 4-qt., $3.45 each; 6-qt., 
$4.35 each; 8-qt., $5.60 each: 10-qt., $7.30 each; 12-qt., $8.70 
each; 15-qt., $12.15 each. 

LACE LEATHER.—Sales are good, both in the manufac- 
turing and farming districts. Practically all machine 
shops of every nature in this section are busy, and 
much of the heavy farm machinery is in operation. 
Prices are same as at last report, but are very firm as 
quoted. 


White 
3-qt., 
$6.95 

$13.35 


f.o.b. Chicago: 


We quote from jobbers’ stocks, f.o. b. Chicago: Rawhide 
lace leather, %-in., $1.65 per 100 ft.; %4-in. $e per 100 ft.; 
Chrome lace leather, %-in., $1.20 per 100 ft. %-in., $1.50 


per 100 ft. 


Nuts, BoLts AND LAG ScREws.—In order to insure de- 
liveries of nuts and bolts, affidavits of the essential 
character of the need must now be given, both on orders 
and on specifications against unfilled contracts, the 
mills being forced to take this attitude in order to get 
raw material. Jobbing stocks are comparatively light 
and local jobbers see little possibility of building them 
up. There is little doubt that there will be shortages 
before spring. 


We quote from jobbers’ stocks, fo.b. Chicago: Machine 
bolts up to % x 4 in., 40-10 per cent discount; larger sizes, 
25-5 per cent discount; carriage bolts up to % x 6 in., 40 per 
cent discount; larger sizes, 20-5 per cent discount; hot 
pressed nuts, square, $1.05 off, and hexagon, 85c. off per 
100 lb.; tire bolts, 40-5 per cent discount; stove bolts, 60-10 


per cent discount; lag screws, 40 per cent discount. 


NAILs.—Nails have taken the long expected advance, 
and are now quoted at 25c. per keg higher than they 
were last week. Local jobbers are getting some ship- 
ments, but not enough to allow them to remove the 
limit on shipments to the retail trade. The demand 
is light in this section, so that retail dealers are not 
suffering on account of the shortage, although they 
would be glad to get their stocks in better poncey wi 
Any fairly heavy call for nails is apt to clean them 
out of the more common sizes. Reports from the 
mills indicate that no immediate betterment of con- 
ditions is to be expected, and that the shortage may 
be even more acute before spring. 
stocks, f.o.b. Chicago: Common 
wire nails, $4.75 per keg base; cement coated nails, $4.65 per 
keg base; steel cut nails, $5.25 per keg base. Local jobbers 
have no iron cut nails. All nail shipments are limited. 


We quote from jobbers’ 


APPLE PaRERS.—Apple parers are beginning to sell 
freely over the retail counter, and have been going 
out in good volume from the jobbers for several weeks 
past. The output is much lighter than last year, and 
there are some indications of shortages. 

f.o.b. Chicago: Goodell’s 


; Reading Hardware Co.'s 
$18 per doz.; White 


We quote from jobbers’ stocks, 
No. 98 apple parer, $10.80 per doz. 
No. 78, $11.40 per doz.; Scott's No. 65, 





Hardware Age 


Mountain apple parers, $8.40 per doz.; Turn-Table apple 


parers, $11.40 per doz, 

CipeR PRESSES.—Local jobbers report an exceptional 
demand for cider presses this season, due to the abund- 
ance of the apple crop and to the agitation in favor 
of food conservation. Vinegar prices are the highest 
in years, and this naturally stimulates sales of cider 
presses, as many farmers in the fruit belts will make 
their own cider vinegar. 

We quote from jobbers’ 
brand cider presses, Junior size, 
$22.40 each; Senior size, $30 each; 

RoorING PApeR.—There is a fair demand, although 
local sales are far below the pre-war normal. Jobbers 
report shipments from the mills to be very slow. After 
October 1st dealers who order roofing paper will be 
compelled to sign a pledge that it is to be used for 
essential purposes, in order to get shipments. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
roofing paper, 1-ply, $1.53 per sq.; 2-ply, $2.04; 
tan surface, competition roofing, 1-ply, 98c.; 
3-ply, $1.40. 


stocks, f.o.b. Chicago: Eagle 
$16. 80 each; medium size, 
family size, $9.60 each 


Guaranteed 
3-ply, $2.55; 
2-ply, $1.19; 


Post HoLeE DiccGers.—There is a fair demand for post 
hole augers and diggers, but sales would be heavier 
if barbed wire could be obtained by the farmer at a 
more moderate price. The expense has held up a great 
deal of needed fencing as well as the shortage of wire. 

We quote from jobbers’ stocks, f.o.b. Chicago: Iwan pattern 
post hole augers, 20 per cent discount; Eureka pattern dig- 
gers, $16 per doz.; Atlas pattern diggers, $17 per doz.: Her- 
cules pattern diggers, $18 per doz. 





RAZORS AND BLADES. Ws very 
little change, except that the shortages become more 
apparent daily. Many retailers are just reaching the 
point where their stocks are light, and on placing 
orders are finding it very difficult to get shipments. 
This is particularly true with regard to the more 
prominent makes of safety razors, some of which are 
practically off the market. Blades are also very scarce, 
although in most instances, shipments are still being 
made. The shortage for domestic use will no doubt 
become more apparent when the new draft is in effect, 
as the Government will take a larger part of the 
output. 

We quote from jobbers’ 
low ground, open blade 
handles, $17.25 per doz.; 
square point, oval rubber handles, $14.75 per doz. 

SAFETY Razors.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.; Gem, in one doz. lots, $8.40 per doz.; 3 dozen lots. 
$8 per doz.: Ever-Ready, in one doz. lots, $8.40 per doz.; 3 
doz. lots, $8 per doz. 

BLADES.—We quote from jobbers’ stocks. f.o.b. 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz sets; 
Ever-Ready, 1 card containing 1 gross blades, % doz. to a 
package, 24 packages to the card, $6.72; Gillette, in 1 dozen 
packages, 6 blades to the package, $4.50; Gillette, in 1 dozen 
packages, 12 blades to a package, $9; Auto-Strop, No. 010%. 
in doz. packages, 6 blades to a package, $4.50; Auto-Strop 
No. 610, in doz packages, 


Chicago: Full hol- 
razors, square point, flat rubber 
three-quarters hollow’ ground, 


stocks, f.o.b. 


Chicago : 


12 blades to a package, $9. 


Rope.—The freight differential on rope, between New 
York and Chicago has been changed to %c. this last 
week. It was formerly “4c. This applies to both 
sisal and Manila rope. There are rumors to the effect 
that sisal rope will take an advance in the near future, 
and the high prices of jute twines would seem to 
back up the rumor. 





We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 
manila rope, 33%¢ per lb. base; No. 2 manila, 32%c. per Ib 
base; No. 3 manila, ae ig per lb. base: No. 1 sisal, 23%c 


per !b. 

SAND Paper.—Sales are fair, with stocks of both 
retailers and jobbers in good condition. No price 
changes are reported. 


from jobbers’ 
best grade, 


per lb.; No. 2 sisal, 20% 


as follows: 
grade. 


Chicago, 
ream; cheaper 


stocks, f.o.b. 


We quote 
$6 per 


No. 1 sand paper, 
$5.40 per ream. 





Screws.—Although there is only a normal retail 
demand for screws, stocks of local jobbing houses are 
light and badly broken. This is due to the heavy 
demand from Government sources. Local jobbing prices 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head 
bright screws, 70-10-10; round head blued, 65-10-10; flat 
head brass, 421%4-10-5; round head brass, 40-10-5. 

So_pER.—There is a fair amount on the local market, 
but the local jobbers are co-operating with the Gov- 
ernment in the endeavor to get solder users to take 
the grades having the lesser tin content. They are 
limiting shipments of 50-50 solder. and are quoting 
solder prices only on inquiry. 

STEEL SHEETS.—The Government is still taking the 


greater part of the production, which is only about 
half what it was last year. Local jobbers have no black 
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or blue annealed sheets on hand, and their stocks of 
galvanized are very limited. 

To retailers, f.o.b. Chicago: No, 28 black sheets, $6.52 per 
100 lb.;_No. 28 galvanized sheets, $7.77 per 100 lb. 

SASH CoRD AND SASH WEIGHTS.—The sash cord situa- 
tion shows little change during the past week, although 
the shortage is growing more apparent. There is a 
shortage of cotton which naturally limits the produc- 
tion of cord, and there is also a heavy Government 
demand for cotton cordage to be used for the emergency 
shipbuilding program. There is no particular shortage 
of sash weights, but as the demand is light, jobbers are 
not carrying heavy stocks, preferring to have any large 
orders shipped direct from the foundries. Prices are 
same as at last report. ° 

We quote from jobbers’ stocks, f.o.b. Chicago: Silver Lake 
sash cord, No. 7, $21.50 per doz.; Sampson sash cord, No. 7, 
$21.25 per doz.; Revenoc sash cord, No. 7, $14.10 pet doz. 

SASH WEIGHTs.—From jobbers’ stocks, f.o.b. Chicago: In 
ton lots, $50 per ton; in smaller lots, $52 per ton. 

Saws (Cross-Cut and Wood) .—There is a good dealer 
demand for cross-cut and wood saws, the trade evi- 
dently looking forward to heavy sales this fall and 
winter. There are rumors of price advances, due to 
the shortages of material and labor, and some makes 
have already taken on higher prices. There has been 
no change in the quotations of local jobbers on the 
saws listed below. 

We quote from jobbers’ stocks, f.o.b. Chicago: Crosscut. 
2-man, hollow back, with champion tooth, E-8 Disston, No. 5, 
$1.75 each: No. 5%, $1.93; No. 6, $2.10; No. $2.28 
2-man, crown pattern, common tooth, Disston, No. 4, 
each; No. 414, $2.65; No. 5, $3; No. 514, $3.30; No. 6, $: 
Disston’s 1-man, No. 23 pattern, No. 2%, $1.88 each; No. 3, 
$2.25; No. 314, $2.62; No. 4, $3; No. 414, $3.38; No. 5, $3.75. 

Buck Saws.—Best grade, $15.20 per doz.; medium, $12.40 
per doz.; cheap, $10.50 per doz. 






STOVE PIPE AND STOVE Boarps.—There is no change 
apparent in the stove pipe situation. The makers are 
unable to get sufficient sheets to make the pipe already 
ordered and have withdrawn all prices on their product. 
Stove board manufacturers are facing a similar situa- 
tion, and have greatly reduced their range of sizes and 
patterns. Local jobbers have fair stocks of stove 
boards, but no surplus. Prices are firm as quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: Square 
crystal stove boards, wood lined, 24 x 24, $11.60 per doz.; 
26 x 26, $13.65 per doz.: 28 x 28, $16 per doz.; 30 x 30, 
$18.05 per doz.; 33 x 33, $21.70 per doz.; 36 x 36, $25.95 per 
doz.; square crystal stove boards, paper lined, 18 x 18, $6.20 
per doz.; 24 x 24, $7.50 per doz.; 26 x 26, $8.30 per doz.; 
28 x 28, $9.20 per doz.; 30 x 30, $10.90 per doz.; 32 x 32, 
$12.90 per doz.; 35 x 35, $16.15 per,doz. Prices subject to 
10 per cent discount in case lots. 


STEEL TRAPS.—The trapping season of this year is 
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expected to create a very heavy demand for steel traps, 
as the demand for furs of all kinds is heavy and the 
prices high. Many dealers have already placed their 
orders, but there are still some who have not ordered, 
and unless they do so soon, they are apt to face a 
shortage. The principal makers of traps are now 
heavily engaged in war work and may be required to 
turn their entire productive capacity to Government 
needs. 


We quote from jobbers’ stocks, f.o.b. Chicago: Victor traps, 
No. 1%, $2.48 per 


No. 0, $1.40 per doz.; No. 1, $1.65 per doz. ; 








doz.; No. 2, $3.46 per doz.; No. 3, $4.61 per doz.; No. 4, $5.44 
per doz.; No. 91, $2.32 per doz.; No. 9144, $3.29 per doz. 

ONEIDA JuMP TraPs.—No. 0, $1.91 per doz.; No. 1, $2.25 
per doz.; No. 1%, $3.36 per doz.; No. 2, $4.94 per doz.; No. 3, 
$6.58 per doz.; No. 4, $7.75 per doz.; No. 12, $5.40 per doz. ; 
No. 13, $7.04 per doz.; No. 14, $8.21 per doz.; No. 91, $2.81 
per doz.; No. 91%, $3.99 per doz. 

NEWHOUSE TRAPS.—No. 0, $3.09 per doz.; No. 1, $3.63 per 
doz.; No. 1%, $5.44 per doz.; No. 2, $8.04 per doz.; No. 3, 
$10.78 per doz.; No. 4, $12.65 per doz. All prices include 


chains. 

Tacks.—Retail sales are comparatively light, but 
there is said to be an active demand from some of the 
large manufacturing concerns. The output is lighter 
than that of last year. Jobbers have fair stocks. 

We quote from jobbers’ stocks, f.o.b. 
ers’ tacks, 6 0z., 25-lb. boxes, 20c. per Ib. ; 
6 oz., 25-lb. boxes, 19c. per Ib. 

WHEELBARROWS.—Local jobbers report a good avail- 
able supply of wheelbarrows on the market, with a com- 
paratively light demand. The cutting down of building 
operations and road work has appreciably lessened 
sales in this section. Prices are firm on the following 
basis: ‘ 

From jobbers’ stocks, f.o.b. Chicago: No. 4 tubular bar- 
rows, all steel, $8 each; common tray or stave tray barrows, 
$2.50 each; angle leg, garden barrows, $4.50 each. 

WIRE Propucts.—There has been a small amount 
of barbed shipped to local jobbers in the past week, 
which has been doled out in small amounts to retail 
dealers. The wire cloth and poultry netting prices for 
next season have not yet been announced and manu- 
facturers are not taking orders at this time for future 
shipment. Jobbers are selling subject to immediate 
shipment and stock on hand. Invoices take date of 


Chicago: Upholster- 
bill posters’ tacks, 


shipment with prices ruling when order is taken. All 
wire product prices are very firm. 
We quote from jobbers’ stocks, f.o.b. Chicago: Poultry 


netting as follows: Galvanized before weaving, 50 per cent 


discount; galvanized after weaving, 45 per cent discount 
from list. 

We quote from jobbers’ prices, f.o.b. Chicago: 12-mesh, 
black wire cloth, $2.25 per 100 sq. ft. base. This price of 
$2.25 is for sizes between 24-in. and 48-in. The 18-in., 20-in. 


and 22-in. took an advance of 10c. per hundred x 


BOSTON 


Office of HARDWARE AGE, 
Boston, Sept. 28, 1918. 


A ENGLAND, especially Massachusetts, has been 
suffering from an epidemic of Spanish influenza, 
which has made a serious impress on the weekly mor- 
tality lists and upon business in general. The hardware 
trade has suffered from the epidemic in spots. For 
instance, many retail firms have had one or more men 
out during the past week. The same is true of the 
jobbing trade. We hear of one house in Boston that 
has had about a dozen employees out at a time. In this 
particular case it was necessary to call in some of the 
road men to help. The management figured that the 
salesmen called in could reach the important customers 
by ’phone temporarily, thereby killing two birds with 
one stone. Teamsters and auto truck men appear to 
have been harder hit with sickness than most other em- 
ployees, and at times jobbers have had seriously to con- 
sider many methods of transportation of goods. There 
have been fatalities in the hardware trade as a direct 
result of the influenza, but the business as a whole has 
been fortunate. 

In addition to the influenza, there has been the draft 
to disrupt working forces. Beyond doubt many New 
England hardware concerns will be hard hit before the 
turn of the new year. It is a recognized fact, at least in 
Boston, that more and more female help will have to be 
used as the war progresses. But everybody realizes 
that it is not an easy matter to find girls and women 
who can efficiently adapt themselves to the hardware 
trade in a moment. Nine times out of ten an ax or a 
door hinge does not appeal to a woman. Women often 
are, however, interested enough in other hardware lines 
to be of value to a business firm. But unfortunately 
the individual retailer and jobber has but one cutlery 





department, one fishing tackle, one enamelware or one 
kodak department, and all girls or women cannot work 
there. It is going to take time to educate female help 
in other hardware lines, and in the meantime the trade 
here expect some slowing up of business as a result. 

There is enough business if a fellow had the things 
to sell. Not one retail firm visited during the past week 
is getting all goods ordered. They all are studying the 
general business situation and are constantly on the 
lookout for something they can get to sell at a profit. 
Many lines never before handled by the retailers un- 
questionably will be found in their stores before the 
snow flies. At the same time the jobber is scouring the 
markets for salable goods, and they too will handle 
goods never before seen in their storehouses. On regu- 
lar line goods the supply situation is growing steadily 
worse. This is, perhaps, more noticeable, among the 
heavy hardware houses than the shelf. But the heavy 
hardware trade, in several instances, profess to see a 
light. Their optimism evidently is based on the assump- 
tion that hundreds of letters from retail dealers and 
large consumers are being forwarded to the War Indus- 
tries Board appealing for supplies for the jobber. They 
feel that these letters may at some future time be an 
influence. At the moment the mills are shipping very 
little stock to the New England jobber, nor will they ac- 
cept a dollar’s worth of export business. 

In a shelf hardware way letters from the manufac- 
turers are received here almost daily telling of the 
elimination of certain finishes and sizes of goods, which 
in a majority of cases means a reduction of about 50 
per cent in their output. 

Since last reports Director General McAdoo has 
approved the application of the American Railway Ex- 
press Company for further rate increases, and has 
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sent the proposal to the Interstate Commerce Com- 
mission for final acticn. During the same period the 
Commerce Commission authorized the Bay State Street 
Railway Company to increase class and commodity 
freight rates on interstate traffic between Boston and 
Providence and intermediate points. These two freight 
increases will mean several thousands of dollars an- 
nually to the hardware trade. 


Prices on items below stand, unless otherwise noted. 


ANVILS.—Local jobbing prices have been advanced 
3c. a pound to 25c. The demand has decreased notice- 
ably of late. Evidently the shipyards are well supplied. 
= report that they are getting all the stock they 
need. 


AxES.—There is no change of importance. The de- 
mand is far in excess of supplies and naturally the 
average jo-ber is behind hand on deliveries. Opinion 
among the local trade is that the market will be active 
throughout the next five or six months because more 
wood than ever will be burned in the fall, winter and 
early spring months than ever before. 


BARBED WIRE.—A|Ithough there is a light call the mar- 
ket holds strong. The strength is based on the high 
cost of material and the fact that the Government is 
taking virtually everything the mills are turning out. 


BIcYcLES.—The announcement of the curtailment of 
the manufacture of bicycles and accessories by the War 
Industries Board was generally anticipated by the mak- 
ers. The bike situation, from the manufacturers’ stand- 
point, has been made very strong by this Government 
ruling. During the past season there were not enough 
bicycles to go around and the new restriction regula- 
tions will result in a still further cut of about 50 per 
cent in the output. Feeling that the Government was to 
take such action, many of the manufacturers protected 
themselves in the matter of supplies. To-day they are 
engaged in manufacturing frames, forks and other 
parts of machines so that in the spring they will be in 
a position to assemble bikes as orders for them are re- 
ceived. In other words, they are prepared to turn out 
as many machines as the law will allow. Now as to 
prices. During the past season bike prices advanced 
fully 25 per cent. With the output restricted and the 
cost of labor constantly increasing, the manufacturers 
predict there will be a further price advance amounting 
to at least 20 per cent. That being so it would seem 
good judgment for the retail dealer who has the storage 
room to secure his supply of bikes as early as possible. 


BoLTts AND Nuts.—Local jobbers are getting some 
bolts, but not nearly enough to supply wants. Manu- 
facturers are from eight to twelve weeks behind in 
deliveries, and common belief here is that the situation 
will grow worse instead of better. Nuts are excep- 
tionally scarce. 

CHAIN.—The jobbing trade of New England say the 
chain situation is growing more unsatisfactory every 
day. The outlook is far from encouaging, for the Gov- 
ernment needs practically every pound of chain that 
the mills can turn out. 


CHISELS.—There is an excellent demand for all kinds 
of chisels, The better grades are not plentiful and in- 
dications are they will not be for some time. Naturally 
it is the better grades that everybody wants, and this 
fact tends to hold the market on a very strong basis. 


CooKING WARE (GLASS).—The Federal Food Admin- 
istration has ruled that pies must no longer be de- 
livered in tin plates because the Government needs for 
war purposes all the tin it can get. This ruling to- 
gether with restrictions on the manufacture of enamel 
and similar ware should materially help the market for 
glass cooking ware. The manufacturers of such ware 
turn out some very attractive sets that should be good 
sellers during the holiday trade. 


We quote from jobbers’ stocks: Casseroles, round, 1-qt., $18 








per doz.; 1%4-qt., $21 per dozen; 2-qt., $24 per dozen. Bak- 
ing dishes, uncovered, 1-qt., $10.20 per dozen; 1%-qt., $12 
per dozen; 2-qt.. $14.40 per dozen. Pie plates, $9@12 per 
dozen. Cake dishes, $9 per dozen. Bread pans, $10.80@21 
per dozen. Small baking dishes. $1.80@3.60 per dozen. 


Jobbers’ terms are 30 per cent off list. 


CuTLERY.—The local market keeps well cleaned up on 
most lines of cutlery. There are, however, some firms 
who still have a good supply of scissors, shears, clippers 
and snips, but they are few. A fair demand for hair 
trimmers has sprung up, as might be expected with 
most of the local barbers asking 50c. for a haircut. 
There are not many firms making these trimmers, but as 
their popularity grows the number undoubtedly will in- 
crease. The jobbers report that they are getting quite 
a number of safety razors from the manufacturers now. 
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Single edge safety razor blades appear fairly plentiful, 
but double edge blades are still comparatively scarce. 


Hair TRIMMERS.—Various makes, 75c.@$1.50 each. 


FILES.—The market for files is unchanged except that 
here and there some slowing up in the demand is noted. 
Prices continue very strong because of the inability of 
jobbers to secure fresh supplies in desired quantities. 
The Government still requires large numbers of files, 


GALVANIZED BaArS.—Jobbers report a _ continual 
scratch to keep enough stock on hand to satisfy the 
wants of the shipyards. The mills are making some 
shipments to this and other New England markets, but 
not enough to allow anybody to remain stocked up for 
more than a few days. 


GALVANIZED PAILS.—Retail firms say there is a good 
every day call for galvanized pails, and this fact natur- 
ally is reflected back on the jobbing market. As to 
galvanized goods in general, the National Enameling & 
Stamping Company announces that the Government 
has requested them to restrict the number of patterns 
and sizes of their goods, which will eliminate about 50 
per cent of the numbers contained in their price list. 


GLass.—The advent of fall weather has helped the 
market on glass, but of course the fact that new build- 
ing is restricted is a big drawback. Enough glass is 
moving, however, to keep the market in a healthy con- 
dition. 

Hack SAws.—No let up in the call is noted. 


HORSESHOES.—The demand, generally speaking is 
light, but there is a possibility it will increase, for ac- 
cording to livery stable men throughout New England 
the “gasless” Sundays are increasing the popularity of 
the horse. Some of them feel that driving, at least so 
far as Sundays go, will revive. If that is so it ought to 
help the horseshoe market. But the Government re- 
cently stepped in and ordered 40,000 kegs of shoes. 
Such an order means that the mills will be busy for a 
time at least. Western jobbers have advanced their 
quotations on horseshoes, and the supposition here is 
that there will be an advance in the East of at least 
25c. and possibly 50c. a keg before a great while. 


IRON.—Local stocks of iron never before were as 
small as they are to-day, and it is understood jobbers 
located at other New England points are in the same 
boat. Occasionally a local jobber gets in a consignment 
from a mill, but the market is in such a cleaned up con- 
dition that the allotment is hardlly noticeable. 


MARINE HARDWARE.—The Marine Hardware & Equip- 
ment Co., in a circular to the trade, after summing up 
the general uncertainty of the situation, says that until 
its unfilled orders are reduced to a safer margin the 
company is obliged to accept all orders at present prices, 
subject to any general advance that it may be necessary 
to make up to the date of shipment of goods. 


NaILs.—Some of the local jobbers occasionally re- 
ceive a lot of nails, but such instances are few and far 
between. As a matter of fact the general nail situ- 
ation is just as discouraging as ever. Not only are the 
‘local jobbers out of certain sizes, but the retail dealer 
is shy on most everything. The manufacturers of 
horseshoe nails are at least four months behind on 
deliveries. 


O1w.—Large sizes of “3 in 1” oil have been advanced 
10 per cent. Prices on the other sizes remain unchanged. 


O1t HEATERS.—If you ask a retail dealer in the aver- 
age out-of-town districts how business is, he very often 
will start off, “Well, we are having a good trade in 
oil heaters.” There is no discounting the fact that never 
before have oil heaters been so big as they are to-day. 
The jobbers are sold well ahead, and are moving out 
goods just as fast as they are received. Considerably 
more than half a hundred car-lots of heaters have been 
sold by the local jobbers so far. 


PoLIisH.—The price on “2 in 1” stove and shoe polish 
has been advanced $1.20 per gross. 


PoutTRY NETTING.—Poultry netting continues to 
move in a small way. Some of it is being used for 
everything but poultry. For instance, we understand 
that some of it has been used as fencing by small manu- 
facturers engaged on Government work who were 
unable to get regular fencing. Then, too, quite a little 
of it is going into various stock rooms on the back of 
shelves. 


Rivets.—A decrease in the demand is noted. Per- 
haps this fact is due to sickness among some of the 
employees in shipyards or perhaps to the fact that con- 
sumers quite generally realize that local jobbers have 
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little stock to offer. At the Fore River Shipbuilding 
plant, Quincy, there have been several days during the 
past week when more than 3000 employees were down 
with Spanish influenza. Naturally the morale of the 
healthy: employees was not at top notch, and the num- 
ber of rivets consumed is understood to have been con- 
siderably smaller than was the case during the previous 
week, 


ROOFING PAPER.—The roofing paper market is quiet, 
but some stock of course is selling from day to day. 


ROOFING CEMENT.—There has been a revision in 
prices on Webster’s roofing cement as follows: 

We quote from jobbers’ stocks: Roofing cement in 5-lb. 
containers, 744c. per pound; in 2%-lb. containers, 8c. per 
pound. 

RUBBER HoOsE.—There is a possibility of a shortage 
next spring of the better grades of garden hose because 
of the activity of manufacturers in Government lines. 
Take, for instance, the Boston Woven Hose Company. 
Virtually every department in this company’s East 
Cambridge plant is working 75 per cent of capacity on 
Government or on essential orders. Thousands upon 
thousands of feet of garden hose are shipped to the 
Allies weekly, as well as thousands upon thousands of 
feet of fire hose. In addition, the company is turning 
out practically all of the pneumatic hose for Browning 
machine guns made for the Government in various gun 
plants. Tons of rubber tape, the product of the plant, 
are consumed weekly by the Army and Navy. Then 
too, the firm is making large amounts of the material 
used in the manufacture of rain coats for the soldiers, 
and is turning out quantities of ponchos for military 
and naval forces. In fact, the jar ring department is 
about the only one that is not engaged on work going 
directly to the Government or Allies. But inasmuch as 
the rings are essential in preserving foods the Boston 
Woven Hose Co. virtually is on a 100 per cent war 
basis. 

As regards rubber hose, it is certain that the bulk 
of work turned out by this department of the company 
will be consigned to the Government for some months 
to come, so that the amount of stock available for the 
hardware trade promises to be small next spring. The 
company is making an effort to standardize hose and is 
meeting with success because the Government is back 
of the movement. It is quite certain that %4-in. and 
%-in. hose will be eliminated, and the %-in. established 
as the standard size. Experts figure that the difference in 
the volume of water passing through a %4-in. and %-in. 
hose as compared with a %-in., is not enough to offset 
advantages gained in making a standard size. They figure 
that if all efforts are centered on a %-in. article, the 
factory help will become more efficient, the cost of 
manufacture will be smaller and the material produced 
will ke far better. It is interesting to note that before 
the war 90 per cent of the employees in the hose depart- 
ment was of American extraction. To-day it virtually 
is 100 per cent foreign. The only American left in the 
department is the foreman. 


RuBBER TIRE CHANNEL.—Rubber tire channel has 
become practically a dead issue. There are possibly 
two or three jobbers who have a little on hand, and they 
anticipate an early cleaning up of that. 


SasH Corp.—There has been a gradual falling off in 
the demand for sash cord largely because of building 


CINCI 


OFFICE OF HARDWARE AGE, 
Cincinnati, Sept. 28. 


MEETING of the Hardware Guild of Cincinnati 
was held Thursday evening at the Business Men’s 
Club, President Charles H. Lammers presiding. Re- 
tail merchants from the suburban districts, as well as 
from Newport and Covington, Ky., were present, and 
in the interchange of views it was brought out that 
merchants who have sheet metal shops are in a bad 
way for sheets, and some of them have practically 
been forced to close down this particular department. 
Some merchants present seemed to think that buying 
for spring delivery of all kinds of goods should be done 
at the present time, so that better shipments would re- 
sult, as the manufacturers and jobbers would have 
sufficient time to take care of their customers’ needs. 
All dealers are taking an active interest in the 
Liberty Loan campaign now on, and quite a number 
of them are serving as solicitors. In some cases this 
involves a considerable hardship, because so many 
of their clerks are now in the service. So far the 
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restrictions.. The jobbers, however, are anxious to stock 
up but are meeting with little success because manu- 
facturers are so far behind on orders. The jobding and 
retail trade are watching with considerable interest the 
progress made in fixing a price on raw cotton. 


Screws.—The market is unchanged. Jobbers report 
an excellent demand for wood screws and say they are 
having some trouble in getting supplies. Other kinds 
of screws are in short supply and firm in price. 


_ ScyTHES.—AIl kinds continue to move, but the call 
is perhaps not quite as pronounced as it has been of late. 
Nobody here appears to be overburdened with stock. 


SHEATHING PAPER.—Prices on sheathing paper have 
been advanced all along the line, the first grades are 
now selling at $85 a ton. 


_ SKATES.—No improvement in the demand for skates 
is reported here. It looks as though there would be 
little money in them this year for the jobber. 


SLEDS.—Sleds of all kinds are selling well. Some 
local firms are well stocked, while others appear less 
fortunate. The bulk of the buying so far has been by 
retailers who have ample storage room. The rank and 
file of retailers, it is understood, have not yet placed 
their orders. 


STEEL.—The big news of the week was that Presi- 
dent Wilson had approved the new price schedule on 
steel for the coming three months ending Dec. 31, next. 
Local jobbers’ stocks are down to hard pan, so it really 
makes little difference to them what is done in the 
matter of prices. 


Tacks.—Jobbers report a good steady call for tacks 
all the time. Stocks here are more or less broken and 
probably will be for some time as manufacturers as a 
whole are backward on deliveries. The latter are hav- 
ing their trou»les in getting raw material and labor. 


Twist DRILLS.—It is the same old cry for supplies 
of high speed twist drills. Prices hold very strong. 





WASHERS.—Local stocks of washers are down to the 
smallest basis on record. Try as hard as they may the 
jobbers find it extremely difficult to get anything any- 
where. 

WATCHES.—There has been an advance in Leonard 
watches amounting to 20c. to 25c. each. 


WIRE CLOTH.—The situation is serious on account of 
the inability of the manufacturers to obtain wire with 
which to make cloth. Most of them are holding the 
jobber down to 25 per cent of last year’s purchases, 
and will accept orders only with specifications and for 
shipment at the manufacturer’s convenience. That is, 
they will not take orders for February or March ship- 
ment. They reserve the right to ship the goods at once, 
or as soon as they can make them up; terms 60 days 
net; 2 per cent cash 10 days. There is every indication 
of a shortage. All manufacturers’ prices are as f.o.b. 
Pittsburgh. 

We quote from jobbers’ price lists: 12 mesh, $2.65 per sq. 
ft.. f.o.b. shipping point. specifications with order. Terms, 60 
days net; 2 per cent cash 10 days. 

WRINGERS.—The American Wringer Company an- 
nounces a further advance of about 15 per cent in its 
price list. 


NNATI 


substitution of female clerks to take the place of men 
in the service has not yet been tried out to any con- 
siderable extent in this part of the country. 


Air Rirtes.—A large number are being sold, espe- 
cially by suburban and Kentucky merchants. Some 
stocks recently received are being depleted and the 
heavy demand is doubtless due to the psychological 
effect of the war on the youthful mind. 

Jobbers’ quotations are as follows: Single shot rifles, $10 
per doz.; 500 shot, $12; 1000 shot, $19.75 and pump guns, $32. 

ANvVILS.—A slump in the demand is reported from 
different sources, although occasional sales are made 
that cause the retail merchants to place orders for 
future shipments. 

The jobbers’ price is unchanged on 80 to 200 Ib. anvils at 
23%c. a Ib. 

AUTOMOBILE ACCESSORIES —Favorable weather has 
doubtless been responsible for an improvement during 
the past ten days. However, the gasless Sunday 
regulation that is being strictly observed doubtless 
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reduced purchases to a considerable extent. A little 
better delivery on tires is reported by dealers who 
carry them in stock. 


AxEs.—The demand especially from the country mer- 
chants is increasing and lately jobbers have been able 
to fill orders from dealers and who are now able to 
take care of all calls made on them. 

The jobbers’ quotation on 3% and 4 lb. axes is unchanged 
around $19 to $19.50 per doz. 

BARBED WIRE.—Since there are no stocks on hand in 
either jobbers’ or retailers’ hands, no quotations can be 
made. Although this is not the season of the year for 
an urgent demand for wire, it seems somewhat strange 
that so many hurry calls have been received from 
merchants in the farming districts of Kentucky and 
Indiana. No relief is yet in sight. 

BLACKSMITH TooLs.—Better shipments have been 
made lately and orders from customers are being filled 
promptly by dealers, but they have not yet been able 
to accumulate any stocks. 

Jobbers quote Heller’s blacksmith nippers at $18 per doz. 
for 12-in. size, standard 18-in. blacksmith rasps are un- 
changed at $10.95 per doz. 

CARRIAGE Bo.ts.—Stocks are very low and it is hardly 
probable that they can be replenished at an early date. 
The demand is very good. 

To-day’s wholesale quotations on % x 6-in. and smaller is 
40 per cent off list, larger and longer, 20 and 5 per cent. 

CoAcH ScREWS.—With very few exceptions merchants 
who carry coach screws state that they have a very 
light demand for them. 


The jobbers’ price is 30 per cent discount from list. 

CHAIN.—The dealers in farming districts are order- 
ing quite freely and have only been partly successful 
in getting shipments from the jobbers, as most of the 
manufacturers of chain are now engaged strictly on 
Government work. 

Jobbers quote straight link chain as follows: /4-in. link, 
131%4c.; 5/16-in., 12%c.; and %-in., 114%c. per Ib. 

COASTERS.—Recent sales made have almost wiped 
out the stocks of retailers, and neither the jobber 
nor the retailer will carry over any coasters into the 
next season. 

Jobbers’ quotations are as follows: No. 1 coaster, $3.70; 
No. 2 coaster, $4; No. 3 coaster, $4.50; No. 4 coaster, $4.65. 

CuTLERY.—Business is improving and there is a big 
demand for pocket cutlery, but the supply is limited. 
A few merchants have been able to obtain some stocks 
lately. 


Jobbers quote 6-in. butcher knives at $6.50 per doz.; 7-in., 


$6.75, and 11-in., $8.75 per doz. 


CoaL Hops.—The coming winter season has brought 
out a heavy demand for coal hods, and both the city 
and suburban merchants have sold quite a number 
of them recently, and have given repeat orders to 
jobbers and manufacturers for replenishing their 
stocks. 

The wholesale quotations are as follows: Japanned coal 
hods No. 17, $6.50; No. 18, $7.25; galvanized hods, No. 17, 
$10, and No. 18, $10.90. 

EAVES TROUGH AND GUTTER PIPE.—It is not practical 
to make any quotations, as the scarcity of galvanized 
sheets has reached the point where no deliveries can 
be made except on urgent essential work. It is quite 
probable that a number of sheet metal contractors will 
have to suspend operations shortly unless the situation 
is relieved. 


FISHING TACKLE.—Business is not good, but the de- 
mand has been above the average for this season of 
the year. 

Average wholesale prices are as follows: Seine twine, 65 
per lb.; staging, 66c. per lb., and trout, 54c. per Ib. 

GALVANIZED PAILS AND BUCKETS.—A sharp increase 
in prices has been made and further advances are 
expected, as galvanized sheets grow scarcer. Although 
the retail merchants have marked up their prices, this 
has not cut off sales to any considerable extent. 


Jobbers quote galvanized pails as follows: 14 qt., $6.50; 12- 
qt., $5.75 and 10-qt., $5.25. 


Cc. 


GALVANIZED Tups.—Coincident with the heavy de- 
mand for tubs, especially in the country districts there 
is a growing scarcity which manufacturers and jobbers 
are not able to relieve. 

The wholesale quotations are as follows: No. 1 $16 per 
doz.; No. 2, $18 and No. 3, $21. 

GLass.—No improvement is noted from the previous 
report that showed business as being very light. Some 
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heavy orders have been placed for the Government 
buildings being erected at Ancor, a suburb, but this 
did not ew through hardware dealers’ hands. 

__The ollowing discounts are quoted by the Wn. 
Glenny Glass Co. 

_ Window glass, applying off list of March 1, 1913, S. S. A 
sizes in first three brackets, 78 per cent; S. S. .. sizes in 
first three brackets, 79 per cent; S. S. A. and B., larger sizes 
17 per cent; D. S. A., all sizes, 79 per cent, and D. Ss. B.. 
all sizes, 81 per cent, all f.o.b. Cincinnati, with the usual 
freight equalization. 

GRANITE WARE.—Quite a lot of this is being sold 
both by the city and country merchants, and it is 
gratifying to know that all of it is made in America. 
Without exception, all dealers questioned state that 
these utensils are of much better quality than those 
imported before the war. 


Jobbers quote a discount of 25 and 10 per cent off list. 





HORSESHOES.—The heavy demand by the Government 
for horseshoes is holding up shipments to a considerable 
extent, but through careful distribution, retailers’ needs 
have been taken care of fairly well. Business is good. 
_ The wholesale price averages around $6.50 per keg de- 
livered. Leader horseshoe nails are quoted at from $14.50 to 
$15 per 100 Ib. 

IRON AND STEEL Bars.—Only iron bars can be had 
for anything like prompt shipment, unless the orders 
to the mill are accompanied by urgent priority orders. 
No reinforcing concrete bars can be obtained in any 
circumstances except for essential work. 

The mill price of iron bars is unchanged at 3.50c. per Ib., 
Pittsburgh. 

LaG Screws.—Only a few sales have been made 
lately and the total business booked by retail mer- 
chants carrying this class of stock is very light. 


The wholesale discount is 40 per cent off. 


_ LETTER AND F1GuREs.—Business is still good and there 
is no let up in the demand of machine shops in this 
vicinity. 

_ Machine cut goods are quoted at list, and hand cut at 
list plus 10 per cent. 

MACHINE Bo.ts.—Shipments received lately have not 
been sufficient to increase stocks. The demand from 
the machine shops lately has been especially good. 

The wholesale discount on % x 4 in. and smaller is now 40 
and 10 per cent off list; larger and longer, 25 and 5 per cent 
off list. 

NAILs.—Although building operations have been cut 
down to the low water mark, there is quite a demand 
for nails which cannot be met on account of the slow 
shipments from the mills. Local stocks have been 
drawn on heavily by Government contractors who are 
constructing buildings in a suburb. 


We quote jobbers’ prices as follows: Wire nails, $4.50 per 
keg base; cut nails, $5.50 and galvanized shingle nails, $6.95. 


ROoFING.—Ordinarily buying commences at this time 
of the year for spring delivery, but the uncertainty of 
the building situation causes -dealers to hold up placing 
orders very far ahead. Most of the roofing now sold 
is for manufacturing plants that are engaged in war 
work either directly or indirectly. 

The following are wholesale prices: Standard grade, one- 
ply, $1.70; two-ply, $2.05; three-ply, $2.40; medium grade, 
one-ply, $1.55; two-ply, $1.90; three-ply, $2.25. Ordinary 
grade, one-ply, $1.40; two-ply, $1.70; three-ply, $2. Sanded, 
one side, one-ply, $1.20; two-ply, $1.45; three-ply, $1.70. 
suilding paper, $62 per ton; tarred felts, $3.20 per 100 Ib., 
and slaters’ felt, $1.20 per roll. 

Rivets.—Business is slack and shipments from the 
mills are very slow coming in. 


The wholesale discount on rivets is 40 per cent off list. 


Sap IrRons.—Some improvement is noted, especially 
in the country districts. Stocks in hand are low. 

The jobbers’ price on plain sad irons is 5%c. a Ib., and on 
nickel-plated irons, 6%c. per Ib. 

Soap STONE PENCILS.—Although dealers who handle 
these have not been able to accumulate any stocks, they 
have lately received shipments sufficient to fill the de- 
mand from machine shops who are their principal 
customers. 


Jobbers’ quotations are as follows: Round pencils, $2.75 


per gross; square, $1.75, and metal workers’ crayons are 
quoted at $2.75 per gross. 


Stove Pire.—If orders could be filled merchants re- 
port that they could take on ten times more business 
than they are handling at the present time. Prices 
have been advanced. 

._The_ wholesale quotations are as follows: Common stove 
pipe, 5 in., 19%c. per joint; 6 in., 21¢c., and 7 in. 23%e. Mecca 
steel stove pipe, 3 in., 19c. per joint; 4 in., 21e.; 5 in., 25e.; 
6 in., 27¢c., and 7 in., 29c. 
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SHELLS.—Business is quite brisk, especially with the 
Kentucky merchants. Most dealers laid in a supply of 
shells some time ago, and they are able to supply cus- 
tomers promptly. 

The wholesale prices are as follows: 12 gage blank powder 
shells, $28.17 per 1000; smokeless powder, $35.15. 

TirE Botts.—As makers of horse-drawn vehicles are 
now on the essential list, it is quite probable that local 
manufacturers of wagons and buggies will be heavy 
purchasers of tire bolts. The demand from the coun- 
try blacksmith shops is very good. 


Wholesale discount is 40 and 5 per cent 


WASHERS.—Business is very dull, with the exception 
of a call for wrought washers received by city mer- 
chants from the local machine shops. 


The wholesale price of wrought 


off list. 


washers is $2 off list 
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Woop HEATERS.—On account o: the scarcity of coal 
and the shutting off of shipments of hard coal to this 
territory, there is a very heavy demand for wood 
heaters. Deliveries cannot be made as promptly as 
dealers wish, but they are able to fairly well take 
care of their customers’ needs. Country merchants 
report that they have never had such an urgent call 
for these heaters. 


The following are prices to dealers named by a promi- 


nent manufacturer. Royal Princess, No. 18, $3.75; No. 21, 
$4.75: No. 25, $5.75. ‘“‘Special’’ wood heaters, No. 11, $2.50 
No. 12, $3.25 and No. 13, $4.25. 


Wire CLotH.—A number of dealers are placing 
orders now for delivery next spring. Thev are a little 
earlier than usual in taking this action, but wish to 
be assumed of a supply next year. 

The 


» ar 


jobbers quote No. 12 mesh at $2.25 per 


TWIN CITIES 


PAUL, 
1918. 


MINNEAPOLIS AND ST 
Sept. 26, 


HE one big topic of interest to nearly everyone 
is the draft, and the closely related subject, the 
work or fight rule, comes very nearly crowding into 
first place. Questionnaires are just beginning to be 
received, and the developments of the next few weeks 
are awaited anxiously by employers not directly con- 
nected with war work. Shops and factories not already 
engaged in essential work are trying strenuously to 
find some work of that nature. Many men are finding 
essential labor now, rather than wait until forced to do 
so. Tin shops, sheet metal working shops, furnace re- 
pair shops and plumbing shops all find themselves short 
of men, and unable to procure any. The ban on male 
salespeople in stores, just being more vigorously ad- 
ministered, is causing retailers to turn more to women. 
Jobbers’ representatives seem to have the general 
impression that sales are not so good as last year, 
and some dealers are inclined to the same opinion. 
Others claim that, in general, the trade is up to if 
not superior to previous years. Their opinions indicate 
very clearly whether they have shop and factory 
trade or not. 

The year’s crops are practically all harvested for 
the season, and general results are up to expectations. 
The movement of crops seems good and their value 
should begin flowing into the merchants’ tills. The 
effect has already been felt, but will be much greater 
in the next few weeks. Stores are anticipating their 
holiday trade much earlier this year and are attempting 
to spread out the heavy shopping into a longer period. 
The Government’s action regarding packages for 
soldiers overseas will help very materially, to this end. 

Prices show the same stability as for the past several 
weeks. The new price on nails has been firmly main- 
tained. Very little change is expected before the end 
of the period set by the War Industries Board. Any 
revision is still likely to be upward. 

AXES.—Axes are moving very well now, as the aver- 
age householder can find some fuel to use them on 
for the first cold mornings. Jobbers’ stocks are broken, 
with slow replacement. 

We quote from local jobbers’ stocks: Single bit base 
weight axes at $13.75 to $14.50 per dozen; double bit base 
weights at $18 to $19 per dozen. Sager handled single bit 
at $18.50 per dozen; double bit at $23 per dozen. Quaker 
City boys’ axes at $12 per dozen. 

Bo_ts.—Movement of bolts is heavy toward shops 
and factories with retail call light. Prices are firm 
at old quotation. 

We quote from local jobbers’ stocks: Small carriage bolts 
at 30 per cent; large carriage at 20 per cent; small machine 
at 30-10 per cent; large machine at 25 per cent; lag or coach 
screws at 30-10 per cent; stove bolts at 60 per cent; and 
tire bolts at 40-10 per cent, 

FILES.—There continues to be a heavy demand from 
shops, with retail sales running light. Mills are ship- 
ping but slowly and only portions of orders. 


_ We quote from local jobbers’ stocks: Nicholson files at 
»0 per cent, Riverside at 50-10 per cent, Royal at 60-5 per 
cent, and Arcade at 50-10 per cent. 

GALVANIZED PaILs.—Prices are high and steady, with 
sales light. No one is buying goods of this description 
when old goods are available for use. Mills are making 
such shipments as they can with the present restric- 
tion on raw material in operation. 

We quote from local jobbers’ stocks: 8 qt. galvanized pails 
at $5.44 per dozen, 10 qt. at $4.75 to $6.16 per dozen, 12 qt. at 
$5.05 to $6.76 per dozen, 14 qt. at $5.90 to $7.59 per dozen, 
16 qt. at $9.18 per dozen; 16 qt. galvanized stock pails at 
$8 15 to $11.55 per dozen, 18 qt. at $9.45 to $13.42 per dozen, 
20 qt. at $15.29 per dozen. 


GALVANIZED TuBs.—Tubs are selling slowly, the high 


price preventing a_ great from purchasing. 


Stocks with jobbers are low. 

We quote from local jobbers’ stocks: No. 0 galvanized tubs 
at $14.30 per dozen, No. 1 at $13.70 to $17.60 per dozen, No 
2 at $15.40 to $19.80 per dozen; No. 3 at $17.75 to $2: 
per dozen, No. 1 heavy, at 19.80 per dozen, No. 2 at 
$22 per dozen, No. 3 at $25.30 per dozen. 

HANDLES.—The advance announced last week has 
been firmly maintained. Handles continue very scarce 
with little hope of much improvement in this condition. 

We quote from local jobbers’ stocks: Single bit axe handles, 
Gold Seal, $5.50 per dozen. ted Seal, 3.75 per dozen 
White Seal, $2.60 per dozen; broad axe handles, Blue Seal, 
$5.50 per dozen; wood choppers’ maul handles, $3.25 per 
dozen, carpenters’ adze handles, extra, $3.75 per dozen; No. 


$3.75 


many 









1, $2.75 per dozen; railroad adze handles, extra, per 
dozen; No. 1 at $3.25 per dozen; sledge handles, Daniel 


Boone, 30-inch, $3.75 per dozen; 26-inch, $4 per dozen; extra 
30-inch, $2.75 per dozen; 36-inch, $3.50 per dozen; No. 1, 
30-inch, $2.25 per dozen; 36-inch, $2.75 per dozen; railroad 
pick or mattock, extra, $4.50 per dozen; No. 1, $4 per dozen; 
No. 2, $2.75 per dozen; Red Seal, $3.75 per dozen; adze eye 
hammer, Daniel Boone, $1.75; Beauty, $1.25 per dozen; 





blacksmith hammer, Daniel Boone, 16-inch, $1.75; 18-inch, 
$2 per dozen; Beauty, 16-inch, $1.25 per dozen; 18-inch, 
$1.30 per dozen; machinists’ hammer, Daniel Boone, 14-inch, 
$1.75 per dozen; 16-inch, $2 per dozen; 18-inch, $2 per 
dozen; Beauty, 14-inch and 16-inch, $1.25 per dozen; 18- 
inch, $1.30 per dozen; D handle shovel handles, spade 
handles, scoop handles, rake, fork and hoe handles, 30 per 


cent from standard lists. 


LANTERNS.—Shortening daylight is improving call 
for lanterns. The better grade seems to find as good 
demand as the cheaper ones. Prices remain unchanged. 

We quote from local jobbing stocks: Tubular long globes, 
$11.50 per dozen; tubular short globes at $11.50 per dozen; 
tubular dash globes at $15 per dozen; Dietz D Lite short 
globe at $12.75 per dozen; Dietz Wizard at $12.25 per dozen: 
Dietz Victor at $8 per dozen; Dietz No. 2 Blizzard at $12.25 
per dozen; Dietz Blizzard dash lamp, $17 per dozen; Dietz 
Buckeye dash lantern, $11 per dozen. 

Om HEATERS.—Sale of oil heaters is improving 
rapidly. Already sales are more than last year’s 
totals with some dealers. The favorite seems to be 
the Perfection, which has been so widely advertised. 
No change has been made in price. 

We quote from local jobbers’ stocks: Perfection oil heaters 
in lots of less than ten at 30 per cent, in lots of ten or over, 
30-5 per cent. 











Nuts.—There has been no change in the price in nuts 
and the call still continues heavy from shops and 
factories. The small sizes of machine screw nuts seem 
to be scarce in this market at the present time, both 
in square iron, hexagon iron and hexagon brass. 

We quote from local jobbing stocks: Sq. iron machine 
screw nuts at 25 per cent; hexagon iron machine screw nuts, 
25 per cent; brass machine screw nuts, 15 per cent; hexa- 
gon semi-finished nuts, 50 per cent; hot pressed sq. blank 
nuts at $1; hot pressed sq. tap nuts, 80c.; hexagon blank 
nuts, 80c.; hexagon tap nuts, 60c. from standard list. 

Rope.—There is no change in the price of rope and 
calls continue very good for the more popular sizes. 
The best quality seems to be more in demand than it 
was some time ago. 

We quote from local jobbing stocks: Best grade Manila 
rope at 34c. per lb. base; best grade sisal rope at 24c. per Ib. 
base. Swedish wire rope at list plus 5 per cent; tram and 
tiller rope at list plus 5 per cent; Monitor hoisting rope at 5 
per cent discount; plow steel, 20 per cent discount; crucible 
steel, 844 per cent discount from standard list 

SasH Corp.—Sales are light, with the exception of 
special calls which sometimes run to several thousand 
feet. There is no change in the price and the stocks 
continue light with the jobbers and no new stocks 
are coming in from the mills. 

We quote from local jobbers’ stocks: Silver Lake sash 
cord at 88 cents to 92 cents per pound. Samson at 90 cents 
per pound, best grade common at 65 to 70 cents per pound. 

SASH WEIGHTS.—The shortage of small sizes of sash 
weights still continues and all foundries have been 
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ordered by the War Industries Board to discontinue 
the manufacture of them. Every foundry in this 
locality is working in full capacity or nearly so on war 
material, leaving no time whatever or material for 
sash weights. 

We quote from local jobbers’ stocks: Cast iron sash 
weights in regular sizes at $2.50 to $3 per hundred weight. 

SOLDER. re has been no change in the price of 
solder and stocks are light. 

We quote from local jobbers’ stocks: Strictly half and 
half solder at 6lc. per pound: Warranted half and half at 
65e. per pound. Wire solder at 67c. per pound. 

STEEL SHEETS.—Very few steel sheets are being used 
for anything but repair work outside of war work. 
Stccks are almost exhausted in many cases. 

We quote from local jobbers’ stocks: 28-gauge galvan- 
ized sheets at $8 per cwt.; 28-gauge block sheets at $6.75 
per cwt. 

Screws.—Calls for screws in a retail way are light 
but shops and factories are taking good quantities 
of the more popular sizes. The price remains un- 
changed. 

We quote from local jobbers’ stocks: Flat head bright wood 


screws at 75 and 10 per cent; round head ruled wood screws, 
75 per cent; flat head brass wood screws, 40 per cent; round 


yy brass wood screws, 35 and 5 per cent from standard 
ist. 

Tacks.—There has been no change in the price of 
tacks and calls continue good from shops and fac- 
tories. 

We quote from local jobbers’ stocks: Upholsterer’s tacks 
at list plus 10 per cent. 

TIN PLate.—The market is practically cleaned out 
of the later cases of tin plate and many of the 
heavier kind. Retail call is very light and apparently 
only for repair work. 

We quote from local jobbers’ stocks: Furnace coke, ICL, 
20 x 28 tin, at $24.75 per box; IC roofing tin, 20 x 28, 8-lb. 
coating, at $21 per box. 

WaASHERS.—The call remains good from shops and 
factories and light in a retail way. The price remains 
unchanged. 











Hardware Age 


We quote from local jobbers’ stocks: Wrought steel, 1,- 
inch washers, at $9.25 per cwt.; l-inch at $8.85 per ecwt. 

WEATHER Strip.—Sales continue to be good, although 
the milder weather has eased up sales to some extent. 
Stocks are sufficient for the present demand 

We quote from local jobbing stocks: Rubber inserted 
weather strip at 75-10 per cent; felt inserted and all rubber 
at 70-5 per cent; Bosley’s Clincher Felt weather strip at 65 
per cent; all felt weather strip at 30 per cent from the 
standard list. 

WHEELBARROWS —Sales continue at about the same 
level as on previous weeks, with no change in price. 
Sales are in the nature of a retail demand almost 
entirely. 

We quote from local jobbing stocks: Fully bolted wheel- 
barrows at $32.50 per dozen; tubular steel wheelbarrows at 
$7.60 each; wood garden wheelbarrows at $4.85 each. 

WIRE CLoTH.—The advance mentioned in last week’s 
report has been taken and held firmly. The call is 
light in a retail way at the present time and the 
sash door people are doing practically nothing with 
this line of goods. 

We quote from local jobbing stocks: 12-mesh black painied 
wire cloth at $2.15 to $2.40 per 100 sq. ft. base; alumina 
12-mesh at $2.80 per 100 sq. ft. base; galwanized at $2.75 
per 100 sq. ft. We call attention to the wire cloth manu- 
facturers’ ruling of 10 cents additional on all sizes from 18 
to 22 inch inclusive. 

Wire Naits.—The advance mentioned in last week’s 
report has been taken and held very firmly. Jobbers 
still limit their customers to five kegs at a time and 
are following the rule of ascertaining exactly where 
the nails are to be used if possible in each and every 
case. 

We quote from local jobbing stocks: coated or standard 
wire nails at $5.00 per cwt. base. 


WirE.—The call remains light in a retail way, and 
contractors have practically ceased using wire in this 
locality. Jobbers limit their customers to five coils at 
a time. 


We quote from local jobbers’ stocks: Black annealed iron 
wire, No. 9, at $4.50 per ewt. Galvanized annealed wire, No. 
9, at $5.20 per cwt. 





Mill and Hardware Supplies 


The second and fourth issues of each month 
contain 7 other pages of hardware prices 


BARS—Crow— DRESSING—Belt— 

Steel Crowbars, 10 to 40 lb. .10¢ Jobbers’ Mfg. Company: 

Pinch Bars, 10 to 40 lb......10¢ Blue Ribbon, Stick, e. ™m.. 30¢ 
Pas , 5&5 & 10 i 7 

BEAMS—Scale— ~~" = re eer 


Chatillon’s No. 1.List + 20&10% 
Chatillon’s No. 2.List + 20&10% 


30¢ 
Liquid in gal. cans, @ gal.$3.00 





BP. B. & Wn vcsee List + 20K10% DRILLS AND DRILL 
Sargent & Co........ List + 207 STOCKS— 
TING—LEAT cR Twiet Bit Stooke......... 50&5 % 
SRL/TING-L LATEES Twist, Taper and Straight 
From No. 1 Oak Tanned Butts. EAS REE Sie +40 % 
Belting, Ex. Hvy., 18 02....85% Wire Gauge, Jobbers’ and R. 8. 
aoe? eae oe pS apete 40 % DGS HR cn ckvasicsvcs 40% 
elitng, edium, m 02....49% KAO, 
iiting. Kish, 16 66.-......20% — ShOOe RE Rr Ee 9 08 10 % 
Second Quality, Sides....... 55% meh I roo . i 
Second Quality, Shoulders... .60% EMERY—Tarkish , 
Cut Leather Lacing, Strictly Out of market at present time. 
N phere ag ec 85&5 % Dome@etts, 19. cccvccvcsscseves 10¢ 
Leather Lacing Sides, 8q. a . 
ft. Raw Hide, No. 1 in ge — 
sides 17 sq. ft. and over...52¢ a coatre caecieinenenl 4 
Under 27 8¢. Ftisccsvcvcces 19¢ ee eee er eT 45% 
PO Be AGG 566 4S ca esekee 45% 
Rubber— re 
Competition (Low Grade) .40&10% OILERS— 
Standard .........+++.-30&10% Steel, Copper Plated..... 60&10 % 
eh ee 25 % Chace, Brass and Copper.. Met 
Chace, Zine Plated...... ‘ 4 
BLOCKS—Tackle— Railroad, coppered ....... a 30% 
Common wooden .........list net Railroad, brass ..........20&5% 
Patent .......+++++.----Histmet pros AND MATTOCKS— 
Drill— ARIOER 5 iis ook be s\eaoopinn 10% 
Athol Machine Co.: Contractors’ Pleks .....c000% 5% 
i SOOO: 09:66:64 os lt e 
= Block I . on t ROPE— 
Carriage, Machine, &c.— Bastera Retell Trade. Per BD. 
Common Carriage (cut thread): Manila, % in. diam. and larger: 
% a 6, and smaller... 30% dghest Grade «csc cc00e% 33¢ 
Common Carriage (rolled ‘thread) : Second Grade .....+..+e0. 32¢ 
% @& 6, and smaller. ..30&10% Hardware Grade ..........28¢ 
Larger or ae af stn seee :10&10% Sisal, % in. diam. and larger: 
Phila., Eagle, $3.00 list..... 60% Highest Grade ............23¢ 
Bolt Ends, H. P. i See 15% Second Grade ..........++: 20¢ 
Machine (cut thread): Sisal, Hay, Hide and Bale Ropes, 
% a2 4 and smaller... .30&10% any ply, Medium and Coarse: 
Larger or longer....... 15&10% First er. 2314¢; second 
CH > Coil Quality ....2seeeere ee 20%¢ 
AIN—Proof Coil— Sisal, Torveé, Medium Lath 
Small lots, f.o.b. Pittsburgh, per Yarn: 
100 Ib.: First qualtty .............23¢ 
American Coil nett 51 Link: Second quality Terres. 20¢ 
3/16, $19.00; $14.50; 5/16, Cotton Rope: 
12.00; %, $10. 00; | 7/16, Best 5/16-in. and larger, 
9.85; “Y&9/16, $9.70; @48¢ 
&11/16, $9.50; ¥% &13/16, Medium, 5/16-in. and mae 
$9.40; %&15/16, $9.30; 1 in 30@40¢ 


(base), $9.20; 1%&1%, $9.20 Common, 5/16-in. and larger.30¢ 


SAWS AND FRAMES— TRUCHES.<Wasehoune, «e. 


Hack— McKinney Mfg. Co. ae net 
Saws 6 to 14 in. inc........ 25% No. 1, $21.50 ; do. 2, $18 
Saws, see Blades, No. 3, $15.50 
12 BMeccescvcecs 10&10 
. % WASHERS—Cast— 
Saw Frames— Over %-inch, barrel lots. 
Iron adj., pn \ CE $3.75 
Steel adj., 8 to 12 in., per a7 Iron or Steel 
17.02 . r 
Steel adj., steel hdle., per doz., Size bolt 5/16 hi >. 
: 8.11 Ww 8 3 50 13 
Adj. Pistol Grip, per doz. .$17.89 ey oe See ae 
13.20 13.10 
SCREWS— per 100 Ib. 
Coaclk 4 tk— 
ch, Lag and Jack WRENCHES— 
Lag, Cone Point......... 30&10% Agricultural 50&5 % 
oa 12 > 80&10%  Agrtcultural ....-.-..65- <5 Yo 
Coach, Gimlet Point..... 30&10% Alligator or Crocodile... .... 50% 








Drop Forged S 


Jack Screws— Stillson pattern 


"60-10% 


Standard Lhet ...0ccrcccesst0% Genuine Stillson ........? 50&10% 
Machine— METALS— 
Cut Thread, Iron Tin— 
Flat Head or Round Head. 50% oo, ENT SR ie or nominal 
Pitteter Begs .vccccece --40% Me eeinanets cae eaw -nominal 


Brass: 
Flat Head or Round Head.30% 
Filister Head ,... ....+++20% Lake Ingot 


Copper— 








— x*4 hread Iron, F. R. ee WICTIGIFES sc cicescneces 
ee ee a too Casting 6 
PUG MAGE .cccvsscvess 70% 
“_— - Spelter and Sheet Zinc— 
H. A Perr 50% . 
Pitisier OWE so055% 6s ...40% Western spelter ........ 11@129 
i Sheet Zine, No. 9 base, cast, 
Set and Cap— 17¢; open, 17%¢. 
WGt TIVOM): + dgccecer ote 00 0.04 55% Lead— 
oo, Laem) et SaaS OO. amectonn pig....-. Por B, 9.064 
BA ME MOUD cscs sseester 50% pe se Cae aie e Pe PETS: 
ee eee rrr 50% Solder— 
Filteter Hd. OGp...cccceseee 25% Per |b. 
yx % wnanantenl ep aisenie aod 65¢ 
Wood le Ge Shia a ea ane adie he he 58¢ 
Flat Head, Iron........70% )t Refined vee aS¢ 
Round Head, Iron....... 65% | & Prices 10 indicated by 
Flat Head, Brass.....42%% \& private brand vary according to 
Round Head, Brass..... 40% ( composition. 
Flat Head, Bronze....87%% \S . 
Round Head, Bronze....: 3% cS Babbitt Metal— a. 
Best grade, per Ib...... Hoe 
STOCKS, DIES AND Commercial grade, per Ib... .50¢ 
— Antimony— 
sn URE CRT URE 10% > 6@18¢ 
Hend Tape, % to 1 ie... 45% Asiatic ....cs00- per Ib, 16@ 
ane Taps, ‘gmaller “hen VA Bismuth— 
ee MERE Lea ti at 45 % be 50@$5.00 
M. me Taper Tape, No. 2 to Per Ib. ..cccesvescs $4.50@$ 
i  Perree ror re, 60&5 % Aluaminum— 


M. 8. Taper Taps, larger....45% No. 1 aluminum (guaranteed over 
99 per cent pure), in ingots for 


TURNBUCKLES— remelting (ton lots), f.0.b. 
National Mfg. Co. Screen Door. GEM bbe vsves cos per Ib., 32.10¢ 
No. 195, Japn’d, per dozen.$1.20 In 100 Ib. lots... ..5.0. 40 @45¢ 
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TRADE CONDITIONS IN 






Paints, Oils and Colors 








Animal, Fish and Vege- Domestic, prime, 
table Oils— white floated, 
.o.b. works j% 
Linseed, Raw, Carload |. Merrereer ree 33.00 @ 36.00 
WORD. sovcccesenese 1.88@1.90 of at. in bags 
City, five-bbl. lots We OO céK coc uee 23.00 @ 28.00 
ODE OVE ci cssccscs $1.90@— Chalk, E nglish ..@ ton nominal 
Out-of-town, five-bbl. French Janene P ton nominal 
lots and over...... $1.88@1.90 China Clay, Imported 
Boiled, 2¢ @ gal. advance on P ton 20.00@40. a 
Raw. eee 15.00 @ 22.56 
Lard, Prime Winter. as 25@2.30 Cobalt, Oxide ..8@ 1 1.60@ 1. 65 
Bae Be. 2ecscss 1.65@1.68 WEE ccccvccacses "100 
ae ree ee 1.50@1.55 Commercial ....... 1.25@— 
Cotton seed, Crude., [| Saar 1.30@1.35 
TOM WE vices 17% @— es WENO bccn ss 1.35@1.50 
= Summer 
Pee, Wille cece 21 22 
Tallow, Acidless ....1.58@1.60 Patty, Commercial— 
Menhaden 
Northern Crude ..$1.15@1.20 Pure, tubs $3 ine - 
Southern f.o0.b. Fac- : nh i Oe 7 
+ pliant 1.20@1.25 In 1 ™ to 5 ™ tins. .$4.70@6.10 
Light Pressed ..... 1.48@1.44 
Yellow Bleached ...1.44@1.47 Spirits—Turpentine— 
White Bleached ® gal 
WEIGEE pesevsees 1.47@1.48 echine » .4 a. 
Csteandt ‘Cavion. do. In Machine bbls..... 64 @— 
mestie tanks, per 1b.174%4@17% 
Cochin Imported, spot. “nominal Gum Shellac— 
Domestic, bb!. . 19 @19% eb 
Cod Domestic Prime. -1.40@1.43 
Newfound!and ....... 1.45@1.50 Diamond . — 
Corn Refined, bbl...21.47@21.67 4 ©. Gammet a oo 
Porpoise body .......... nominal eM 80 @ +4 
Olive denatured ..... 4.25@4.50 Second ‘Orange ss aga: 79 @73 
Neatsfoot Prime ....1.70@1.75 Kala Button ........ on Bhd 1 
Palm, Lagos, spot per Ib..nominal 7 yy... 7’ OCC ** 68 @eo 
Soya Bean, Manchu- . a i ee ae 86 @87 
rian, spot, bbls....18%@18% a lt ti hd ahd ‘ ws 


Col = 
Minerals Oils— etece tn Of 








Black, 29 gravity, 25@: a ® gal. Black Lamp ........ 
cold test .......2 @25 Black, Coach, Japan. 
29 gravity, 15 cold Black in oil........ 
test ..cccceceees 24 @25 Drop Black ........ 
Summer .. -24 @25 Blue Chinese ........ 
Cylinder, light filtered.45 @50 Blue Prussian ....... 
Dark filtered ...... 39 @43 Blue, Ultramarine ....45 @60 
Paraffine, high viscos- Brown Vandyke ... 3 
: TD cb adiegune sees 40 @41 French Ochre 
903 sp. “gravity eae ae 34 @36 Green, Chrome, Pure..70 @T75 
885 sp. gravity..... 25 @27 Green, Paris ........ 60 @T5 
Red Paraffine ....... 30 @38 Indian Red ..........24 @26 
Venetian Red ........15 @18 
Miscellaneous— Sienna, Burnt ....... 26 @28 
Barytes: Umber, RAW ...ccccced 
White, Foreign, Umber, Burnt 
Oe UO ce eestecvetes nominal Chrome Yellow ....... 38 
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Office of HARDWARE 
Chicago, Sept. 28, 


HOUGH the weather has been somewhat unfavor- 
able to outside painting during the past week, re- 
ports from jobbers and dealers indicate that sales are 
very satisfactory. The demand for interior paints and 
varnishes has been exceptionally good in this vicinity. 
The request of the Government to discontinue the 
manufacture of mixed paints in the half and quarter 
gallon containers is being strictly observed by the 
makers, and retailers are rapidly cleaning up their 
stocks of these sizes. 

Retail dealers declare that there never was a time 
when so much of the painting work was done by home 
owners, particularly in the smaller towns. They also 
comment freely on the passing of the old-time painter 
who used to mix all his own paints, and whose place is 
now being taken by a younger class that prefers to use 
the ready-mixed product. 

The demand for brushes is designated as light. 
Painters are taking cognizance of the present high 
prices and are taking better care of the brushes on 
hand. They are also using them for longer periods 
than formerly. Local jobbers and retailers are carrying 
lighter stocks of brushes than ever before. 

There has been no change in the linseed oil situation, 
the prices remaining stationary, but turpentine has 
taken a drop of 3c. per gallon. 


MIyep PAINTS.—Mixed paints are selling in fair vol- 
ume, although weather conditions have hindered out- 
side painting to some extent. Sales in the farming 
districts and the smaller towns are said to be heavier 
in proportion than those in the larger cities. No price 
changes have been reported, but prices are firm as 
quoted. 

We quote to retailers, 
per gai.; No. 2, $2.50 per 


Chicago: No. 1 house paint, $3 
No. 3, $1.80 per gal. 


f.0.b. 
gal. ; 

LINSEED O1L —There is no change in the situation, 
although the crop estimate shows an increase of over 
1,000,000 bushels of flaxseed. This would indicate 
somewhat better price conditions, when the new seed 
comes onto the market. Just now, however, the crush- 








White and Red Lead, Blue, Prussian Foreign. ..nominal 
&e.— Blue, Soluble ........ 1.35@1.50 
Cents # Blue, Ultramarine ....14 @50 
Lead, American White Brown, Spanish, high 
; CERT 0@10% grades, per ton....2 24.00@— 
In Oil White, a eee" Brown, Spanish low 
500 D., pe Po re 16.00@— 
2} Sra $14. 00 @— Carmine, No. 40, bulk. 5.50@6.00 
500 I. up to Green, Chrome, ordinary 
2000 Ib., per @12% 
100 Ib. .$12.60 @ Green, Chrome, pure..40 @50 
2000 Ib. up to Metallic Paint, @ ton, : 
19.000 ID., per BIOS c.ncccces ++ 24. 00 @ 32.00 
2OG TA cecce $12.29 @— ) PT eTerery 24.00 @30.00 
10,000 Ib. up to Ochre, Medium, #@ ton 


30,000 ID., per 30.00@60.00 
m, 








BOP TA escees $11.97 @ American, Golden, ® 
Carload, mini- @10 
mum, 15 tons Foreign, Golden, ® ™. 
per 100 tD.. "$11. 84 @— 5 @10 
Litharge, Americ an, PRGHOE: 6 ck cicecevacqges nominal 
powdered, Steel Orange, Mineral, English..nomimal 
Kegs, per 100 |, err rrry nominal 
Wh. weneaeeneees 4.00 @- GOEPMAB oc geccccccces nominal 
500 Ie. up to 2000 American ..*...... 14% @15% 
Dm scéweneawes $12.60 @— ted, Indian 
2000" lbs. up to American # 100 ®. 8 @12 
10,000 Ts 2 cee: $12.29 @— Red. TUSa® ..cccccccecs ae 
10,000 Ib. up to Red, Venetian #@ 100 ).24%@ 
30.000 Ib., per Rene PIMR 2. ccccccccs 35 @40 
100 Ib. ........$11.97 @— Sienna, Italian, burnt 
Carload, minimum and powdered .... 7 @15 
Eee $11.84 @— Burnt, lump ....... 4@6 
Italian, Raw, w- 
Zine, Dry— dered ....... jo 6 @8 
‘ . . American, Raw .. 2%@ 3 
Red Seal (French oe @13% American Burnt and 
Green Sl. (French proc.) — Powdered eececes 2%@ 4 
13% @13% TO, POM 6accecscsses nominal 
White Sl. (French proc.) — American. per ton $20.00@40.00 
14 @14% Italian ......eeeeeeees nominal 
American Process. Terra Alba. 
Standard ......... 10 @10% i ee ¥# 100 Ib. nominal 
MII so 6656 sees 9% @10 English ...... P 100 Ib. nominal 
GUE sc cecewenne 9%4@ 9% American, @ 106 Ib. ~*~ so 
iz’ gl =v aa 
TARE coc eseeeees 9 @9% american, 100 Ib. No. 2 
Dry Colors— 1.00@— 
it) Umber, Turkey, Burnt 
Black, Carbon Gas....16 @25 and Powdered .....5 @T7 
Benen, TOMS cs casseauc 5% @i2 Raw and powdered..... nominal 
Black, Drop ........ 5% @15 Burnt, American ... 3 4 
Black, Lamp .ea..... 15 @45 Wer GE. CG eneweceuce nominal 
Black, Ivory ..-ccses 16 @30 DE Senaveneeddeas 3 @ 38% 
Mineral Blacks, ®P ton, Yellow, Chrome, Pure.30 @32 
35.00@45.00 Oxide Red, native, 
Blue, Celestial .......15 @25 DE Sucacceenviccs 34@ 4 
Blue, Chinese ..... 1.35 @1.40 Vermillion, Quick Silver, 
Blue, Prussian, Domestic, OS Er 2.00@2.10 
1.35@1.40 SRMGOD cc ccdscccences nominal 


ers have little seed on hand and no way of getting 
more until the new crop is marketed. 

We quote to retailers, f.o.b. Chicago: Strictly 
oil, in barrels, raw, $2.05 per gal.; boiled, $2.07 

TURPENTINE.—Turpentine has declined 3c. a gallon 
on the local market. There is only a fair domestic de- 
mand, but the export demand is very heavy. The de- 
cline came as a surprise to local jobbers, many of 
whom had predicted an advance. _ 


linseed 
gal. 


pure 
per 


We quote to retailers, f.o.b. Chicago: Strictly pure turpen- 
tine, in barrels, 79c. per gal. 
DENATURED ALCOHOL.—Prices are same as at last 


report, with very little change either in the supply or 
the demand. 

We quote to retailers, 
aleohol, in barrels, 78e. 
higher; 1 gal. cans, 25c. 
where soid in bulk, in 
higher than the barrel 
tainers. 

WHITE Lrap.—Sales of white lead are fair, but some- 
what less than for the similar period of last year. 
Shinments continue slow and dealers who expect to 


f.o.b. Chicago: 180 deg. 
per gal.; 5 and 10 gal. cans, 20c 
higher, prices to include containers 
less than barrels the price is 10c 
price, with an extra charge for 


denatured 


con- 








need lead in any quantity are being advised by the 
jobbers to get their’ orders in soon. 

We quote to retailers, fo.b. Chicago: 190-Ib. kegs. per Ib 
14c. in quantitv; single kegs $14: 50-Ib. kegs, per Ib.. 144 ¢ 
in quantity: single kegs. $7 5-lb. kegs, per Ib., 144%4c¢. in 
quantity: single kegs, $3.70: 12%- Ib. kegs, per Ib., 14'4e 
in quantity: single kegs, $1.95; (500-lb. lots, or more, '4c¢ 


less). 


per Ib. 

SHELLAC —Shellac is selling in fairly good volume, 
the sales being heavier than during the summer months. 
Much of the activity of the market is attributed to 
Government restrictions on imports, which have caused 
iobbers and dealers to anticipate their requirements. 
Unless conditions change, there is little doubt that the 
present high prices will continue and that shortages 
will appear. 

We quote to 
(4-lb. goods), 
lac (4-lb. goods), 

Dry CoLors.—It is noticeable that less foreign dry 
colors are to be found in jobbing stocks than formerly, 


shellac, 
shel- 


retailers, fo.b. Chicago: Pure white 
in gallon cans, $4 per gal.: pure orange 
in gallon cans, $3.75 per gal. 
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and the American goods appear to be giving complete 
satisfaction. The demand is somewhat lighter than it 
was a few weeks ago, but is still very fair. Prices 
appear to be firm, although no changes have been re- 
ported. 

We quote to retailers, f.o.b. Chicago: English Venetian red, 
in barrels, $4 per bbl.; Gilders’ whiting, in barrels (barrels 
50c. each), $2 and $3 per bbl.; plaster of Paris, New York, 
in barrels, $4 per bbl. 

PASTE. WALL PAPER CLEANERS.—The demand for 
paste wall paper cleaners still keeps up, but is ex- 
pected to fall off rapidly during the latter part of 
October, as the moving season will be virtually over by 
that time. 

We quote to retailers, f.o.b. Chicago: Paste wall paper 
cleaners, leading brands, $14.50 and $15.50 per gross 


BOSTON 


OFFICE OF HARDWARE AGE, 
Sept. 28, 1918. 
HE past week has been an exceptionally quiet one 
in the local paint business. The weather has been 
about as “cussed” as they make it, rainy and cold a 
majority of the days, thereby taking all the gimp out 
of customer and salesman. 

Some local houses have tried to stimulate public in- 
terest by playing up, at greatly reduced prices, paints 
which are to be discontinued because of Government 
regulation. The slackness of trade has allowed some 
house to stock up moderately, but goods are com- 
ing forward slowly from factories. It takes the 
average car lot of paint at least 10 days to come from 
New York to Boston, and the ratio of speed of ship- 
ments from other centers is equally discouraging. 


BRUSHES.—The volume of sales since last reports has 
been smaller than usual, but prices are exceptionally 
strong. The average house is carrying fewer brushes 
than ever before, which serves to keep the market in 
an extremely healthy condition. It is generally felt 
here that business is bound to improve sooner or later 
for the reason that most everybody has been putting off 
buying about as long as they possibly can. 


Dry CoLors.—A moderate amount of dry colors is 
moving in and out every day, and the market on all 
kinds holds very strong. There is no great accumula- 
tion of stocks anywhere, so far as can be learned. 


GLUES.—Nothing of particular interest has developed 
during the past week. Business is only fair, but there 
are no signs of any weakening of values. The average 
firm is not carrying any more glue than it has to. 





LEAD.—Considerable local interest was shown in the 
statement that through a committee of producers the 
lead industry has come under Government control. It 
is believed that this action will sooner or later have a 
marked influence on lead handled by the paint trade. 
It is evident that an actual shortage of lead has 
developed. 

O1Ls.—The only change in prices in the oil market 
during the past week has been a drop in turpentine, 
which has left the market for that product in rather 
an unsettled condition. Common belief here is that the 
price will go still lower and because of this conviction 
little stock is moving. Linseed prices are unchanged, 
but the market generally is reported as easy. What 
effect the Spanish Government’s embargo on exporta- 
tion of linseed oil and cake will have on the domestic 
market remains to be seen. Other oils are selling from 
day to day, but the comparatively high prices for them 
naturally restricts purchases to a hand-to-mouth basis. 

SHELLAC.—The recent restriction orders have toned 
down the market. Shortly after the Government an- 
nounced that no more shellac could be imported there 
was an inclination on a part of some in the paint trade 
to stock up in anticipation of higher prices. But the 
restriction orders have checked such buying, for it is 
feared that possibly there may be a modification of the 
importation situation before long. Consymers are tak- 
ing as little shellac’as it is possible to get along on. 

SUNDRIES.—The market is strong. That for paraffin 
is especially so. Some time ago it was generally be- 
lieved that large amounts would be exported to the 
Allies because of their great need of waxes, but the 
domestic wants have grown so by leaps and bounds 
since our entrance into the war that makers find it im- 
possible to supply all wants here. Of course some 
paraffin is going abroad, but as compared with amounts 
consumed in this country the movement cannot be con- 
sidered a real market factor. Putty is strong on the 





price basis established last week, and paint firms say 
that quite a little stock is moving. 





Hardware Age 


VARNISHES.—Varnishes, like paints, are selling slow 
because of weather conditions. Of course there is a lot 
of inside work that can be done in stormy weather, but 
the lack of new home and office building construction 
serves to keep such consumption of varnishes down to 


'- TWIN CITIES 


MINNEAPOLIS AND ST. PAUL, 

Sept. 26, 1918 
HERE is no change in the paint situation in this 
locality. Retail sales continue slow and light and 
give every evidence of finishing the year on the same 
basis. -One retailer when asked how his paint business 
was progressing, expressed it in the terms of the old 
farmer who said, “There ain’t no such animal.” The 
main reason given is the high price of paint materials 
in general. People continue to hold off on painting to 

the very last minute with the hope of lower prices. 
MIxED PAINT.—Sales continue rather slow and for 
small packages on the greater proportion of sales. 


We quote from local jobbing stocks: First grade mixed 
paint at $3.10 to $3.40 per gallon; second grade at $2.15 to 
$2.50 per gallon; metallic paints, red, per pound at 2 to 21, 
cents. 


LINSEED O1L.—The price holds steady. The call is 
light. Stocks are sufficient to meet any demand at the 
present time. 


We quote from local jobbers’ stocks: Boiled linseed in 
barrel lots at $1.99 per gallon. Raw linseed oil in barre! 
lots at $1.97 per gallon. 


TURPENTINE.—There is plenty of stock on. hand for 
any demand in this line and sales are rather light. 
There has been some slight fluctuation in the market 
but the price remains practically the same as last 
quotation. 

We quote from local jobbers’ stocks: 
lots at 75% cents per gallon. 

PuTty.—Putty is selling somewhat better than in 
the past few weeks, although sales are only normal 
in this item. The price remains unchanged. 

We quote from local jobbing stocks: Commercial bladder 
putty in barrels at from $4.05 per cwt. to $5; strictly pure 
bladder putty in barrels at $5.55 per cwt. 

GLass.—The sale of glass continues fairly well, al- 
though milder weather than we have had for the past 
few weeks has made lighter sales along this line also. 

We quote from local jobbing stocks, single strength A 
grade glass up to 40 inches, 79 per cent over 78 per cent; 
double strength A grade, 79 per cent. 

STEEL Woo.L.—There is no change in price on steel 
wool and sales are only normal. 

We quote from local jobbing stocks: No. 00 steel wool in 
No. i packages at 90c. per Ib.; No. 0 at 58¢e.; No. 1 at 4le. 
per lb. 


Turpentine in barrel 


Paint and Oil Club Dines 


HE Paint and Oil Club of New England held its 

thirty-fifth annual meeting and dinner at the Par- 
ker House, Boston, Sept. 26. Only routine business 
was discussed. A report of the special committee on 
the paint, oil and varnish convention to be held in 
Boston Oct. 20 was received. A special committee on 
the Fourth Liberty Loan was appointed, and officers 
for the year were elected as follows: 

March G. Bennett, Boston, president; Harry A. 
Hall, Everett, Mass., vice-president; Fred L. Moses, 
Boston, secretary and treasurer; George H. Kimball, 
D. William Wade, William G. Soule, J. R. Stout and 
J. L. Hall, all of Boston, and H. J. Greene, Providence, 
and H. B. Fobes, Portland, directors; Edward C. Street, 
Boston, delegate to the State Board of Trade for three 
years. 

H. F. Staples, Medford, who retired after three years 
as president of the organization, presided at the dinner. 
About 80 members of the club were present. 


Closes Store for Dinner 


HANDLER & FARQUHAR CO., Boston, is closing 

its store daily, except Saturday, between 12 and 1, 
the dinner hour. In explaining this action, the company 
states that the custom of the past few years has been 
to allow “noon hours” in relays, which has resulted 
in the practical conditions of abbreviated service from 
11 a. m. to 3 p. m. After careful consideration the 
new schedule was decided upon. From 12 to 1 o’clock 
some one person remains in the store and at the switch- 
board to answer telephone inquiries, but service other- 
wise is suspended during that period. 


















~ How They Did It Last Time 


Achievements of Various Firms and Corporations in Helping to Clean Up 
the Third Liberty Loan 


T the time of the last Liberty Loan drive—the 

third—the Fisk Rubber Co., Chicopee Falls, Mass., 
had a quota of $250,000 as its objective. It was over- 
subscribed 42 hours after the campaign opened. The 
total subscription was $304,100. 

The plant was divided into ten divisions with a com- 
mander at the head of each division, assisted by cap- 
tains and lieutenants. Each division was assigned a 
quota based on the number of employees in their di- 
vision. 

The campaign started with a dinner in the Admin- 
istration Building dining-room, attended by the com- 
manders, captains, lieutenants and invited guests. Ad- 
dresses were made by officials of the company and 
several local men, including an address in Polish. En- 
tertainment was furnished by the Fisk orchestra and 
the Shubert Male Quartette. After the dinner the com- 
manders of each division got their officers together and 
a canvass of the night shift started. There was no 
let-up after the quota was obtained, but the campaign 
continued, ending with an average per capita subscrip- 
tion of $68.55. <A, large bulletin board, 24 x 8 ft., 
showing daily results of each division, was an inter- 
esting feature of the campaign. 

The employees of the Stanley Works, New Britain, 
Conn., subscribed $163,000 to the Third Liberty loan, 
an average of about $57 worth of bonds for every man 
and woman in the company’s employ. There were a 
little over 2400 individual subscribers; 85 per cent of 
the people on the Stanley Works’ payroll bought one 
or more bonds of the third issue. 

During the first Liberty loan the employees of the 
Stanley Works subscribed $104,000 worth of bonds, 
and the second loan, $114,000 worth. 

Liberty bond subscriptions from the Stewart-War- 
ner organization in Chicago totaled,in excess of $201,400 
last spring; 1637 Stewart-Warner employees signed sub- 
scription blanks within four days after the campaign 
was announced. 

The $201,400 total was for the Chicago factory only. 
It did not include any subscriptions from the factory 
at Beloit, nor from any of the sixty Stewart-Warner 
branches and service stations. 

Jeannette, Pa., the home of the Pennsylvania vacuum 
cup tires, went “over the top” in the Third Liberty 
Loan drive. At the beginning of this drive the com- 
pany offered to duplicate every bond sold in the office 
and factory. The final subscriptions for the company 
amounted to $85,000. In addition, the Pennsylvania 
Rubber Co. issued to Jeannette the challenge that if 
it raised $200,000 independent of this company’s sub- 
scriptions, the company would double it. The sub- 
scriptions amounted to $585,500, against a quota of 
$276,950. 

Extra Bond Free 


HE Russell Mfg. Co., Middletown, Conn., helped 

its 2000 employees invest in Liberty bonds. It 
sold the bonds on the weekly payment plan of $1 a 
week until 50 or 100 payments are made, depending 
upon the denomination of the bond. The bond then 
becomes the property of the employee. No interest 
is charged by the company, and neither are any in- 
terest coupons detached. The company sold $25,000 
worth of the bonds of the first loan. In addition the 
company bought for itself $100,000 worth. In the 
second loan, the company bought $150,000 worth for 
itself and sold $40,000 worth to its employees. The 


same plan was followed as in the first loan, and in 
addition an extra $50 bond was presented free to every 
employee who had already bought one or more bonds 
and who remained in the company’s employ at the 
end of the year. 

On April 26 last, the Moller & Schumann Co., Brook- 
lyn, N. Y., unfurled an industrial honor flag with six 
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stars, indicating that 60 per cent of their employees 
had subscribed to the Third Liberty loan. On May 3 
they were able to place ten stars there, every employee 
being a subscriber. 

Employees of the George Worthington Co., Cleve- 
land, Ohio, have gone “over the top” three times. In 
the Second Liberty Loan they subscribed about $20,000, 
and in the Thrift Stamp campaign they subscribed 
about $7000. In the Third Liberty Loan drive the com- 
pany felt they had taken about as much as they could, 
but to its surprise, the financial department stated 
that most of the workers had paid their subscriptions 
to the former bond issue. On April 10, the firm closed 
the store at 4:30 p. m. and a speaker delivered an 
address, talking about thirty minutes. The employees 
took in the neighborhood of $36,000 worth of these 
bonds in addition to the company’s $100,000 of this 
lean, having taken a like amount of the second loan. 


At the Westinghouse Plants 


INAL reports of the Third Liberty loan campaign 

among employees of the Westinghouse Electric & 
Mfg. Co., East Pittsburgh, and its subsidiaries, show 
that the total subscription was $2,601,000. Of this, 
$2,217,000 was taken by employees of the parent com- 
pany. Three subsidiaries showed 100 per cent of em- 
ployees subscribing—the E. D. Nuttall Co., Krantz 
Mfg. Co., and the Pittsburgh Meter Co. In addition 
to this, the Krantz employees subscribed the largest 
per cent of total payroll—10.4 per cent—and the larg- 
est amount per subscriber, $87.27. The Electric Co. 
employees to the number of 32,048 subscribed $69.18 
per capita, 5.2 per cent of the payroll. All figures show 
an increase over those of the second loan. 

Last April the E. A. Laboratories, Inc., Brooklyn, 
N. Y., had two speakers address employees in the fac- 
tory. They have 110 employees. After this meeting, 
108 subscribed in the factory for bonds to the amount 
of $7000. The two employees that did not subscribe 
at the meeting had previously purchased bonds on 
application blanks submitted by their children from 
school. This gave them a record of 100 per cent. 


Manufacturers’ Notes 


The Decorated Metal Mfg. Co., 196 Degraw Street, 
Brooklyn, N. Y., manufacturer of metal goods, has 
increased its capital from $100,000 to $150,000. 

The Eclipse Stove Co., Mansfield, Ohio, has been in- 
corporated with $300,000 capital stock by Paul R. 
Tapan and others. 

The Josey Hardware Co., Charlotte, N. C., has been 
incorporated by R. C. Josey and associates, with capital 
of $50,000, to manufacture hardware specialties. 

The George W. Korn Razor Mfg. Co., Salamanca, 
N. Y., has inereased its capital from $50,000 to 
$100,000. 

The Indestructo Lens & Windshield Co., Brooklyn, 
N. Y., has been incorporated with a capital of $90,000 
to manufacture automobile windshields and kindred 
specialities. L. Bartelstone, A. H. Bloom and J. D. 
Glespen, 655 Fifty-first Street are the incorporators. 

The Frank F. Smith Metal Window Hardware Co., 
81 Clay Street,-Newark, N. J., manufacturer of hard- 
ware specialties, has increased its capital from $25,000 
$100,000. The company has also changed its name to 
the Frank F. Smith Hardware, Inc. 

The Utica Cutlery Co., Wheeler Avenue, Utica, N. Y., 
has increased its capital from $100,000 to $200,000. 

The Buckwalter Stove Co., Royersford, Pa., manu- 
facturer of stoves, heaters and ranges, has acquired 
adjoining property, and is said to be planning for an 
addition. 
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HUNTING CAPS, $1.25 
Duxbak Have- 
wy 'ock Cap gives ab- 
solute protection 
from wind and 
rain. $1.25 
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Nortbwens d's Pack Sack 
eavy canvas, leather head and 
e $4.00 


shoulder straps. Pric 


CARRYALL BAGS 
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—leather bound, with lock. $9 
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minutes for the duck hunters 


1. Happy 


Ho! Fora Merry Duck Hunt 


No. 1 (8 cols. x 12 in.). 


[J NFORTUNATELY, being extra busy at this 
time, we can’t go after those ducks, but never- 
theless we read this ad with as much interest as if 
we were going to start to-morrow for the lair of 
the feathered tribe. 
The ad is a mine of information and inspiration 
for the huntsman. You can fairly revel in the 
wealth of items so invitingly arranged, written up 


ACCESSORIES 
t WARNER'S 


Here is a complete Auto Ac- 

cessory Store that will fill all. of 

your requirements. Located immediately in- 

side our front door. You will find this de- 

partment convenient and accessible. The 

men in charge are experienced, and ready to 

serve you intelligently, and to help you in 

selecting the proper accessory to meet your 
requirements. 


SOME OF THE WELL KNOWN 
ACCESSORIES CARRIED IN STOCK 


Pyrene Fire Extinguishers 
A-C Spark Pings 
Howe Spotlights 
Shaler Vulcanizers 
pag Horns 
nder Mist Polish 


We 
and many other well known lines 
HOUSEHOLD 


REPAIR KIT - - - 25c i 


is a kbaki covered rubber patch 
anything of rubber fabric 
The scarcity of rubber goods will neces- 






























Silvertown Cord Tires 
Woods Everloc patches 





Lyon Spring Bumpers 
Dixon's Graphite Greases 
MacBeth Lens 

Mobiloils 
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or leather, 
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and illustrated. See that neat shell 
case and those hunting knives 
priced at $2. And that handy camp 
cooker, which we understand is sell- 
ing like hot cakes. And that camp 
cot, priced most reasonably. Who 
says it costs a mint of money to 
take a hunting trip? 


IS YOUR SIZE TIRE ON THE 
DISCONTINUED LIST? 


We publish the list of tires to be continued ond discontinued. The list is authentic, and was 
prepared by the War Service Committee of the rubber industry: 

If your size and style of tire on the discontinued liwt? * 

for af least one more season. 


If so, seé us at once, we can supply you 
This will put off buying new rims at least another ‘year. 


SS 


EE sasex 





The layout of this ad takes our 

typographical eye. We admired it a laday oy 
fully fifteen minutes before we be- $883 Me 
gan to write about it. The clever ope. 
center balance of those rounded Rs 

panels took some care on the part of reo 
the adman, but look at the results 
obtained. A layout is worth all the 
attention you can give it. Also note 
how the illustration and the display 
lines stand out, yet conserve a whole 
lot of space. And the prices in 


will be continued. 


g2x4% 
Upri 
S44 
AXA, 


easylike. a6... 
Our only regret is that we don’t 
own a hardware shop and can’t run 
an ad like this, and then stand be- 
hind the cashier’s desk and watch 
the sportsmen file into the store. iets 
Sent in to us by the Warner 
Hardware Co., Minneapolis, Minn. 


37x56... 


- non-skid 


non-skid 


Utilizes Our Suggestion 


No. 3 (4 cols. x 15 in.). 


R. CHAS. L. HAYNES, adver- 

tising manager for the Haynes 
Hardware Co., Emporia, Kan., sent 
us this ad with an accompanying axe, 
letter stating that it was inspired 
by our recent reference in this de- 
partment to food and fuel conserva- 
tion. Tires must come in for con- 
servation just as much as food and 
fuel, and this ad is an effort to clean 
out sizes that are taboo from now 


: aldo, piain, 


$454%...... 
3624% 


a 
Class A 


Clincher, plaih and non-skid 
Btraight side, plain and non.skid 
.. «Cincher, plain and non-skid 
Btraight side, plain and von-skid 
Straight side, plain and non-skid 
"36x5 Straight side, plain and non-skid 
Straight side, plain and non-skid 
36x6...... Straight side, plain and non-skid 
Straight side, plain and non-skid 
4038.......,...Strpight side, plain and non-skid 
“Our “Jumbo” ig jn the clags of , the; 3Q%3 %, and 


lass 
To be discontinued pot later then November 1, 


Cincher, plain agd son skid 
traight.side, plain and gon-skid 
gaxe Straight side, plain and pon-skid 
\_ Straight side, plain and non-skid 
Straight side, plain apg non-skid 
@iraight side, plain apd non-skid 
aight side, plain and non~ -okid 
raight side, plain and non-skid 


: , " 
boldface So you can pick em out Do Quick detachable, non-skid 


Straight side; non-skid 


Class C 
“Te be digcontinued sot later than November 1, 


*..Sthafehit bide,’ plain tread 
A .% Straigtt side, non-akid tread 
S044... Quek Getachadle, nan-skid tread 
Quick detachable, » non-ekid tread 


To be Clecontinued not later than November 1 


‘dtcatene aide, non-skid 
3233 %.. vq-aQulck detachable, ‘non-skid, 


33%4...........Quick. detachable, non‘aiid, eUacher 


_Atraight side, non-skid 
Straight side, nonwskid 
Quick detachable, paon-sk!d 
Quick ‘detachable, non_skid 
Quigk detachable, non-kkid, straight tains 60c to $2.50 Each 


Quick getachable, non-skif, 
Straight side, non-skid 
.cStratght add, plain 


‘These typed and sizes discontinued at ones. 
...Ciineher and Q D. Cl., plain tread 
. Rn & Cl. 8. S., plain tread 
aont......@. D. CL, plain tread 
$4... D., Cl, plain tréad 
sexe »../4. D. Ch, plato tread 
D., Cl. and straight side, plain tread 
26x4......... D. Cl. and straight side, plaig tread 
32x4%.......Q, D. Cl, plain tread 
@ f CL, plain treed 
i. D. Cl, plain tread 


id 
., and straight side, non-skid 
., Bon-ekid 
Cl., non-skid, 
, non-skid 
cL, non-skid, 


We are Distributors of 


Pennsylvania, Quaker, 
Mograw, Knight ‘ 
TIRES AND TUBES 


And carry one of the largest and most com- 

plete stocks in the state 
Demountable Rims for Fords 

The demountable*rims for Fords means a 
big advantage to the Ford owner. This in- 
cludes four wheels complete and one 
rim. It allows the use of 30x3% tires a 
around, which means longer wear and easier 
riding and a.chance te change tires from 
wheel to whedl for bétter service. 


A good investment for looks, con- 
venience and service.-Per set $22.50 








Auto Refinish 


Glidden Auto Refinish has improved the looks of 

— of Lyon County cars. It is easy to ap- 

, dries qyitkly and an amateur can turn out an 

ees rt at small cost. The finish comes in 

all the popular eolors and in clear Auto Varnish. 

Mohair and Leather Top Dressing will protect 
‘ahd preserve your top. 


Refinish your Ford for $1.25 














elineher- 
Repair Your Curtains 
The broken windosts in your top and side curtains can be quickly 
and easily repaired by 


“STIK-TITE” WINDOWS 
Every design and size for popular make cars, for back and side cur- 





Mobil Oil 


Mobiloil is designed for your special make and model of 
ear. 


“Follow the Chart” for correct lubrication. 


We are carload buyers and carry every grade of Mobil- 
oil in every size package. 


See us for oil. 





GATES 4 TIRES 


Cost'?2 As Much 


Gates Half-Sole tites will be life-savers, for those whose 
tires are being discontinue 


Gates Half-Sole Tires completely cover the old casing, 





on, so as to start with a clean slate. 

The ad serves two important pur- 
poses. It insures speedy sales of 
these discontinued sizes, thereby 





giving added service at half the cost of a new tire 

Gates Half-Sole tires are guaranteed 3500 miles, punc- 
ture-proof. 

Bring in your tread-worn casings. Our tire repair de- 

+ partment is prepared to do every kind of tire repair work 











preventing what might later de- 
velop into real wastage, and it gives 
the firm the foundation for a mighty 
effective ad. Motorists will avoid buying new rims 
if the remedy is placed before them after the fash- 
ion of this appeal. 

Mr. Haynes wants to know what we think of this 
ad, and from the foregoing remarks he will know 
that we think it good business from the word go. 
Especially do we like the approach in the opening 
talk and the full listing of discontinued sizes and 
time of discontinuance, together with the Class “A” 
or sizes that are standard. 

This ad is a fine example of cashing in on current 
topics, and you will do well to run an ad along these 
lines, not forgetting to include the official list of the 
War Service Committee. 

Incidentally, Mr. Haynes tells us that his firm’s 
members have been close observers of HARDWARE 
AGE, and derive a great deal of benefit from it. 


A Prize Winner 


No. 4 (3 cols. « 8 in.). 


OHANNESEN BROS., hardware merchants, of 
Baltimore, Md., sent us this ad, and inform us 
that it won the $10 prize that is periodically offered 


‘advertising 


3. In the interests of tire conservation and quick sales 


by Philadelphia-Made Hardware, the house organ 
of a number of Quaker City hardware manufac- 
turers. 

This is quite an honor, and we offer our -hearty 
congratulations to the Messrs. Johannesen on their 
achievement. The competition for 
this prize is wide, and very keen, and it may be 
assumed that the prize-winning effort is a model of 
advertising effectiveness and worthy of close study. 

The feature of this ad is the manner in which 
it says much in few words. It is always easy to say 
what you want if you use words enough, but the 
fellow who puts it across is he who tells his story 
with the least wear and tear on type. 

This opening talk introduces the thought of na- 
tional service with a single sentence, and eight lines 
of text and four snappy cuts serve to introduce a 
wide variety of tools and hardware. 

The ad is very well displayed, but we believe it 
was the snappy text that brought home the bacon 

1 the shape of a nice $10 check negotiable at any 
Baltimore bank. 

Keep up the fine work, Messrs. Johannesen. Go 
at ’em again just to show them that you can repeat 
if you want to. 
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A good mechanic is known by his tools. To 

become more efficient in helping your Government 

4 buy the best tools to work with. We sell the best 
f tools to-the best mechanics 








We have a Disston Sew for every need Hand 
Panel Wood Compass Back Sews. etc 





A Plumb Hammer for every mechanic. Nail 
Machinist Riveting Tinners etc. Plamb’'s hatchets. 


4 
¢ 
4 
4 
4 
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ovante - For security use @ Miller Lock, Padlocks and 
{ rs, ete Night Latches 9 
/ JOHANNESEN BROS. i 
i TOOLS HEADQUARTERS n 
Orleans and Chester Sts. ] 
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4. This ad won a $10 prize against all competition 


Warner Rings the Bell Again 


No. 2 (2 cols. x 7 in.). 
ERE’S another example of how the Warner 
Hardware Company makes the most of its news- 
paper space. This time it’s auto accessories, and a 
mighty good job the adman made of the appeal. 

Accessibility, complete stock and real service form 
the keynote of the opening talk, an appeal especially 
calculated to win response from the man who wants 
what he wants in a hurry. 

The secondary display is a cross-section of the 
store’s stock in accessories, and the note at the con- 
clusion of the listing makes it plain that the items 
listed are only a sample of what’s inside. 

The panel on the repair kit is an action getter, 
although we would have preferred to see this panel 
feature an out-and-out accessory rather than a 
household device. A tire repair kit, small in price, 
would be our notion of what this panel should have 
contained. However, the inclusion of this house- 
hold kit is not a serious fault, and probably did not, 
detract materially from the force of the ad. 

In concluding, we would again call attention to 
the happy faculty of the Warner adman, evidenced 
again in this ad, of saving space af the top of the ad 
with cut and headline and at the same time securing 
a very attractive lead-off. 


Coming Conventions 


AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION and NATIONAL HARDWARE ASSOCIATION CON- 
VENTION, Atlantic City, N. J., Oct. 23, 24, 25, 1918. 
Headquarters, Marlborough-Blenheim Hotel. F. D. 
Mitchell, secretary, 4106 Woolworth Building, New 
York City. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chicago, Feb. 17, 18, 19, 20, 1919. Head- 
quarters, Hotel Sherman. Leon D. Nish, secretary, 
Elgin. 

INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Indianapolis, Jan. 28, 29, 
30, 31, 1919. M. L. Corey, secretary, Argos. 

IoWA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, The Coliseum, Des Moines, 
Feb. 11, 12, 13, 14, 1919. A. R. Sale, secretary, 
Mason City. 
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MICHIGAN RETAIL HARDWARE ASSOCIATION CoN- 


VENTION AND EXHIBITION, Kalamazoo, Feb. 11, 12, © 


13, 14, 1919. Arthur J. Scott, secretary, Marine 
City. J. Charles Ross, manager of exhibits, Kala- 
mazoo. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CoN- 
VENTION, St. Paul Auditorium, St. Paul, Feb. 18, 19, 
20, 21, 1919. H. O. Roberts, secretary, 1032 Metro- 
politan Life Building, Minneapolis. 

MISSOURI RETAIL HARDWARE ASSOCIATION CoN- 
VENTION AND EXHIBITION, St. Joseph, Feb. 4, 5, 6, 
1919. F. X. Becherer, secretary, 5136 North Broad- 
way, St. Louis. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION AND EXHIBITION, Brown 
Palace Hotel, Denver, Colo., Jan. 21, 22, 23, 1919. 
W. W. McAllister, secretary, Boulder, Colo. ; 

New YorRK STATE RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXHIBITION, Buffalo, N. Y., Feb. 
25, 26, 27, 28, 1919. Headquarters, Hotel LaFay- 
ette; Exhibition, Broadway Auditorium. John B. 
Foley, secretary, 607 City Bank Building, Syracuse, 
N.Y 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Omaha, Feb. 3, 4, 5, 6, 1919. Nathan Rob- 
erts, secretary, Lincoln. 

NorTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Feb. 12, 13, 14, 1919. Place to be 
decided on later. C. H. Barnes, secretary, Grand 
Forks. 

OHIO HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Columbus, Feb. 18, 19, 20, 21, 1919. 
James B. Carson, secretary, Dayton. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Oklahoma City, Dec. 10, 11, 12, 
1918. W. B. Porch, secretary, 204 Indiana Building, 
Oklahoma City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION CONVENTION AND EXHIBITION, 
Pittsburgh, Feb. 11, 12, 13 and 14, 1919. Sharon 
E. Jones, secretary, Fulton Bldg., Pittsburgh, Pa., 
after Sept. 1. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Milwaukee, Feb. 5, 6, 7, 
1919. P. J. Jacobs, secretary, Stevens Point. 


“Essential” the Pass Word 


HE Goodell-Pratt Company, Greenfield, Mass., is 
mailing this to all representatives, salesmen 
and branch houses: 
“Please take particular note of the following para- 
graph appearing in Circular No. 5, issued by the 
War Industries Board: 


It is imperative that every manufacturer, jobber and re- 
tailer of iron and steel products should fully realize and make 
his salesmen and customers realize that his attitude toward 
his trade is exactly the reverse of that in normal times. It 
requires no salesmanship merely to sell goods where the 
demand greatly exceeds the supply, but it does require real 
salesmanship and a high degree of patriotism to sell with 
discrimination with a view of limiting the purchases to 
strictly essential uses, the controlling consideration being, 
Where can these stocks be best placed in the public interest? 


“We have pledged ourselves to use our best en- 
deavors in the distribution of our product to be 
sure that all that can be spared after governmental 
requirements be devoted to essential, and only to 
essential uses. We therefore depend upon each and 
every one of our representatives to see that mer- 
chants order only tools enough to care for the essen 
tial needs of the constituents. You will scrutinize 
carefully every order you take, and under no ¢lr- 
cumstances send in to us any order unless you can 
indorse it as conforming to the program outlined 
above. 

“You are acting as a sentry on guard. Do your 
duty. The password is ‘Essential’; let nothing else 
get through.” 
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Why Buy Stanley Products 
ECAUSE they are of superb quality, designed (as 
the result of many years specialized experience) 
to care perfectly for all the conditions which they are 
intended to meet. The buyer of Stanley Hardware 


knows before he buys that his purchases will be satis- 
factory in every way. 


Your customers, especially in these unusual times, realize how 
important it is to purchase materials which can be relied on. They 


know that STANLEY Products always make good. 


Stanley Products have built up an international reputation. They 
are in strong demand. 


Today send for complete Stanley 
Hardware Catalog. 


THE STANLEY WORKS, NEW BRITAIN, CONN. 


New York Chicago 
100 Lafayette Street 73 East Lake Street 


Manufacturers of Wrought Bronze and Wrought Steel Hinges and Butts of all 
kinds, including Stanley Ball Bearing Butts. Also Pulls, Brackets, Chest Handles, 
Peerless Storm Sash Hangers and Fasteners; Screen Window and Blind Trimmings; 
Twinrold Box Strapping, and Cold Rolled Strip Steel. 


Stanley Garage Hardware is adaptable for factory and mill use. 




















Products Being Placed on the Market 


by Hardware Manufacturers 


‘‘Wear-Ever’’ 
Roaster 


The Aluminum Cooking Utensil Co. 
of New Kensington, Pa., has just 
brought out the “Wear-Ever” cold 
pack aluminum canner roaster, which 
enables any housewife to can at home 
any kind of vegetable or fruit. The 
produce remains unbroken, in a beau- 
tiful appearance and with a superior 
flavor. The raw food is packed in 
the jars and then cooked after they 
are closed. 

The company, in trying to assist 
dealers to push this cold pack canner- 
roaster will furnish the latter with 


Canner 


“Wear-Ever”’ Aluminum Cold Pack Can- 
ner Roaster 


newspaper cuts, suggestive advertis- 
ing proofs, etc., upon request. 


Hunt, Helm, Ferris 
Catalogs 


Hunt, Helm, Ferris & Co., Harvard, 
Ill., has just issued two new catalogs, 
Nos. 64 and 71. Both catalogs are 
handsomely compiled and are _ pro- 
fusely illustrated throughout. 

The No. 64 is a complete catalog 
of the “Harvester” hay tools and the 
No. 71 shows the company’s extensive 
line of hardware specialties, which in- 
cludes wire stretchers, star hoists, 
coaster wagons, trolley conveyors, 
tank heaters, windmill regulators, hay- 
rack fixtures, corn-shock compressors 


and various other miscellaneous spe- 
cialties. 

A copy of each of these catalogs 
will be gladly mailed to any dealers 
interested, upon request. 


Long Spout Pump Oilers 


The Cannon Oiler Co. of Keiths- 
burg, Ill., is manufacturing the Can- 
non long spout pump oilers, which 
are intended for oiling overhead shaft- 
ing, hangers, or machinery having 
“hard-to-get-at” bearings. In use, the 
tip of the spout can be used to clean 
grease, etc., out of the oil well with- 
out danger of clogging. the pump ac- 
tion. The spout is always full of oil, 
and a light pressure of the pump 
forces any quantity from a drop to a 
tablespoon into the bearing. The 
time lost in climbing a ladder and the 


Illustration Shows Various Sizes of Can- 
non Long Spout Pump Oilers 


danger of getting caught in a re- 
volving shafting are done away. 
The concern claims that the pump oil- 


ers will save 75 per cent of the time 
and cost of oiling. They are built with 
brass valves, brass valve seats, and 
brass valve springs, etc., and will last 
a lifetime. 

The list prices of the long spout 
pump oilers are as follows: 4-gal., 
20-in. spout, $7.50; %-gal., 3-ft. 
spout, $8.50; %-gal., 6-ft. spout, 
$10.50; %-gal., 9-ft. spout, $12; %- 
gal., 12-ft. spout, $15; 4%4-gal., 15-ft. 
spout, $22.50. These spouts are all of 
brass construction. 


Popular Price Pen Knife 


George Walter Davis, 258 Broad- 
way, New York City, has just brought 
out a new two-blade penknife which 
may be retailed for either 25c. or 35c. 

The handle is of folded metal, nickel 


Popular Priced, Nickel Plated, Metal 
Handled Penknive with High Carbon 
Steel Blade 


plated, and the blades are made of 
a high carbon steel. Each blade is 
tempered uniformly to hold a cutting 
edge and is sharpened ready to cut. 

Dealers will no doubt have a large 
sale for these penknives on account of 
their extraordinary good values. II- 
lustrated literature and trade prices 
will be mailed to dealers interested 
upon request. 


Portable Vise Stand and 
Pipe Bender 


H. P. Martin & Son, Owensboro, 
Ky., have placed on the market the 
Martin portable vise stand and pipe 
bender, which fills an every-day need 
wherever pipe must be cut, threaded 
or bent. It is light, but absolutely 
rigid, easy to carry from place t0 
place, requires no fastenings and 
“stands without hitching.” 

One of the chief uses of the Martin 


Reading matter continues on page 92 
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Help Win the War—Buy Liberty Bonds 


A Little Thing to BUY 
A Big Thing to SELL 


It’s a simple matter to buy 
barn door hangers—all you 
have to do is decide on make 
and style—the cost takes care 
of itself. 


But you will find it’s a big 
thing for you if you sell 


Richards - Wilcox Barn Door Hangers 


Because every customer who buys R-W Barn Door Hangers comes 
back for more, tells his friends and neighbors how easily and perfectly 
his barn doors operate, and advertises your store as the place to get 
high grade goods. 


R-W Hangers are scientifically constructed to give exceptional service. 
Easy to operate. Storm proof. Bird proof. Jump proof. Trouble 
proof. 


Built to stand the test of long acquaintance. 


anes) RichardsWilcox Manufacturing (0 


| San FRANCISCO AurorRA, ILuinois, USA. pumnaseneam 





LOS ANGELES 
BOSTON 


4uRORE pele Richards-‘Wilcox Canadian Co,Ltd.London ,Ont. oa 


a CHICAGO Pe 
mane Ahanger for any door that slides” 
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outfit is in cutting and threading pipe. 
When this sort of work is being done 
the pipe is fastened to the vise. It 
rests in the bending attachment, 
which keeps it rigid and always in 
line. The front legs of the device are 
placed so as to brace the stand thor- 
oughly against the twisting motion 
necessary in cutting or threading. 
The outfit is equipped with a spe- 
cial device which will bend pipes or 
conduit from one-eighth of an inch to 
three-fourths of an inch in diameter 
easily and without kinking. The rear 
legs of the stand are placed at an 
obtuse angle so that great pressure 
may be exerted downward on the pipe 
without tilting or upsetting the stand. 
The Martin portable vise stand and 


The Martin Portable Vise Stand and Pipe 
Bender Equipped with Hinged Vise 


pipe bender can be dissembled and 
packed for carrying in a half min- 
ute’s time and is as easy to carry as 
a suitcase. When in use, it is not 
necessary to have it fastened to the 
floor, wall or ceiling. No bolts, screws 
or braces of any sort are necessary. 
It weighs only 45 lb. The Martin out- 
fit is supplied in four combinations 
as follows: Stand and bender alone 
with vise and legs; stand and bender 
with vise and without legs; stand and 
bender with legs and without vise; 
stand and bender with vise and legs 
complete. The concern is making a spe- 
cial 10-day trial offer of the outfit 
with the understanding that if not 
satisfactory it can be sent back to the 
factory at their expense. 


‘Victor Tractor’ Lamp 


The Corcoran-Victor Co. of Cincin- 
nati, Ohio, has started production on 
the “Victor Tractor” lamp, which is 
finished in a serviceable olive drab 
and comes complete with wiring, 
bracket and bolts. This lamp has been 
developed after many tests and ex- 
periments under actual night working 
conditions on the farm. It enables 
the tractor user to plow, harrow, 
thresh and carry on any farm work 
at night, just as well as by day. 

The “Victor Tractor” lamps do not 
throw a long distance, concentrated 
light. The large lamp has a special 
shallow reflector that spreads an even, 
widely diffused light in front of the 
tractor on the field ahead. The aux- 
iliary lamp for rear lighting illumi- 
nates the implements so the progress 
of the work can be watched and ad- 
_ justments made. 


One unique feature of this lamp is 
the auxiliary lamp. This lamp is de- 
tachable, and there is a special com- 
partment in the body of the main lamp 
for a 10-ft. cord. This cord allows 
the auxiliary lamp to be used as a 
portable lamp for use around the trac- 
tor and implements, making adjust- 
ments and inspection easy. The lamp 
is of generous size and throws a bril- 
liant light. 

The large lamp can be adjusted in 
any direction or at any angle. This 


“Victor Tractor” Lamp 


is quite an advantage when doing pul- 
ley work, as the light can be directed 
on the machinery being operated, no 
matter where it is placed. 


‘*Hi-Lo”’ Clothes Dryer 


The Patent Novelty Co. of Fulton, 
[ll., manufacturer of advertising nov- 
elties and “The Everlasting Line” of 
hardware specialties, has placed on the 
market the “Hi-Lo” clothes dryer, 
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arms, two feet long. It is designed ty 
be fastened high up on the wall or 
window casing. To lower the arms 
it is only necessary to grasp the 
handle, tilt out slightly and pull dow, 
This brings the arms within easy 
reach. No kitchen, back porch, bath 
room or nursery is too small for jt, 
The device retails from 50 to 65c., ac. 
cording to the distance from the fae. 
tory. 


Ski Skoot Winter Toy 


The Ski Skoot Makers, 1114 Fifth 
Avenue, Eau Claire, Wisconsin, are 
the makers of a new winter sport toy 
which promises to become very popu- 
lar. As its name implies it is “skoot- 
ed” along by placing one foot on the 
runner and pushing with the other, 

It is a rapid means of conveyance 
and for hill-sliding and tobogganing, 
etc., it is considered ideal. It is light, 
strong, easy to control and very 
speedy. It is claimed that everything 
in the way of workmanship, material 


Sa=—. 


Ski-Skoot, the winter sport toy for all 


and finish which make up the Ski 
Skoot is the best possible. 

The device is made up in three 
models, No. 1 suitable for little ones 
from 4 to 8 years of age, No. 2 for 
children from 8 to 12, and No. 3 for 
larger ones and also for adults. Prices 
and illustrated literature will be mailed 
to dealers upon request. 

















The “Hi-Lo” 


which weighs only 2% lb., is made of 
a fine hard maple and metal finished 
in a black baked enamel. 

The “Hi-Lo” is built to last a life- 
time and is convenient for every 
home, large or small. It has five 


clothes dryer 


Hay Tool Co. Incorporated 


The V. L. Ney-Hay Tool Co., Can- 
ton, Ohio, has been incorporated with 
a capital stock of $25,000 bv,/”V. L 
Ney, P. J. Bernower ar¢u others. 


Reading matter continues on page 94 
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It Is Now So Easy for Any Carpenter or Farmer 


To quickly construct a strong and substantia! wagon bed or hay rack at 
such a small cost with the 


ALLITH “FIT-AL” Wxccxn* sen CLAMP 


Wherever this clamp has been 
shown it has been adopted. 
Farmers give it preference be- 
cause it is practical and with- 
stands the most severe service. 
Made of the highest grade mal- 
leable iron, and combines all the 
features essential to make a 
wagon bed strong, rigid and 
durable. It is impossible for 
any play, up or down, or side- 
ways, because it clamps the tim- 
bers firmly on all sides—and 


One Clamp Fits all Conditions 


Regardless of thickness or 
width of timbers only one size 
clamp is required. Adjustment 
is made with standard bolts— 
hence “FIT-AL,” which is a 
vast improvement over ordinary 
clamps. We have yet to hear 
of the farmer who did not read- 
So recognize the superiority of 
the 


ALLITH “FIT-AL” wxcon'ses CLAMP NO. 201 


Never fails to give satisfaction, and the price is so reasonable there is no excuse for attempting to procure something ‘‘Just as good.” 











No. Description List 
201 ALLITH “FIT-AL’’ Combination Wagon Bed CLAMP, per dozen pairs, without bolts - - $6.00 











Made for service from 


" | if highest grade materials 
Allith \ , and suitable for all 
standard sizes of wagon 


66 Standard” >] beds, consisting of the 


parts shown _ above. 


; ie ———SSS~- Hook and adjustment 
End Gate handle are malleable 


iron. 


Fastener Set ZA 3 No. 20g. Allith “Stand- 

ZB = ard” End Gate Fastener. 

No. 203 | Z List price, per dozen 
‘““UNIQUE”’ Side-Board Bracket No. 202, Malleable Iron 


These brackets conform with advice of United States Government to farmers to make wagon beds grain tight 
For building grain beds these brackets will be found the most complete and 
satisfactory equipment possible to procure. 
They give a permanency to side-boards not obtainable with the old-style method 
of using standards and stake irons. 
Please Observe These Unusually Practical Points 




















Side-boards cannot give in or out, because the bolt is cast solid in center of 
bracket foot, and base has a 3% inch bearing on side rail. 

No hole bored through cross-piece to weaken it. No cutting hole in floor, be- 
cause a % inch hole bored through side-rail or floor at cross-piece supports the foot 
of the bracket. 

No box bed on inside to obstruct shoveling, because the brackets bolt to side- 
boards. 

These brackets allow the use of side-boards without end gates in position when 
so desired, and are tested to carry 14-inch side-boards. No canvas necessary to 


keep grain from leaking, as these brackets make a bed perfectly tight. ; 
They are meeting with ready recognition everywhere. These brackets fulfill every require- 

ment in a practical and substantial manner. They are just what the farmer or any builder of 

wagon grain beds has been looking for to improve the construction and save labor and expense. 


No. 202—Allith ‘“‘Unique’’ Side-Board Bracket, list price, per dozen - - - $6.00 


ALLITH-PROUTY CO., Danville, IIl., U.S.A. 


Chicago New York Boston Philadelphia San Francisco Los Angeles 


And representatives in all principal foreign cities 


Door Hangers and Tracks Garage Door Hardware 
PRODI } ] Ss Spring Hinges Fire Door Hardware Light Hardware 
Rolling Ladders Overhead Carriers Hardware Specialties 


* Catalogs, blue prints and special information promptly furnished 
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GLOBE, Ariz.—The Mine Supply & Hardware Company has 
been incorporated to conduct both a wholesale and retail 
business in belting and packing, builders’ hardware, cutlery, 
dog collars, dynamite, electrical household specialties, gasoline 
engines, heating stoves, heavy hardware, kitchen housefur- 
nishings, mechanics’ tools, paints, oils, varnishes and glass, 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
silverware and sporting goods. The capital stock is $100,000 
and the incorporators are F. A. Woodward, B. O. Thralls and 
W. A. Sullivan. Catalogs requested on a general line of 
hardware. 

BRIDGEVILLE, CAL.—C. E. Wilkinson will handle a stock of 
belting and packing, buggy whips, builders’ hardware, crock- 
ery and glass, electrical household specialties, mechanics’ 
tools, paints, oils, varnishes and glass, shelf hardware, etc. 
Catalogs requested on hardware. 

SASKATOON, CANADA.—The name of the firm of Campbell 
& Cooper has been changed to the J. A. Cooper Hardware 
Company. Catalogs requested on a general line of hardware. 

CoLuMBus, GA.—The Beach-Moseley Company, 1127 Broad 
Street, has been organized and will commence business Oct. 
1, doing both a wholesale and rétail business. The capital 
stock is $40,000 and the officers of the company are William 
Beach, president; R. E. Moseley, vice-president, and W. Moss 
Harrison, secretary and treasurer. The concern requests 
catalogs on the following, a complete stock of which will be 
carried: Bathroom fixtures, belting and packing, builder's 
hardware, building paper, churns, cream separators, cutlery, 
dairy supplies, dog collars, dynamite, electrical household 
specialties, fishing tackle, galvanized and tin sheets, gasoline 
engines, heavy farm implements, heavy hardware, home 
barbers’ supplies, lime and cement, lubricating oils, mechanics, 
tools, paints, oils, varnishes and glass, prepared roofing, 
pumps, shelf hardware, silverware, sporting goods, wagons 
and washing machines. 

HuMBOLDT, Ilowa.—H. M. Lambert has taken over the stock 
of C. E. Ward. He requests catalogs on hardware. 

PrimcHar, Iowa.—The Primghar Hardware Company, 
successor to A. C. Shroeder, requests catalogs on a general 
line of hardware. 

WELLINGTON, KAN.—The Gambrill Mercantile Company has 
bought the Lichty Bros. hardware stock, and will consolidate 
it with its own. It does both a wholesale and retail busi- 
ness, and requests catalogs on hardware and hardware 
specialties. 

FRANKFORT, Ky.—The Collins Hardware Company has been 
incorporated with a capital stock of $15,000 by J. J. King, 
John J. Canty and W. T. Collins. The corporation has taken 
over the stock of C. E. Collins and will continue the business 
under the new name. 

KuTTaAwA, Ky.—The Kuttawa Hardware Company has 
been incorporated by W. W. Knoth, F. A. Knoth and J. R. 
Glass. The capital stock is $13,500. The new concern re- 
quests ontanene on farm machinery. 

PIKEVILLE, Ky.—The Forsyth-Biggs Hardware Company 
has been incorporated to deal in automobile accessories, bath- 
room fixtures, belting and packing, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household 
specialties, fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, heating stoves, heavy 
farm implements, heavy hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods, tin shop and washing machines. 
The capital stock is $10,000. Frank J. Forsyth, E. F. 
Forsyth and Seaton H. Biggs. Catalogs requested covering 
fishing tackle and washing machines. 

ApDRIAN, Mico.—The Universal Stores Corporation has _suc- 
ceeded to the business of Taylor Bros., 1381 South Main 
Street. The new firm has installed Warren shelving and 
renovated the store throughout. ' 

WASHINGTON, Micu.—Keeler Bros. now carry a complete 
stock of fishing tackle, mechanics’ tools, washing machines, 
electrical household specialties, crockery and glass, automo- 
bile accessories, etc. 

HARMONY, MINN.—Riceland & McGee have purchased the 
stock of Hallisy & Riceland. 

IsLE, MINN.—Love & Sandstrom have taken over the stock 
of A. H. Graumnitz. 

RAYMOND, MInn.—The Spaeth Hardware, Furniture & Im- 
plement Company stock has been sold. Jackson & Grabow 
are the purchasers. They request catalogs on stoves and 
pumps. 

SLAYTON, MINN.—J. W. Delancy, successor to’ J. T. Mc- 
Quin & Co., requests catalogs on furnaces. 

VILLARD, MInn.—C. F. Angell has bought a hardware stock 
here, consisting of the following lines, on which he requests 
catalogs: Baseball goods, belting and packing, builder’s 
hardware, building paper, churns, cutlery, dairy supplies, dog 
eollars, dynamite, electrical household specialties, fishing 
tackle furniture department, galvanized and tin sheets, heat- 
ing stoves, heavy farm implements, heavy hardware, iron 
beds, kitchen housefurnishings, lubricating oils. mechanics’ 
tools, paints, oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
sporting goods and tin shop. 

GrRANBy, Mo.—Wilbur Adkins, manager of the Adkins 
Hardware Company, has sold his interest in the concern to 
W. H. Williams, who will hereafter be manager. 

Murray City, Ounr1o.—The Home Hardware Company has 
been organized by Thomas Bell, John Slater, Charles Foster 
L. A. Starcher, Joseph H. Smart, George W. Smart and James 
R. Smart. The capital stock is $6,000. Automobile acces- 
sories, builders’ hardware, electrical household specialties, 
shelf hardware, paints, oils, varnishes and glass, etc., will 
be carried. 

STEUBENVILLE, OnIO.—George B. Low has bought the half 
interest of Harry M. Low in the Low Brothers’ hardware 
store. Catalogs requested. 

BresLau, Nes.—Frank Hansen has been succeeded by the 
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Bresiau Cash Hardware. Catalogs requested on automo- 
bile accessories, bathroom fixtures, buggy whips, builders’ 
hardware, churns, cream separators, cutlery, dairy supplies, 
dog collars, fishing tackle, furnaces, galvanized and _ tin 
sheets, gasoline engines, harness, heating stoves, heavy farm 
implements, heavy hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
prepared roofing, pumps, ranges and cook stoves, shelf hard- 
ware, silverware, sporting goods, tin shop and washing 
machines. 

REGENT, N. D.—Smith & Co. have sold their hardware 
stock. 

WyYNONA, OKLA.—A hardware store has been opened here 
by J. R. Miller. He will deal in bicycles, buggy whips, 
builders, hardware, building paper, children’s vehicles, churns, 
crockery and glass, cutlery, dairy supplies, dog collars, dyna- 
mite, fishing tackle, galvanized and tin sheets, hammocks 
and tents, harness, heating stoves, heavy hardware, me- 
chanics’ tools, paints, oils, varnishes and glass, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, refrig- 
erators, shelf hardware, silverware, sporting goods, toys, 
games and washing machines. 

READING, Pa.—The Obold Hardware Company, 300-302 
Penn Street, has purchased property adjoining its store. The 
building will be remodeled and extensive alterations made. 
The addition will give the company a larger floor space and 
better accommodation for handling its increased stock. 

SHARON HILL, Pa.—George K. Goodwin has retired from 
the firm of Wm. Rose & Bros. Joseph G. Thatford will con- 
tinue the business without any change in the firm name. 

BUSHNELL, S. D.—The hardware stock of Martin Quinlan 
has been sold to Charles Gamble, who requests catalogs on a 
general line of hardware. 

AMARILLO, TEX.—Roberts & Olver, with branch stores at 
Branson, Col., Roy, N. M., and Happy, Tex., have acded 
furniture to their stock, and request catalogs on the follow- 
ing: Automobile accessories, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, churns, cream sep- 
arators, crockery and glass, cutlery, dairy supplies, elec- 
trical household specialties, furniture department, galvanized 
and tin sheets, gasoline engines, hammocks and tents, har- 
ness, heating stoves, heavy,farm implements, heavy hard- 
ware, home barbers’ supplies, iron beds, .kitchen cabinets, 
kitchen housefurnishings, lime and cement, linoleum, lubricat- 
ing oils, mechanics’ tools, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods, toys, games and washing machines. 

Barstow, TEX.—Jesse Key has erected a building 30 x 40 
ft. which will house an implement stock. Catalogs requested 
on pumps, engines and belting. 

HALLETTSVILLE, TEX.—Jares & Burton, with a branch store 
at Yoakum, have commenced business here, dealing in automo- 
bile accessories, bathroom fixtures, belting and packing, bicy- 
cles, buggy whips, builders’ hardware, children’s vehicles, 
churns, cream separators, crockery and glass, cutlery, dairy 
supplies, dog collars, electrical household specialties fishing 
tackle, funaces, gasoline engines, hammocks and tents, har- 
ness, heating stoves, heavy farm implements, heavy hardware, 
home barbers’ supplies, kitchen housefurnishings, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, plumb- 
ing department, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sewing machines, shelf 
hardware, silverware, sporting goods, tin shop, toys, games, 
wagons, buggies and washing machines. Catalogs re- 
quested. 

LOCKHART, TEX.—A warehouse of the Masur Hardware 
Company was destroyed by fire. The damage was about 
$500. The business was established in 1884. 

LONGVIEW, Tex.—The Sessum Bros. Saddlery Company. 
102 South Fredonia Street, has added automobile accessories 
to its regular stock. In addition a line of fishing tackle. 
cutlery, builders’ hardware, mechanics’ tools, sporting goods, 
shelf hardware, wagons and buggies, etc., is carried in stock. 

MemMPHIS, TeExX.—The Slaton-Miller Company has recently 
been incorporated to deal in automobilé accessories, baseball 
goods, electrical household specialties, mechanics’ tools, wash- 
ing machines, kitchen housefurnishings, sporting goods, 
paints, oils, varnishes and glass, etc. The capital stock is 
$18,000, and A. H. Miller, R. L. Slaton and T. K. Kittlinger 
are the incorporators. Catalogs requested on electrical sup- 
plies. 

PANHANDLE, TeEx.—The Garrison Hardware Company, Inc., 
has been incorporated with a capital of $10,000, to deal in 
baseball goods, belting and packing, buggy whips, builders’ 
hardware, children’s vehicles, churns, cream’ separators, 
crockery and glass, cutlery, dairy supplies, dog collars, gal- 
vanized and tin sheets, “gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, home 
barbers’ supplies, lubricating oils, mechanics’ tools, poultry 
supplies, pumps, ranges and cook stoves, refrigerators, sew- 
ing machines shelf hardware, silverware, sporting goods, tin 
shop, wagons, buggies and washing machines. C. 8S. (iar- 
rison, G. P. Garrison, E. J. Lewis and Frank Ransberger 
are the incorporators. Catalogs are requested on builders’ 
hardware and stove supplies. 

TooeLe City, Utran.—The Tooele Hardware & Implement 
Company has been incorporated by Stephen T. Carman as 
president and general manager and Don L. Lenzi, vice-pre 
dent and secretary and treasurer. The capital stock is $12,- 
000. Catalogs requested on a general line of hardware. 

APPLETON, Wis.—The Rusch Hardware Company, 994 Col- 
lege Avenue, has increased its capital stock from $10,00@ to 
$30,000. 

Barron, Wis.—Falk Bros. Company has succeeded to the 
business of Ernst Nelson. 

Jupa, Wis.—R. C. Wichelt has sold his interest in the im- 
plement business here to I. D. Johnson. 

Viroqua, Wis.—Samuel J. Sauer has bought the interest 
of Mr. Hartje in the Sauer Hardware Company. No change 
will take place in the name of the concern. 
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